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Figure 1: Thailand’s Beverage Consumption (2020)

by Value by Volume

21%

64%

Alcoholic m Non-alcoholic

Figure 2: Market Share of Thai Beverage by Volume (2020)

Alcoholic Drinks Non-alcoholic Drinks

Carbonates  Sports and Energy
Drinks 5.5%

Beer RTD Coffee 19%
713% et Juice 33%
RTD Tea 4.2%
Bottled Water Others 0.1%
Wine 0.9% 603%
Others 11%

Figure 3: Market Share of Thai Beverage by Value (2020)

Alcoholic Drinks Non-alcoholic Drinks
(~ 473 Billion Baht) (~247 Billion Baht)

Sports and Energy
Drinks 13.3%

Carbo
Sod

Beer Juice 7.7%

54.3% Bottled
RTD Coffee 5.6%
hers 7. Water 32.8%
Others 78% Others 10%

RTD Tea 6.4%

Source: Euromonitor, National Food Institute (NFI)

Note: Market share of each products by volume and value in 2020
was close to that in pre-COVID-19 periods
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Basis for Calculating Excise Duties on Beverage Drinks

Alcoholic Drinks

Non-alcoholic Drinks

Before Sep 4, 2013 to Sep 16, 2017 to Before Sep 16, 2017 to
Sep 4, 2013 Sep 15, 2017 present Sep 16, 2017 present
e Excise duties levied o Excise levied on e Excise levied on e Excise duties levied e Excise levied on

both
domestically-
produced and

both
domestically-
produced and

on domestically-
produced alcoholic
beverages at the

on domestically-
produced alcoholic
non-beverages at the

factory gates. imported imported factory gates.

e Duties levied on alcoholic alcoholic e Duties levied on
imported alcoholic beverages based beverages based imported non-
beverages based on on their final on their alcoholic beverages
their import value, to wholesale price, recommended based on their import
which excise is added. less VAT. retail price, less value, to which excise

VAT. is added.

both
domestically-
produced and
imported non-
alcoholic
beverages
based on their
recommended
retail price, less
VAT.

Recommended retail price is based on

e Producers or importers suggest a target price for consumers of the drinks in that market

e The price is based on production and marketing costs, and incorporates the producer’s profits

e Operators are required to inform the Excise Department about how their recommended
structured

retail price is

Source: Post today newspaper, BLT Bangkok

Excise Tax Structure on Alcoholic Drinks

Fermented Spirits

) Distill Tax Tax based
Timeline Wine & Fermented spll‘lts Timeline based on
Beer Sparkling frui .-~ Others on Value Volume
A ruit spirit
Wine
Tax based on Value Before Sep 16, 2017 80% 20%
Before Sep 16, 2017 60% 60% 25% 25% 50% oo 15, AT emAis 240% 60%
Sep 16, 2017 30% 30% 30% 30% 30%
onwards More alcoholic degree = Higher tax rate
Tax based on Volume (THB/Litre/100 alcoholic degree)
Before Sep 16, 2017 300 2,000 150 150 400
Sep 16, 2017 3,000 3,000 3,000 1,000 1,000
onwards
Source: The Excise Department
Sugar Tax on Non-alcoholic Drinks
Timeline Sugar Content per 100 ml

Incentive Sep 16, 2017 to 0-6 grams 6.01-8 grams 8.01-10 grams 10.01-14 grams > 14.01 grams

Sep 30, 2019 Exempted 010 THB/litre 030 THB/litre 050 THB/litre 100 THB/litre
Penalty Oct 1, 2019 to 0-6 grams 601-8 grams 80110 grams  10.01-14 grams > 1401 grams > 1801 grams

Sep 30,2022 Exempted 010 THB/litre 030 THB/litre 100 THB/litre ~ 3.00 THB/litre 5.00 THB/litre

Oct 1, 2022 to 0-6 grams 6.01-8 grams 8.01-10 grams 10.01-14 grams > 14.01 grams

Sep 30,2024 Exempted 030 THB/litre 100 THB/litre  3.00 THB/litre  5.00 THB/litre

Oct 1, 2024 0-6 grams 6.01-8 grams 8.01-10 grams > 10.01 grams
ERTTEIEE Exempted 100 THB/litre 300 THB/litre 500 THB/litre

Source: The Excise Department
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Figure 4: Thailand’s Beverage Industry
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Thailand’s Beverage Industry
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Others 11.7%

Taiwan 23%
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Others 10.2%
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China 29% China 10.0%
Laos 6.9%
Singapore
1.9%

Crystal 19% Coca-Cola 37%

Singha 18% Pepsi 22%
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Others 52% Others 27%
Bottled Water Carbonates
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(by Value-2020)
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3% Hong Thong 1% Chang 31%
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T Others 47% Others 13%
Spirits
UK 29%
Japan 3.0%
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Source: The Office of Industrial Economic (OIE), Ministry of Commerce (MOC), Euromonitor, Krungsri Research
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Figure 6: Domestic Sales of Thai Beverage
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Source: Office of Industrial Economics survey of the domestic sales volume
of Thai-made beverage goods, OIE

Table 1: Impact of the Imposition of New Taxes
on Carbonated Drinks

Canned Bottled Zerolshoet
Change Carb d Carb d
in taxation Drinks Drinks cat?::?d
(325 ml) (550 ml)
Sep 16, 2017 to A THB A THB Exempted
Sep 30, 2019 0.16/can 0.28/bottle
Oct 1, 2019 to A THB A THB Exempted
Sep 30,2022 0.33/can 0.55/bottle
Oct 1, 2022 to A THB A THB Exempted
Sep 30,2024 0.98/can 165/bottle
Oct 1, 2024 A THB A THB Exempted
onwards 1.63/can 2.75/bottle

Source: Krungsri Research

Note: The sale of carbonated drinks falls under the purview of the Department
of Internal Trade (DIT). Manufacturers are required to inform the DIT of any
increases in costs and the DIT will decide the appropriate price increase.
Manufacturers are also required to inform wholesalers, retailers and
consumers of any increases in selling price at least 15 days in advance.
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Figure 7: Alcohol Consumption per Capita in ASEAN Countries (2019)
(15+ years of age)
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Table 2: Thailand’s Beverage Exports

Q: Million Litres, V: Million USD

2017 2018 2019 2020 8M21
Q \' Q v Q v Q \' Q v
” Alcoholic Drinks
-Beers 2425 1424 1893 1243 167.2 127.6 1144 93.6 86.3 69.2
% Growth -11.9 -237 -21.9 -12.7 -11.7 26 -31.6 -26.6 14.0 127
- S pirits 48 69.9 53 108.8 47 1108 41 622 28 431
% Growth 6.4 -108 11.6 55.8 -11.1 1.8 SIB!8 -43.9 -06 1.3
"~ Non-alcoholic Drinks
- Carbonates 96.5 46.4 1105 511 2789 681 1402 643 781 373
% Growth 536 -38.4 14.5 102 1525 333 -49.7 5.6 -26.9 -19.6

Source: Ministry of Commerce (MOC)
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Figure 8: 2021-2024 Thai GDP Projection
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Source: NESDB, Forecast by Krungsri Research in November 2021
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Global Temperature Anomaly (C) compared to 1901-2000

Figure 9: Domestic Consumption Forecast of Non-alcoholic Drinks

% YoY
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Source: OIE, Euromonitor, Forecast by Krungsri Research
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Figure 10: Global Surface Temperature
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Source: National Oceanic and Atmospheric Administration (NOAA)
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Figure 11: Domestic Consumption Forecast of Alcoholic Drinks

% YoY
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Source: OIE, Forecast by Krungsri Research
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Figure 12: Sales of Non-alcoholic Drinks in ASEAN*
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Source: Euromonitor
Note: *ASEAN 7 consists of Thailand, Vietnam, Philippines, Indonesia, Myanmar Laos, Cambodia
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Figure 13: Sales of Alcoholic Drinks in ASEAN*
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Source: Euromonitor
Note: *ASEAN 7 consists of Thailand, Vietnam, Philippines, Indonesia, Myanmar Laos, Cambodia
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