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Figure 7: Chain of Some Selected Large Hotels in Thailand
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Figure 12: Special Tourist Visa for Long-Stay Visitors
(1 October 2020 — 30 September 2021)

Requirements

e Payment receipts from hotels (during
quarantine)/accommodation booking
after quarantine.

e Agree to comply with measures set
by MoPH, Thailand.

o, q "
5| Optional quarantine for
[IHC] visitors

e 14-day state quarantine.

e Alternative state quarantine (ASQ)/
Alternative local state quarantine
(ALSQ) .

e Hospital Quarantine

Proposals

alnl H

e To help Thailand’s tourism industry
which has been affected by the
COVID-19 pandemic.

Visa period & Cost

e This visa permits the visitor stay in
Thailand for 90 days. It can be
renewed twice for up to 90 days
each, maximum of 270 days.

e The STV will cost THB2,000

Sources: Tourism Authority of Thailand (TAT), The Government Public Relation Department (PRD)
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Figure 13: International Tourist Arrivals
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Source: MOTS, Krungsri Research

Figure 14: Thai Tourists

(% YoY)

-4.0
246 -34.0
-45.5
-66.9
-74.6
99.1 Yo _1-96.4

Top 10
-61.3%
2020
77.7%
2019
-68.3%
-86.2%
-86.9%
-82.3%
-79.5%
-60.4%
-85.5%
-88.6% YoY
0O 3 6 9 12
(2020)
-24.2
-35.1 -34.4

-35.2

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

Source: MOTS, Krungsri Research

Table 5: Receipts from Thai Tourists

Receipts from Thai Tourists (mn Baht)

Area/Location

2019 2020 % YoY
Bangkok 384,605 133,761 -65.2
Chonburi 55,499 27,989 -49.6
Phuket 49,726 20,937 -57.9
Chiang Mai 67,231 42,474 -36.8
Krabi 38,381 13,607 -64.5
Song Khla 31,501 17,424 -44.7
Rayong 32,004 11,757 -63.3
Prachuap Khiri Khan 28,602 16,135 -43.6
Petchaburi 26,375 13,549 -48.6
Kanchanaburi 25,600 14,775 -42.3
Nakhon Ratchasima 23,907 12,435 -48.0
Chiang Rai 22,474 13,968 -37.8
Khon Kaen 17,788 8,638 -51.4
Suratthani 17,040 7,450 -56.3
Nationwide 1,081,759 482,468 -55.4

Source: MOTS, Krungsri Research
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Figure 15: Number of Rooms Figure 16: Occupancy Rate (%) Figure 17: Average Daily Rate,
Occupancy Rate & RevPAR
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Note: RevPAR = OCC x ADR

Figure 18: Performance of Selected Hotel Operators Listed
on the Stock Exchange of Thailand

Net Profit Margin

2015 2016 2017

CENTEL = Central Plaza Hotel Pcl.
MINT = Minor International Pcl.

LRH = Laguna Resorts & Hotels Pcl.

Source: SET, Krungsri Research
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Figure 19: International Tourist Arrivals
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Figure 20: GDP growth
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Source: International Monetary Fund (IMF)
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Box 2: Tourist Preference by nationality
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The International Tourists'

=

Rank 1 Rank 2
China Safety & Security ICTReadiness Cultural Res. & Business Travel
Malaysia Price Compt’ness. Natural Resources Health & Hygiene
India Price Compt’ness. Natural Resources Prioritization of T&T
Korea Tourist Service Infrastructure ICTReadiness Tourist Service Infrastructure
Laos Business Environment Price Compt’ness. Int’l. Openness
Japan Cultural Res. & Business Travel Price Compt’ness. Safety & Security
Russia Price Compt’ness. Natural Resources Cultural Res. & Business Travel
USA Price Compt’ness. Natural Resources Cultural Res. & Business Travel
Singapore Health & Hygiene Natural Resources Price Compt’ness.
Vietnam | Cultural Res. & Business Travel Health & Hygiene Environ. Sustainability
Hong Kong Safety & Security Cultural Res. & Business Travel ICTReadiness
UK Price Compt’ness. Natural Resources Tourist Service Infrastructure
Cambodia | Tourist Service Infrastructure Price Compt’ness. Health & Hygiene
Germany Natural Resources Tourist Service Infrastructure Price Compt’ness.
Taiwan Safety & Security Tourist Service Infrastructure Health & Hygiene
Australia Price Compt’ness. Natural Resources Tourist Service Infrastructure
France Price Compt’ness. Natural Resources Cultural Res. & Business Travel
Indonesia Price Compt’ness. Health & Hygiene ICTReadiness
Philippines| Tourist Service Infrastructure Price Compt’ness. Safety & Security
Myanmar Int’l. Openness Tourist Service Infrastructure Business Environment

[ Natural and cultural resources

[ Tourism promotion

Source: CEIC, OECD, WEF, Krungsri Research estimates

[[] safety, security, health and hygiene
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® NINSINGTNALTIUTH: ATARIUIUNBINNNINNANIUSZINAT Figure 22: Construction Permits of New Hotels
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Table 6: Examples of Large Players Planning to Launch

New Supply Since 2020

Name Location Year
Four Points by Sheraton Patong Phuket 2020 Figure 24: Occupancy Rate
Kempinski Resort & Spa Phuket, Siray Bay Phuket 2020
Movenpick Hotel Kamala Beach Phuket Phuket 2021 %
Melia Phuket Karon Phuket 2021 80
Wyndham Garden Platinum Bay Phuket Phuket 2021 70
COSI Phuket Central Foresta Phuket 2022 60
COSI Chiang Mai Ta pae Gate Chiang Mai 2021
InterContinental Yao Yai Resort Krabi 2020 >0
InterContinental Yao Yai Swan Lake Resort Krabi 2021 40
Sindhorn Kempinski Hotel Bangkok Bangkok 2020 30
Dusit Central Park Bangkok 2021 2
Courtyard by Marriott Pattaya Pattaya 2020 2017 2018 2019 2020 2021F 2022F 2023F
Centara Grand Rasort & Spa Jomtien Pattaya 2022
Novotel Rayong Star Convention Centre Rayong 2022 Sources: BOT, MOTS, Krungsri Research
dusitD2 Hua Hin Hotel & Resiences Hua hin 2020
Avani Khao Lak Khao Lak 2021
Sheraton Khao Lak Khao Lak 2023

Source: Krungsri Research
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