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Figure 7: Bangkok Retail Map Figure 8: Map of Retail Areas in Midtown
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Figure 9: Existing and New Supply of Retail Space
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Figure 10: Supply of Retail Space in BMR
by type (Q4 2018)
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Figure 11: Total Supply of Retail Space in BMR
by Type, Q4 2017
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Figure 12: New Supply and Occupancy rate
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Figure 13: Excess Supply
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Figure 15: Occupancy Rate by type

%

100 Enclosed mall (e COmmunity mall
Supporting mall eeeee Overall
95
90
85 T T T T T T T T T 1

4Q16 2Q17 4Q17 2Q18 4Q18

Source: CBRE

Figure 16: Highest Retail Rents by Location
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Figure 17: International Tourist Arrivals
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% Growth 2015 2016 2017 2018 2019-2021F
No.of int. tourists (%growth) 20.4 8.9 8.8 7.5 5-7
Occupancy rate (%) 65.1 67.0 70.6 714 71.5-72.5
Sources : Department of Tourism, Bank of Thailand
Note: Forecast by Krungsri Research
Figure 18: New Supply of Retail Space in BMR
during 2019-2021F
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Figure 19: Retail Space in BMR
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Table 1: New Supply of Retail Space in BMR during 2019-2021F
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New Retail Area

Project Name Location District Type T Completion Date Status
2019F
The Hyatt Regency Bangkok NaNa Downtown Mixed-use 2,100 Q12019 Under Construction
MS Siam Tower Rama Il Midtown Mixed-use 3,300 Q12019 Under Construction
Don Quijote/ Ekamai Mall Ekamai Midtown Shopping mall 9,366 Q12019 Under Construction
Market Place Dusit Dusit Midtown Community Mall 6,540 Q12019 Under Construction
The Market by Platinum Group Rajdamri Downtown Shopping mall 41,338 Q12019 Under Construction
Whizdom 101 Sukhumvit 101 Suburbs Shopping mall 20,000 Q12019 Under Construction
Baan KamPu Asoke Downtown Community Mall 1,800 Q12019 Under Construction
Mixt Chatuchak Chatuchak Suburbs Mixed-use 14,000 Q12019 Under Construction
Langsuan Village Langsuan Downtown Shopping mall 6,958 Q12019 Under Construction
I'm China Town Charoen Nakorn Downtown Mixed-use 5,000 Q12019 Under Construction
Bambini Villa Sukhumvit 26 Downtown Community Mall 2,333 Q2 2019 Under Construction
People Park Sukhumvit 77 Midtown Community Mall 17,000 Q2 2019 Under Construction
Mega City (Plot D) Bangna Trad Suburbs Shopping mall 8,500 Q2 2019 Under Construction
Nine-Four Nine Sukhumvit Midtown Mixed-use 2,000 Q3 2019 Under Construction
Smile Square New Petchburi Midtown Shopping mall 28,000 Q32019 Under Construction
Centrara Village Suvarnabhumi Suburbs Shopping mall 40,000 Q32019 Under Construction
Samyan Mitrtown Charoen Nakorn Midtown Mixed-use 30,000 Q4 2019 Under Construction
Silom Center Charoen Nakorn Midtown Shopping mall 9,804 Q4 2019 Under Construction
Spring Tower (Aira One) Bangsue Midtown Shopping mall 1,266 Q4 2019 Under Construction
Siam Piwat& Simon Property Group Rajdamri Downtown Shopping mall 50,000 Q4 2019 Under Construction
2019F Total Retail Area (sq.m.) 299,000
2020F
The Parq Rama IV Downtown Mixed-use 11,000 Q1 2020 (Phase 1) Under Construction
The Commons Saladaeng Saladaeng Downtown Community Mall N/A n/a Planning
The mall Ramkhamhaeng 2 Ramkhamhaeng Suburbs Shopping mall 32,712 2020 Under Construction
2020F Total Retail Area (sq.m.) 44,000
2021F
Vanit Place @Ari Phaholyothin Midtown Mixed-use 2,870 n/a Planning
Marketplace Thonglor4 (Redevelopment)  Sukhumvit 55 Downtown Community Mall 15,500 n/a Planning
The Unicorn (Phayathai Complex) Phayathai Downtown Mixed-use 7,096 2021 Under Construction
Summer Lasalle Lasalle Suburbs Mixed-use 8,000 n/a Planning
Terminal 21 Harbour Rama Il Midtown Shopping mall N/A n/a Planning
2021F Total Retail Area (sq.m.) 33,000

Source: CBRE
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