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Figure 1: Number of Food Service Providers in Thailand
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Figure 2: 5 Provinces with the Highest Number of Food Service Providers

Chiang Rai
9,166 providers

Chiang Mai
16,251 providers

Bangkok
55,601 providers

Table 1: Number of Food Service Providers and
Major Indicators by Major Province (2024)

3 Number of  Population .
Province K Visitors GPP*
Providers  (as of Dec 24)
No. of Restaurants

16,065 providers Bangkok 55,601 5455020 58,804,272 6,142,910
55,601
Chiang Mai 16,251 1,799,019 11,473,206 277,477
Suratthani
11,746 providers Chonburi 16,065 1,635,525 27,898,229 1,188,192
Suratthani 11,746 1,076,666 9,198,788 220,374
1,016
Chaing Rai 9,166 1,297,657 6,282,437 116,580
Source: Ministry of Tourism & Sports (MOTS), Office of the National Economic and Social
Development Council (NESDC), Office of Small and Medium Enterprise Promotion
(OSMEP), Department of Provincial Administration and Department of Business
Development (DBD)
Sources: Office of Small and Medium Enterprise Promotion (OSMEP) Note: * Gross provincial product at current market prices (million Baht, 2023)
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Figure 3: Structure of Thai Food Service Industry (2024)
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Source: DBD, complied by Krungsri Research
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Figure 4: Number of Registered Restaurants in Thailand
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Sources: Department of Business Development Ministry of Commerce (DBD)
Note: Referred by TSIC 56101
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Figure 5: Revenue of Registered Food Service Providers in Thailand
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Figure 6: Market Share of Large Registered Restaurants (Top 10)
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Sources: Department of Business Development Ministry of Commerce (DBD), Xignal, complied by Krungsri Research

Note: TSIC 56101, 56102, 56103, 56301, 56302, 56303, and 56304

Figure 7: Examples of Well-known Chain Restaurants in Thailand
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Source: Krungsri Research
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Figure 8: Market Share of Other Registered Food Service Providers
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Figure 9: Real GDP Growth - Private Consumption (Restaurants and Hotels)
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Source: Bank of Thailand (BOT), Krungsri Research

Figure 10: Number of Thai and International Tourists
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Figure 11: Number of Registered Restaurants
(As of December, Each Year)
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Figure 12: Growth in GDP and in Accommodation and Food Service Activities (CVM¥*)
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Figure 13: Value of Registered Food Services, by Type
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Figure 14: Value of Registered Food Services, by Nationality
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Figure 15: Number of Registered Restaurants Permanently Closing
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Figure 16: Agriculture Price Index
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Figure 17: Market Value of Registered Food Service Corporates Forecast
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Figure 18: Forecast Number of International and Thai Tourists
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Note: Forecast by Krungsri Research (as of February 2026)
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Figure 19: Best Practices for Green Restaurants

* Inventory management

* Creating an eco-conscious culture

* Recycling efforts through plastic packaging and single-use
containers

* Donating surplus quality food for charity

* Leftover food to composting solution

* Water treatment

Waste
management

* Renewable energy systems

- Energy e LED lights for reduced energy consumption
"l consumption » High-efficiency air conditioning systems
Green * Energy-efficient appliances
restaurants
( ) * Environmentally responsible and resource-efficient throughout
P> Building a building's life-cycle: from planning to design, construction,
\ ) operation, maintenance, renovation, and demolition

e Sourcing fresh and natural ingredients locally to reduce
transportation costs

* Selecting in-season products to minimize travel distances,
Source of i ;
ingredients reducing the chances of spoilage
e Creating your own garden to source fresh ingredients

e Sourcing ingredients from high-standard suppliers aligned with
ESG policies

Sources: greenbusinessbureau, pwc, smartcitiesdive, greennetworkthailand, touchbistro, energystar, complied by Krungsri Research

12/ thaipr.net
13/ $i17: Mo-Mo-Paradise (Thailand) Facebook Page
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