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Figure 1: Share of Ready-to-eat Food Market Value
in Thailand (2020)
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Figure 2: Share of Ready-to-eat Food Factories by Type
(2019)
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Figure 6: Thailand’s Ready-to-eat Food Industry
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Figure 10: Thailand’s Domestic Instant Noodles Sales

by Volume
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Figure 7: Thailand’s Ready-to-eat Food Market Value

THB, bn % YoY
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Source: Euromonitor, Krungsri Research

Figure 8: Manufacturing Production Index (MPI)
of Thai Instant Noodles
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Figure 9: Share of Instant Noodles Consumption
in Thailand by Type of Packaging (2020)

By Volume By Value
Instant Noodle Instant Noodle
Cups 17% Cups 28%
Instant Noodle Instant Noodle
Pouches 83% Pouches 72%

Source: Euromonitor

Figure 11: Thailand’s Domestic Instant Noodles Sales

by Value
THB, bn % YoY
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Figure 12: Thailand’s Exports of Instant Noodles
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Figure 13: Thailand’s Instant Noodle Exports
by Destination in 2020
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Figure 14: Thailand’s Domestic Chilled and Frozen
Ready-to-eat Food Sales by Value
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Figure 15: Modern Trade Outlets in Thailand
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Source: Complied by Krungsri Research
Note: P = preliminary, E = estimated, Modern trade excluding department stores

Figure 16: Thailand’s Exports of
Chilled and Frozen Ready-to-eat Food
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Figure 17: Share of Thailand’s Chilled and Frozen
Ready-to-eat Food Exports by Destination in 2020
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Figure 18: Domestic Instant Noodles Consumption
Growth Forecast
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Figure 19: Instant Noodles Consumption in ASEAN Countries
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Source: IMF, World Instant Noodles Association, complied by Krungsri Research
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aznantu 1 fiiuadedfideududauinlug) wazlulasiani Figure 22: Modern trade Outlets Growth in Thailand
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Figure 24: Chilled and Frozen
Ready-to-eat Food Exports Growth Forecast
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