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Figure 1: Thailand’s Beverage Domestic Consumption (2022)

By Volume

Total Non-Alcoholic Drinks Alcoholic Drinks
Alcoholic Drinks Carbonates & Soda Spirits
31.1% 25.5%
12,112.2 9,334.6 2,777.6
Mn.Litres Mn.Litres Mn.Litres Others**

Non-Alcoholic Drinks
77.1%

Purified & Mineral
Bottled Water

Juice 3.5%
RTD Tea 4.3%
Energy Drink 3.2%

9
53.7% Others* 4.2%

Note: * Others in Non-Alcoholic Drinks include Sport drink (2.1%), RTD Coffee (2.0%), Concentrates (0.1%)
**QOthers in Alcoholic Drinks include RTDs (0.9%), Wine (0.9%), Cider/Perry (0.1%)

By Value

1.9%
Beer
72.6%

Total Non-Alcoholic Drinks Alcoholic Drinks
RTD Tea Spirits
o
Non-Alcoholic Drinks Carbonates & Soda 6.9% 41.1%
39.7% 39.8% Juice
14,363.3 5,703.2 10.1% 8,660.1
Mn.USD Mn.USD Mn.USD
Energy Drink B
Alcoholic Drinks Purified & Mineral 11.3% eer
Bottled Water 51.6% Others**
19.7% Others* 7.3%

12.2%

Note: * Others in Non-Alcoholic Drinks include Sport drink (4.3%), RTD Coffee (6.7%), Concentrates (1.2%)
**QOthers in Alcoholic Drinks include Wine (6.2%), RTDs (1.0%), Cider/Perry (0.1%)

Source: Euromonitor

1/ 3 Euromonitor, Ministry of Commerce
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Figure 2: Thailand’s Beverage Exports

By Volume

Total Non-Alcoholic Drinks Alcoholic Drinks
Carbonates & Soda Spirits 11.1%
4.3% Energy. Drink
Purified & Mineral 29.2% Wine 9.4%

Bottled Water

7.5% i
2,580.3 2,399.8 1805 C'd;ré';f"y
Mn.Litres Mn.Litres Mn.Litres :
Juice
Non-Alcoholic Drinks Alcoholic Drinks 25.9% Beer
93.0% 7.0% Others* 76.9%

33.1%

Note: *Others in Non-Alcoholic Drinks include RTD Coffee (0.4%), Concentrates (0.1%), Coconut water based drinks (0.1%) and Others Drinks (32.5%)

By Value

Total Non-Alcoholic Drinks Alcoholic Drinks

Alcoholic Drinks Juice

15.0% 30.5% Beer Spirits
Energy Drink 27.6% 53.8%
30.9%
2,726.7 2,316.8 409.9
Mn.USD Mn.USD Mn.USD
Cider/Perry -—
. . 1.5%
Non-Alcoholic Drinks i
85.0% Others* Wine
: 38.6% 17.1%

Note: *Others in Non-Alcoholic Drinks include Purified & Mineral Bottled Water (1.7%), Carbonates & Soda (1.3%),
Concentrates (1.1%), RTD Coffee (1.0%), Coconut water based drinks (0.1%), and Others Drinks (33.4%).

Source: Ministry of Commerce (MOC)
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Table 1: Thailand’s Factory Act (1992)

Category of Factory Number of Workers Machine Total Power Factory Operation
Category 1 7-20 workers 5-20 hp* Immediately as desired by the
factory operator
Category 2 21-50 workers More than 20 hp Requires a notice to be made to
but less than 50 hp the license grantor prior to its
operation
Category 3 More than 50 workers More than 50 hp The setting up of which requires a

license from the license grantor

Note: *hp refers to horsepower
Source: Ratchakitcha, Department of Industrial Works (DIW)
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Table 2: Excise Tax Structure on Alcoholic Drinks for Commercial Production (September 2017)

Fermented Spirits Distill Spirits
Tax Based Beer Wi & St Witie Fruit Wine V,Vh'te Not For Drinks Ot.her
(Made from Grapes) Liquor Drinks
Beer SRP/ >f2f)0 ABVY <7% SRP SRP | Cihers | White ASDEeXC‘Se others | Other
<1,000 ! Size < 330ml <1,000 >1,000 Liquor | rp o Drinks
pecified
By Value 22% 0% 10% 10% 0% 10% 10% 2% 0% 0% 20%
By Volume
(THB/Liter/ 430 1,500 1,500 150 900 900 150 155 0 6 255
alcoholic degree)

Note: * As Excise Department Specified include Exportation, Industry Used (ex. Vinegar, Acetic Acid, Ethyl Acetate, Promoting Investment of BOI, Biodiesel or Others Renewable

Energy, Food Additives, Cleaning Products, Medical, Pharmaceutical, Scientific, Undrinkable Alcohol Formula as Excise Department Specified.

Source: The Excise Department

4/ Suggested Retail Price fig $1A1eNHAR uusi lidaneneddnandmiradud

5/ Alcohol by Volume Aetnnnuueaneaedinglunns visedunanetinadn fns
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Table 3: Sugar Tax on Non-alcoholic Drinks
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Figure 3: Thailand’s Beverage Industry Supply Chain 2022

Beverages Processing
(98.3% of Total Supply)

~

Local Ingredients: — s ( ) Filtration
e N (Surface, Underground UV Light & Ozone (Reverse Osmosis, >
& A Water water) Microfilter) ‘
. hoATA \ J N J N J
Sugar Fruit&  Water |
Vegetable
Imported Ingredients: Soft Mixing Tank Chilling & Carbonation ‘ .
—> . ( Concentrate, Optional) L
% Drinks Sweetener, Additives) (Optiona Qr
@ N 8
S . . . S
S ; ; ; \ . oton (addt \ p \ =
. . - ermentation ing
('\‘_Aoilfte'evggglﬁ' cheoecr??;: — Beer Mashing Ingredients Brewungéﬁﬂ?:}ng ))& Yeast to converts sugar Filtration
4 1Hing to alcohol)
Local Supporting Industries:
F ) Fermentation (Adding Di§tillgtiop (Separating Aging (Preservation for )
7 .o . " liquid mixture from .
I @ > Sp|r|ts Mashing Ingredients Yeast to converts sugar evaporation and desired color or flavor)
| ) | to alcohol) )  condensation method) | & Filtration )
Packaging
Imports 204.2 Mn.Litres A
(1.7% of Total Supply) Domestic Market share by Channel lgoﬂgs;':n“:i';(fets
Convenience o S ’
Stores 30.1% . .
Spirits i/(\)/ig; < et MEeEm Soft Drinks LGLUILD Carbonates & Soda
12.2% =l upesrvg;r el g4— Trade E-Commerce 2.5% 31.1%
Purified & Mineral : 59.4% )
}tled Water D;’Z“Z;Z“
Carbo — 5.6% Hypermarkets . -
&S 23.4% - Retail <+
13. By | SAER 9,334.6 RTD Tea 4.3%
| Product cz)}‘hg Drinkgae;g‘ialists | Offline Store I\fln.thres } Juice 3.5%
fr,e;;{, = - Dis;gtz;;ors 97.5% / Energy Drink 3.2%
’ Juice Local Grocers | : Vending / othersa.2%
186% 30.0% 2.7%
i ettt bttt ey <+
laos  China e < Alcohol Drinks Alcohol Drinks
8.8%
12.2% -7 Australia Spirits
6.7% Supermarkets o | Modern Trade 25.5%
Israel 19.5% — 64.9% D
Vietnam 5.7% < R
12.7% B . Hypermarkets . \
A onesia 28.4% - Offline Store 2,777.6 loth
| Country 5.2% 100.0% Mn.Litres o
Drink Specialist:
Others - 16'?:;3 _ Distributy e
istributors
48.7% = — 35.1% — A Export
- ocal Grocers -
18.7% [ 17.6%

Export Market*

: By Volume
N S p—— —
Bottled Water Others 25.9% =
Cambodi 43.7% Vietnam B 32.7%
i dmboclia 47.1% Energy Drink \ <
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oth \  Others \ - Others Cn{IEes 6. 2,580.3 57
thers/ 103.5 \ 15.4%  180.7 \ Cambodlaf— 620.7 . 163% 699.6 . Mn.Litres ’
17.8% | mn.Litres. Mn.Litres 8.7% . Mn.Litres \ Mn.Litres ) lzjs?g{,
12.
Myanmar X Myanmar
M Carbonat
i 16.4% China 122%  comp & Sotia 4.3% Myanmar  Viet
5% 14.1% am = g V:
- USA 2% Purified & Mineral 12.5% -1%
23.7% 33.5% 0 Bottled Water 7.5% -
| I I Alcohol Drinks <€— By Value
Wine Spirits Beer
Cider/Perry Beer o
Myanmar Myanmar Myanmar 2.6% 76.9% 33.5% Cambodia
Others 61.6% 40.5% 553 > - 17.8%
5.5% . \ Wine \ \
17.1 \ 9.4% 180.5 2,726.7 |
Laos c Others ;
2.2% |Mn.Litres 23.3% | Spirits“ Mn.Litres Mn.USD
‘ 11.1% China Vietnam
Cambodia 7.2% o o
r
207 — Cambodia ]Yz:;r;'ga
- ° - 103%

Note: * HS Code: 2009, 2201-2208

Source: Euromonitor, Ministry of Commerce (MOC), The Office of Industrial Economics (OIE), Krungsri Research
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Figure 4: MPI and Capacity Utilization of Beverage Industry Figure 5: Ingredient and Material Costs
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Figure 6: MPI and Capacity Utilization of Bottled Water Figure 7: MPI and Capacity Utilization of Soda &
Carbonated Drinks
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Figure 8: MPI and Capacity Utilization of Beer Figure 9: Stock Index of Beer
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Figure 10: MPI and Capacity Utilization of Spirits Figure 11: Stock Index of Spirits
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Figure 12: Domestic Consumption of Bottled Water Figure 13: Domestic Consumption of Carbonates &
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Figure 16: Thailand’s Beverage Exports
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Figure 17: Thailand’s Bottled Water Exports
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Figure 21: Forecast Thai Beverage Production
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Figure 22: Forecast Domestic Beverage Consumption
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Figure 23: Forecast Thai Beverage Exports
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