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. Agentic Al
Agentic Al Select and make purchases,
resolve payment disputes

Generative Al
Receive personalized content,
generate reports

Conversational Al

Conversational Al Chat with a bot,
pay bills with voice assistant

: - Analytical Al
Analytical Al Flag suspicious payments or get
spending tips

Source: Wall Street Journal
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https://moneyandbanking.co.th/2026/247286/?fbclid=IwY2xjawSF-D9leHRuA2FlbQIxMABicmlkETJkUFNhRTNoTlh5QTFRVHdoc3J0YwZhcHBfaWQQMjIyMDM5MTc4ODIwMDg5MgABHjKEr-5AMBROAeH_LF8Nyxag9lKY-RZRrwfaBSiZK_0n6PH9r-PS3bnEnWne_aem_x_32cX6RnA2OVPTeYGL1Ig
https://moneyandbanking.co.th/2026/247286/?fbclid=IwY2xjawSF-D9leHRuA2FlbQIxMABicmlkETJkUFNhRTNoTlh5QTFRVHdoc3J0YwZhcHBfaWQQMjIyMDM5MTc4ODIwMDg5MgABHjKEr-5AMBROAeH_LF8Nyxag9lKY-RZRrwfaBSiZK_0n6PH9r-PS3bnEnWne_aem_x_32cX6RnA2OVPTeYGL1Ig
https://moneyandbanking.co.th/2026/247286/?fbclid=IwY2xjawSF-D9leHRuA2FlbQIxMABicmlkETJkUFNhRTNoTlh5QTFRVHdoc3J0YwZhcHBfaWQQMjIyMDM5MTc4ODIwMDg5MgABHjKEr-5AMBROAeH_LF8Nyxag9lKY-RZRrwfaBSiZK_0n6PH9r-PS3bnEnWne_aem_x_32cX6RnA2OVPTeYGL1Ig
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“Need to buy new Initiate online Browse through Product comparisons Checkout &
headphones” search websites and reviews payment
Al agent perfc web search, product
comparison and finds the best possible
deal within seconds
-~ ———
w $ o Can you please help me find the best wireless o
> A 8-
5 (v] ﬂ [¢] headphones under €100? Compare reviews, pros and .
E E cons and the best possible offer. Add the best model in »
< E Py the cart ready for payment approval. e
(S h=1
= O  “Need to buy new Adds item(s) to cart, ready for
= Initiate Al Agent with A

5 headphones™ ° cu;’(:; ,O,?,e lt . e checkout or instant checkout
g bl within LLM interface

Source: Payment Genes
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https://www.grandviewresearch.com/industry-analysis/agentic-commerce-market-report
https://www.grandviewresearch.com/industry-analysis/agentic-commerce-market-report
https://www.deloitte.com/content/dam/assets-zone3/us/en/docs/industries/financial-services/2025/bcm-agentic-ai-pov.pdf
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