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https://www.prachachat.net/general/news-1768310
https://www.krungsri.com/th/plearn-plearn/secret-to-attracting-genz
https://www2.deloitte.com/us/en/insights/topics/talent/2025-gen-z-millennial-survey.html
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4/ Ibid.

/ Enhancing mental well-being by confronting workplace stress (2025 Gen Z and Millennial Survey, pages 4 (“7\34’1 www.deloitte.com)

6/ Mighty multitaskers - how Gen Z students are getting it all done (“7\34@ https://partner.native.fm/)

/ Science: You Now Have a Shorter Attention Span Than a Goldfish | TIME (ﬁuﬂ https://time.com)


https://www.deloitte.com/global/en/issues/work/genz-millennial-survey.html
https://partner.native.fm/blog/mighty-multitaskers/?utm_source=chatgpt.com
https://time.com/3858309/attention-spans-goldfish/
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2024 Al Trends B: neration: Wh Al The Most? (%31 www.surveymonkey.com)

9/ m;ﬂw; finasunnsld Al luusiaz Gen (Mun www.facebook.com)

10/ How Gen Z Uses Al (ﬁm https://scholarshipowl.com)

11/ agUnnAnssunisld Al luusas n(ﬁuﬂwww.facebook.com)
12/ Ibid.
13/ Ibid.
14/ agUnnAnssunisld Al luusay n(ﬁuﬂwww.facebook.com)
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https://www.surveymonkey.com/curiosity/ai-trends-by-generations/
https://www.facebook.com/photo.php?fbid=1031554612304383&id=100063495611456&set=a.472634618196388
https://scholarshipowl.com/blog/gen-z-research/how-gen-z-uses-ai-scholarshipowl-survey-reveals-how-students-are-hacking-their-education-and-their-future/?utm_source=chatgpt.com
https://www.facebook.com/photo.php?fbid=1031554612304383&id=100063495611456&set=a.472634618196388
https://www.facebook.com/photo.php?fbid=1031554612304383&id=100063495611456&set=a.472634618196388
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15/ dszdRanuiiunnaaalnynilsshing (ﬁm www.sas.com)

16/ Embracing the promi f GenAl (202! n Z and Millennial Surv 2 (ﬁsﬂ www.deloitte.com)

17/ Aging and the Labor Market in Thailand (1 www.worldbank.org)
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https://www.sas.com/th_th/insights/analytics/what-is-artificial-intelligence.html#:~:text=%E0%B8%9B%E0%B8%A3%E0%B8%B0%E0%B8%A7%E0%B8%B1%E0%B8%95%E0%B8%B4%E0%B8%84%E0%B8%A7%E0%B8%B2%E0%B8%A1%E0%B9%80%E0%B8%9B%E0%B9%87%E0%B8%99%E0%B8%A1%E0%B8%B2%E0%B8%82%E0%B8%AD%E0%B8%87,%E0%B9%81%E0%B8%A5%E0%B8%B0%E0%B8%81%E0%B8%B2%E0%B8%A3%E0%B8%88%E0%B8%B1%E0%B8%94%E0%B9%80%E0%B8%81%E0%B9%87%E0%B8%9A%E0%B8%82%E0%B9%89%E0%B8%AD%E0%B8%A1%E0%B8%B9%E0%B8%A5
https://www.deloitte.com/content/dam/assets-shared/docs/campaigns/2025/2025-genz-millennial-survey.pdf
https://www.worldbank.org/en/country/thailand/publication/aging-and-the-labor-market-in-thailand
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18/ Al gives young leaders the boost they need at work (*7!34’1 https://workspace.google.com)

19/ HAd1IIRANNTIIBNENNAIU 1,005 AL BEIENIN 22-39 T

20/ Your Brain on ChatGPT: Accumulation of Cognitive Debt when Using an Al Assistant for Essay Writing Task (ﬁm https://arxiv.org)

21/ Train Your Brain to Work Creatively with Gen Al (ﬁm https://hbr.org/)

22/ Deloitte Generative Al Survey finds Adoption is Moving Fast, but Organizational Change is Key to Accelerate Scaling — Press release | Deloitte US (ﬁm www.deloitte.com)
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https://workspace.google.com/blog/ai-and-machine-learning/rising-leaders-embrace-ai-new-research-google-workspace-and-harris-poll
https://arxiv.org/pdf/2506.08872v1
https://hbr.org/2024/11/train-your-brain-to-work-creatively-with-gen-ai
https://www.deloitte.com/us/en/about/press-room/deloitte-generative-ai-survey-finds-adoption-is-moving-fast-but-organizational-change-is-key-to-accelerate-scaling.html
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23/ nadnmaredizsamysunnaiudiuiuazanlasasitredeyasiuau 2,600 au w12 Uszma
v | i " T | nerative Al (ﬁm www.bigdatawire.com)
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25/ Hesitant & Hopeful: How Different Generations View Artificial Intelligence (“7\34’1 www.barna.com)
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https://www.bigdatawire.com/this-just-in/ciscos-2024-data-privacy-benchmark-study-spotlights-growing-concerns-and-trust-issues-in-generative-ai/
https://www.barna.com/research/generations-ai/
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