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Figure 1: Thai Consumer Debt Outstanding (4Q19)

Credit card debt, 5.8%

Source: Bank of Thailand (BOT), Krungsri Research
Note: Loans outstanding at commercial banks
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Figure 2: Credit Card Payment Processing
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Figure 4: Thai Credit Card Players and Market Share
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Figure 5: Total Credit Card Transactions
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Figure 6: Growth in Consumption
and Outstanding Debt*
% YoY
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Source: BOT, NESDB, Krungsri Research
Note: *Outstanding credit card debt excludes interest and fees
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Figure 7: Total Number of Credit Card Accounts

Non-banks (Including subsidiaries)
Million cards Banks % YoY
% Total growth-RHS
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Source: BOT, Krungsri Research
Note: BOT revised the data on commercial banks and non-banks because
(1) non-bank credit card companies adjusted the number
of non-moving accounts in December 2015
(2) some commercial banks stopped providing certain types of credit
card services in July 2016.
Figure 8: NPLs
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Note: The data represent NPLs at commercial banks
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Table2 : Debt relief program for credit card
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Source: BOT, Krungsri research
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BOX : NPLs analysis
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A wualinaasgsnalussas 3 Tdnauin (2564 -2566)

o Growth of mobile payment

e Growth of e-Commerce

e Travelling sector: Domestic & Foreign

o Regulatory support: e-KYC

e Economic slowdown

e High household debt

e Risk of rising of NPLs

e Government measures. & impacts to banks’ profit

00000 ©OCOO
00000 ©000O

e High competition between Banks & non-banks
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Figure 11: e-Commerce spending per capita in ASEAN (USD)
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Figure 12: Credit card spending
(Domestic & Abroad usage)
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Figure 13: GDP growth (% p.a.)
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Figure 15: Total Spending on Credit Cards
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