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Figure 1: Thailand Domestic Beverage Consumption (2025)

By Volume

Total Non-Alcoholic Drinks

Alcoholic drinks Carbonates & soda

23.2% 25.0%
14,019.1 10,764.5
mn. Liters Purified & mineral = mn. Liters RTD tea 4.6%
N bottled water Juice 3.4
Non-alcoholic drinks 59.6% uiee 4%

Energy drinks 3.2%
Others* 4.2%

76.8%

Note: * Other non-alcoholic drinks include sports drinks (2.3%), RTD coffee (1.8%), and concentrates (0.1%)
**Qther alcoholic drinks include RTDs (1.6%), wine (1.0%), and cider/perry (0.1%)

By Value

Total Non-Alcoholic Drinks

Carbonates & soda

0
Non-alcoholic drinks 31.9%

e Energy drinks
30,398.3 10,555.5 8.0%
mn. USD mn. USD _

Purified & mineral ;”('Jf;
Alcoholic drinks bottled \;vater
65.3% 36.8% RTD tea
Others* 6.5%

9.8%

Note: * Other non-alcoholic drinks include sports drinks (4.0%), RTD coffee (5.1%), and concentrates (0.7%)
**QOther alcoholic drinks include wine (8.2%), RTDs (1.4%), and cider/perry (0.1%)

Source: Euromonitor
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Figure 2: Thailand Beverage Exports (2025)

By Volume

Total Non-Alcoholic Drinks Alcoholic Drinks
Cider/perry
Juices 2.8%
39.2%
Wine 4.2% \
2,514.8 2,329.8 185.0 | geer
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26.9% 25.7%
Non-alcoholic drinks Alcoholic drinks
92.6% 7.4%
Purified & mineral

Carbonates & soda bottled water
3.1% 5.1%

Note: *Other non-alcoholic drinks include RTD coffee (1.0%), concentrates (0.9%) and other drinks (25.0%)

By Value

Total Non-Alcoholic Drinks Alcoholic Drinks
Alcoholic drinks Spirits
9
12.4% 52.9%
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40.8% %
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mn. USD mn. USD mn. USD
Cider/perry ©
1.5%
Non-alcoholic drinks Others* Wine Beer
87.6% 32.7% 33.4%

12.2%

Note: *Other non-alcoholic drinks include RTD coffee (5.3%), concentrates (1.9%), purified & mineral bottled water (1.5%), carbonates and soda (1.3%),
and other drinks (22.7%).

Source: MOC
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Figure 3: Thailand Beverage Supply Chain, 2025
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Export market*
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25.0% China _ Others 54.8% ( 2,329.8 ‘ -
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Source: The Office of Industrial Economics (OIE), Euromonitor, MOC, and Krungsri Research
Note: * HS Code: 2009, 2201-2206, 2208, The percentage share is based on volume.
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Figure 4: Production Volume and Figure 5: Cost of Ingredients and Materials
Capacity Utilization in the Beverage Industry
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Figure 6: Production Volume and
Capacity Utilization, Bottled Water
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Figure 7: Production Volume and
Capacity Utilization, Soda & Carbonated Drinks
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Figure 10: Domestic Consumption of Bottled Water

(by Volume)
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Figure 11: Domestic Consumption of Carbonates & Soda

(by Volume)
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Figure 14: Thailand Beverage Exports
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Figure 16: Thailand Carbonate Exports
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Figure 20: Forecast Domestic Beverage Consumption
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Figure 21: Forecast Thai Beverage Exports
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Figure 22: Summary of 2026-2028 Beverage Outlooks by Segment and Product
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