nuoliussio/aaanrinssy U 2562-64

R

ssSNoUASInSaQ

1755 (@) MUFG ridiu
amdurmsBuRTyAgauslan

nsNMAY 2562 oo .
nauanan ﬁuﬂﬂgﬂ"liim

Talublugkhana.thanadhidhasuwanna@krungsri.com
+662 296 2980

ganatnapspaiuuatiufulnseidecluged 2562-2564 ‘EmﬂmmfmmﬂmwmuummmmvmmmeumqumnﬁmmNm‘inmmv
nswauwalulad udanssudnunisiisz@uiinldinisidaradnulnsiiaauazaandeguiing el nnaldaniaznisudeduiisuussduann
fisnmadusezmadngraintesdliinemalu mainanudnlanginssugniieliimsiivilandguisiasedematulaiuazuinnsmd
uagle azifuiladedrAnylunisineanuannsalunisuisiugwingsnatinnsinluewips

A Tayanugu

g5Na1insLATAR Lﬂuqiﬁﬁﬁ'lﬁauﬁ'aL'ﬁ"amiu?‘inﬂ (Consumer Figure 1: Thai Consumer Debt Outstanding (4Q18)

. ' v a ay v amy ¥ b3 o o X% a
credit) wngnATKIUINRUNLABYR Idadeuin TnedDetnsacldinnssn
Credit card debt, 5.6%

doe o o aa s I T vo A o
dufluinsdidnnsefindunuluaniiededuiuazainnsaldinsieidnney
Ruandaeuiin (Cash advance) AMng ATM A1 iU lATuand® souvi
IA5uansLszlenbing andesntniusiazse Audeiimaesaniedufumge
An s o o Y L e P sy

laifndniszriu (Non-collateral loan) T4gfarannnsnnaudiszaAduiuas

'
1o Al

Bnnadunslagdsdnseendaiuusduildanstiuing

Arinunn gsiarinsirsanddiudrdnlunsaduayunisuiiaag A“;g_lg;"s’
maanguaadlng lnafidndiusasandudatiu Auidasnaus uas o )
auL%dquqﬂﬂa NI Andeya o il 2561 WU RLderTnsiAsAn Source: BOT

R 5 \
F&ndau 5.6% 109duLdaIien1sLsinATianun (AwA 1) Note: Loans outstanding at commercial banks

luusazAsandinsdaduAiuazusnisuuling gsnatnsiasanazi@anlasnugliuinisuaiadianausnszuiunisaylnaut da

P
= [

luautisrunaunistiszidu lnansendfdudeasiinauiud (t+0) Adnsldinsnsannetedudvinlinisldeaavedusinalanuazainuas
15snasia (Seamless payment) Tuanizingzuauni1sd192{u (Clearing and settiement) sendefflit3nnsazifindunasaingedudntszanns 1-2 5u
(t+n) HulnmAaziidaananaennanidelszanc 45 SuneudissAAuAILATLETNS (NN 2)

Figure 2: Credit Card Payment Processing
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Figure 3: Merchant Discount Rate
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Figure 4: Thai Credit Card Players and Market Share
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Table 2: Fees Charged by Credit Card Issuers in 2019

(1) (2) (3) (4) (5) (6) (7) (8)
Interest Charge for Initial fee  Annual fee Late Fee for use
rate cash (THB) (THB/year) payment of card Types of Grace Note
advances (exclude penalty abroad card period
(% of total the first (THB) (Not more providing
advanced) year waive) thanx% of  (Number of

the total cards)
value of

transactions)

Minimum 18% 0% 0 0 0 1.0% 4 45
Maximum 18% 3% 99,000 99,000 100 2.5% 43 56
BBL 18% 3% 0-1,250 300-30,000 0 1-2.5% 21 45 (2) Minimum cash advance of THB 1,000
KBANK 18% 3% 600-2,000 1,050-70,000 88-90 2.5% 43 45 (2) Minimum cash advance of THB 2,000
GSB 18% 3% 0 500-10,000 99 2.5% 4 45,50
T™MB 18% 0-3% 0 0 100 2.5% 4 50
SCB 18% 3% 0 0-50,000 100 2.5% 16 51 (2) Minimum cash advance of THB 2,000
THANA CHART 18% 3% 0 400-7,000 100 2.5% 14 55 (2) Minimum cash advance of THB 1,000
uoB 18% 3% 0 2,000-36,500 100 2.5% 8 55
Bank of China 18% 3% 0 800-3,500 0 2.5% 6 52 (2) Minimum cash advance of THB 100 THB
(6) 0% when card used in China for Union Pay
ICBC 18% 3% 0 500 -4,000 90 2.0% 8 56 (2) 1% fee for cash advances in Thailand and
China and 3% for cash advances in all other
countries and in banks not part of the ICBC
group
CITI 18% 1-3% 0-99,000 1,900-99,000 0-100 2.5% 13 55 (6) Calculated from Visa or MasterCard

exchange rates and charged in THB

Minimum 12.99% 3% 0 0 0 2.0% 1 45
Maximum 18% 3% 800 32,710 100 2.5% 79 55
Central The 1 18% 3% 0 500-20,000 100 2.5% 3 50
Card
Tesco Card 18% 3% 0 600-1,200 100 2.5% 2 50
Krungsri 18% 3% 0 750 - 4,000 100 2.5% 14 45,50 (2) Minimum cash advance of THB 1000
First Choice 18% - 0 500 100 2.5% 1 50
KTC 18% 3% 0 0-5,000 100 20% 79 45 (2) Minimum cash advance of THB 500
AMEX 12.99-18% 3% 0-800 1,650-32,710 0 2.5% 5 45,55
AEON 18% 3% 0 500 100 2.5% 1 52 (2) Minimum cash advance of THB

1,000-3,000

Source: BOT, compiled by Krungsri Research as of March 2019
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Figure 5: Total Credit Card Transactions
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Source: BOT, compiled by Krungsri Research

Figure 6: Growth in Consumption
and Outstanding Debt*
% YoY
e CONsumMption (%YoY)

=== Outstanding debt (%YoY)
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Source: BOT and NESDB

Note: *Outstanding credit card debt excludes interest and fees

Figure 7: Total Number of Credit Card Accounts
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Source: BOT, compiled by Krungsri Research
Note: BOT revised the data on commercial banks and non-banks because

1) non-bank credit card companies adjusted the number
of non-moving accounts in Dec 2015

2) some commercial banks stopped providing certain types of credit
card services in July 2016.
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Figure 8: NPLs
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Figure 9: Mobile and Internet Banking
(by volume of transactions)
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Figure 10: Mobile and Internet Banking
(by value of transactions)
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Figure 11: Thailand e-Commerce Sector
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Figure 12: Credit Card Ownership (% age 15+)
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Table 3: e-Payment Tax Act

Reporters

Report Transactions

ssnouasiAsaa

(1) Financial
institutions

(2) State financial
institutions

(3) Electronic money
service providers
under the law
governing e-Payments

400 or more
deposits or
inward transfer
transactions
with a total
value of
2 million baht or
more in one year

3,000 or
more deposits or
inward transfer
transactions
in one year

3/ ww.ﬂi:mm”u@ﬁn;(ﬂu”uﬁ...) WA Wesasfusr U Fuasianarsgenssudidnnsafindmaunugnarmans

s lAseaTeiug wezuunedszRuuuudinnsefinduieni

Source: The Secretariat of the Cabinet, Krungsri research
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Figure 15: Competition in the Credit Card Market in Thailand
: Fragmentation of Payment Market
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Figure 16 : Household Debt to
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Figure 18: Scenario Analysis in the Credit Card Market
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