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Figure 1: Number of Food Service Providers in Thailand
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Sources: Office of Small and Medium Enterprise Promotion (OSMEP)
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Figure 2: 5 Provinces with the Highest Number of Food Service Providers

Chiang Mai
15,824 providers

Chiang Rai
9,099 providers

Bangkok
54,476 providers

Table 1: Number of Food Service Providers and
Major Indicators by Major Province (2022)

) Number of .
Province . Population Visitors GPP*
No. of Restaurants Providers
E— 3 Chonburi
54476 15,565 providers Bangkok 54,476 5,494,932 38,626,450 5,746,918
Chaing Mai 15,824 1,792,474 8,773,225 244,210
Chonburi 15,565 1,594,758 14,684,969 1,173,449
1,009 Suratthani 11,506 1,073,663 3,690,642 209,990
Chaing Rai 9,099 1,299,636 5,051,642 107,306
Source: Department of Provincial Administration (DOPA), Ministry of Tourism & Sports
(MOTS), Office of the National Economic and Social Development Council
(NESDC), Office of Small and Medium Enterprise Promotion (OSMEP) and
Sources: Office of Small and Medium Enterprise Promotion (OSMEP) Department of Business Development (DBD)
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Lﬁaﬁ@ﬂsmﬁLQWﬂ:qsﬁqﬁmmwms/%’wumms?qﬁﬁﬂdqugaqm’l,umjuﬂszmwqsﬁa%’wummil,mzl,ﬂ?;m?{u AnunsnuLivaan
WuAansyrAAAsITNAI 302,677 511 (ARdaw 94.3% GM’Nﬁmquq@ﬁ@ﬁmmms/%u@mmﬁmmmmima) dquuﬁuﬁmmﬂqﬁ@
ﬁmmmi/%mmumﬂuqﬁ@ﬁm'aumumm"ammﬁmmi%”wﬁugmmmmp:m'ﬁﬂ%ﬂ%ﬁunﬂumiﬁwLﬁuﬁ;iﬁqiﬁummxﬁumu
ANANNNINTRsHUsTnaunTg vinldgsRaaunsadeantadng ﬁLu?ﬁ@Lﬂuﬁ@miﬂﬁuﬁmﬁmqu18,419 F1u (Andau 5.7%) Tael
ﬁmmmmﬁuimmmqiﬁ@LLﬂisTummmq:mmgﬁqLmeﬁdmlﬁ'{m ﬁ"JQJ‘V:I:JﬂWj‘“ﬂﬂ’]f;lﬁ"}‘ﬂ'ﬂﬁ’mmwﬂﬁ‘ﬁ@F;_ul'sluﬁ”]mﬁ‘iwalﬁ’]ﬁ"a
Fumanagialudl

wihAamsynnasssumasfidndaugaadnanwlumsaduladaassndfansifiyaas andayauasdiineudaiy
FAVNATUIANANUATIUIALIN (447.) W‘]_I’J'Wzi/mZQ"JWIJﬂ\‘iﬁ@ﬂﬂﬁ’m’a’WI’]i‘LLﬂZLﬂ?:'NaINﬂﬁ‘tLﬂV\ﬁﬁq@ﬂﬂﬁﬁﬁﬂﬂﬂ’]WiuﬂWi‘LﬁUIﬁl'ﬂﬁiu
szAULUNANS-gaRARdauNINNG 87.5% Lﬁ'@Lﬁﬂurﬁ”mﬁ@mmmﬂaﬁimmﬁﬁFi”ﬂﬂmwsl,umi@uimfﬂm:ﬁuﬂmﬂ@N-zgmﬂﬂﬁuﬁ
Vel 14.8% (mmﬁ]‘ 2)

Figure 3: Structure of Thai Food Service Industry (2022)

Micro/SMEs Micro/SMEs
companies companies
100.0% Other Other 99.8%
Large 58,912 2,075 Large
companies (16.3%) Personal Corporate (10.1%) companies

A o
0.0% builhoee business 0.2%
361,589 382,083 | g 49 20,494
companies 94.6% companies companies
Micro/SMEs ?332’76975 (1889";;?) Micro/SMEs
companies . : companies
o
99.9% Restaurants Restaurants 99.6%
Large Large
companies companies
0.1% 0.4%

Source: DBD, complied by Krungsri Research

Table 2: Growth Potential of Thailand’s Food Service Providers

Food Service Providers

Growth Potential Level

Personal Corporate
Highest 0.8 12.5
High 1.9 12.5
Medium 121 62.5
Low 85.2 12.5
Total 100.0 100.0

Source: Office of Small and Medium Enterprise Promotion (OSMEP)
Note : From MSME Outlook Q4/2023 Report (2024 survey data)
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mﬂﬁ@wmﬁmﬂ@Q’mzﬂ@umiﬁﬂmmﬁﬂuﬁﬁqmﬂmmzﬁwhﬁuﬁﬂmmﬁuﬂ 2565 AMNNINREUIGINANIFAINLINTUIU
Bi’ﬂ'a“’ﬂ'a‘i_lﬂ’1ﬂuﬁﬁ‘ﬁ'ﬂ%ﬂumﬂ’)ﬁ‘u@”mﬁmﬁlm (Food and Beverage Service Activities) 'm;l"ﬁl 20,494 718l Lﬁm%‘u 14.0% %luﬁqrfimﬁmmn
1l 2564 Aidlaznennis 17,982 : mu‘lvimLﬂuﬁinqnmmmi/ﬁummi (Restaurants) 4149u 18,419 $71 (89.9% a3§5NA
s’mmmmaul,ﬂimmqummmﬂuumumamuum) WRadly 12.9% 2 16,319 F10ludl 2564 (mww 4) naannisile
‘]Ji“’wlﬂ LLavmmmmaLﬂmﬁmwmmaumﬂﬂm yilsguslnaeenanfudssnuemauentiou veadien uazviiamsuuentiu
Ny mwwu’lmin@immminzmmvxlum adalsinn mmugﬂizn@umsmwmumNa'lmn'mmiwuwugaﬂnu nARY
Ifgsiiadruanmnsluil 2565 nd1 649 s18 iANAANTS LRNAY 4.5% ansuau 621 sefianiansluil 2564

Figure 4: Number of Registered Restaurants in Thailand

Number of Number @@= % Growth (RHS) % Yoy
Restaurants °
20,000 15
16,000 12
12,000 9
8,000 6
4,000 3
0 0
2018 2019 2020 2021 2022

Sources: Department of Business Development Ministry of Commerce (DBD)
Note: Referred by TSIC 56101
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1

WURWUN” WA 50.7% (1wl 2564 s lasanati 169.6 WuauLn) (n A 5) Seutailu 2 ngulun)asil

o gshadmmAsAIueIIs: Rduutiselauniigadi 237.8 Wudruum Anflu 93.1% vasseldgsiaduamsuas
wiasnaauunvasing Wulaiade 7.9% seil” wasanfanssumAsEgiandunnUnAlul 2565 Tnesaldae
fsznaunisgsiadmaats/Fuemsnauniuln 51.3% lut 2565 uimnfuaseiioslutas 2 Sleundhanuanszny
2199 COVID-19 (ﬂ’]W‘ﬁl 5)

Figure 5: Revenue of Registered Food Service Providers in Thailand

THB, bn Restaurant Other =@ % Growth in total (RHS) % YoY
250 60
200 40

20

150

0

100
-20
50 -40
0 -60

2016 2017 2018 2019 2020 2021 2022

Sources: Department of Business Development Ministry of Commerce (DBD), Enlite
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CPF Restaurant and Food Chain

wnduunaadymAlssaniayans wodseldudnanandyaaalnedediseldson 234.8 wWuktuLwm
(Arilu 98.7% 289718 ldgsNainmIAMI/EUEINT) uilht 51.2% annlufl 2564 ﬂﬁ 155.2 RUAULN duliiyana
AnerARaelAaan 3.1 siuduum @Aadu 1.3% 1ee9eldgsiainaiaisiueins) FLiladu 55.0% annluil 2564 oh|
2.0 gL

andayareansnuimungsnanisfn gussnauntsdAty 10 selungugsiadnaians/Fuens ldun usa. @un wals
90961 n§1, van. unda wanasesd nfi, uan. ez Aveaens een wide, uan. G wawasewl waus WAy, uan.
unAlng, Una. 1wa waus A Tumen, uan. wamesesnd Anasetwiud, una. ez luuwes Wa nFi, una. 1o8T i,
van. 1 u 1B awesest n3 Taslunguiliisreldsunuadi 67.2 wusuwm Aefludngau 28.3% va
selagsnanmaias/sruanmslull 2565 ‘EmﬂQ’ﬂi:ﬂﬂmmﬁﬂﬁmn@:uﬁd%ﬁuﬁqiﬁﬂugﬂme”mmmmuuLﬂ?@‘dwg’
FaiseldFuinean 5.5% sl (MW 6 uay 7)

Figure 6: Market Share of Large Registered Restaurants (Top 10)

THB, bn
Top 10 Other

250
200
150
100

50
33.1%

<hare 28.8% 32.1% 30.8% 32.5% 33.3% 28.3%

2016 2017 2018 2019 2020 2021 2022

Sources: Department of Business Development Ministry of Commerce (DBD), Enlite, complied by Krungsri Research
Note: TSIC 56101, 56102, 56103, 56301, 56302, 56303, and 56304

Figure 7: Examples of Well-known Chain Restaurants in Thailand

MK Restaurant Group Central Restaurants Group OISHI Group
@ @ | olsHIRAMEN
AuntieAnne’s QISHIGRAND
-y Baeds
ST Q?!rs.l;!;!
THAI RESTAURANTS ‘he Terrace
estaurant

S & P Syndicate

&p BlueCup
Coffee

& %“)}t\ petErE

! -
UMENGHANA
s Kaoed  rve

Restaurants Development

R
{-.3 KFC

%)

Source: Krungsri Research
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NM5UTNMSLASRIANLULNIARELAZARIA dadauselaag? 24.1 Aunm WnaW 7.9% a0 22.3 awunludl 2564 &
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Figure 8: Market Share of Other Registered Food Service Providers

Sellers of non-alcoholic beverages

|
12.9% ‘
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Figure 9: Market Value of Food Services in ASEAN Region
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Figure 10: Growth of Food Services Market Value and Number of Tourists in Thailand
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Figure 11: Correlation between Food Expenditure and Number of International Visitors
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Tnaag tadamunilasfidgaansznudamssniiugsiaduamsuaziadasin Tdur (1) suuresinveadisnising
WASFANNTR Lﬁﬂ\i’ﬂWﬂﬁqiﬁ'ﬂﬁﬁl\wﬁﬁﬂﬁﬁ%@@ﬂﬂﬁﬂﬁﬂdL“?llf-;l'l (2) MaziAsugnalulszina eTluarerAsIouazANERINTTa
tszanaulunisuzlnaatmsuantiu Inelull 2565 nandusiuaasululszmeanenasa 2.6% mumq:mmgﬁﬂuﬂizmﬂ‘ﬁ'G'uﬁuﬁq
AINNFUNITTLIATBY COVID-19 ﬁﬂﬁﬂwﬂ%@iwiunWﬁuﬂizmumm@u@ﬂﬁmmmﬂé’f;ﬁ?@um?{mﬁ 1,220.6 U WAREU sy
7.0% wilaifteuiull 2564 Miadeas 1,140.3 um/iau dau Delivery dsanniiiruadeti 1,587.9 m/ideu i 7.5% ety
Uil 2564 ﬁL@?{ﬂﬂﬁ 1,476.9 LWMAREY (N7 12) ua (3) 'wqﬁnssmmsj’u?“inﬂﬁﬁ’um‘ﬁﬂNmummiﬁ%’ﬁumnﬁ?u TneLanny
wianmsszunaeelsn COVID-19 aapans laafilastissannnisaenssiaesmnaiudiewasdelndusdifeinaunefidaii
uwu’]wﬁi@ﬁﬁiﬂmmﬁu 217 msuuztihiuemslud nsurstlsraunisainisiudssniuenwisTuiu naslustunduenseinu
Tawnneeulad meafrenisiamuaingninlaauTudesafiiaulazesens wazn s WAV AR 2095 uemns Tnadns
nadhiedunesiialulszmeingfsduesii 77.8% waifteniuil 2564 agfil 69.5% (#an: Datareportal)

Figure 12: Average Monthly Expenditure per Household
(Food & Beverages Excluding Alcohol)
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Figure 13: Number of Outlets Operated by Major Restaurant Chains
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Source: Compiled by Krungsri Research

Figure 14: Market Share of Food Service, by Type
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Figure 15: Growth in GDP and in Accommodation and Food Service Activities
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Figure 16: Number of Thai and International Tourists
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Figure 17: Number of Existing and Newly Registered Restaurants
(As of December, Each Year)
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Source: Department of Business Development Ministry of Commerce (DBD)

Table 3: Retail Business Growth, by Type

2020 2021 2022 2023E
Department stores -14.0% -11.5% 3.5% 3.6%
Discount stores/ -11.0% -9.0% 3.0% 2.0%
hypermarkets/
supercenters
Supermarkets -11.0% -8.0% 6.0% 6.5%

Source: Forecast by Krungsri Research
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Figure 18: Value of Registered Food Services, by Type
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Figure 19: Value of Registered Food Services, by Nationality
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Figure 20: Number of Registered Restaurants Permanently Closing
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Figure 21: Agriculture Price Index
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Figure 22: Forecast Number of International and Thai Tourists
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Note: Forecast by Krungsri Research
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Figure 23: Market Share of Food Services
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Table 4: Retail Business Growth Forecast by Type

2020 2021 2022 2023E 2024-2026F
Department stores -14.0% -11.5% 3.5% 3.6% 4.0-5.0%
Discount stores/ -11.0% -9.0% 3.0% 2.0% 2.0-3.0%
hypermarkets/
supercenters
Supermarkets -11.0% -8.0% 6.0% 6.5% 6.5-7.0%

Source: Forecast by Krungsri Research

Figure 24: Number of Existing and Newly Registered Restaurants
(As of December, Each Year)
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Sources: Department of Business Development Ministry of Commerce (DBD), forecast by Krungsri Research
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Figure 25: Market Value of Registered Food Service Corporates Forecast

THB, bn

Restaurant Others % YoY
350 60
40
300 %
20
250
o.....o.....o.....o 0
200
-20
150

2019 2020 2021 2022 2023E  2024F 2025F  2026F

Sources: Department of Business Development Ministry of Commerce (DBD), forecast by Krungsri Research
Note: Data is based on revenue of registered food service corporates in Thailand
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* Inventory management
e Creating an eco-conscious culture

Waste . Recyc!lng efforts through plastic packaging and single-use
management containers
* Donating surplus quality food for charity

* Leftover food to composting solution
e Water treatment

* Renewable energy systems

Energy e LED lights for reduced energy consumption
Green consumption * High-efficiency air conditioning systems
e Energy-efficient appliances

e Environmentally responsible and resource-efficient throughout
Building a building's life-cycle: from planning to design, construction,
operation, maintenance, renovation, and demolition

e Sourcing fresh and natural ingredients locally to reduce
transportation costs
e Selecting in-season products to minimize travel distances,
ingredients reducing the chances of spoilage
e Creating your own garden to source fresh ingredients
e Sourcing ingredients from high-standard suppliers aligned with
ESG policies

restaurants
best practices

Source of

Sources: greenbusinessbureau, pwc, smartcitiesdive, greennetworkthailand, touchbistro, energystar, complied by Krungsri Research

16/ nn: thaipr.net
17/ 9111 Mo-Mo-Paradise (Thailand) Facebook Page
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indnszengla (Digital)
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wagy Danadsuun

1NAsIze131a (Healthcare, Mobile Operators)

Tezys garweding

1nAiAeiiangla (Transport & Logistics)

e .
wsuns sulnwyad

1nAAsianala (Power Generation, Modern Trade,

Chemicals, Medical Devices)

1 Eg LRENANR

#nTiAs1sianla (Energy, Petrochemicals)

WNETIA QUAT

1InTiAs1¥ian1a (Construction Contractors,

Construction Materials, Hotels, Industrial Estate)

NG5 NAUTIUTU

nAiAeiianla (Real Estate)

a3 Tanas g

dndnszsienqla (Agriculture)

1szWus adas

1N3AIZH (ESG)

son TrnaSaal
Andn [EARIRA WA

1inAtA31ZA (Automobile,

Electronics & Electrical Appliances)

Anns nsuaylasna

1InaLAI (Agriculture, Food & Beverages)
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