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Figure 1: Auto Hire Purchase and Other
Consumer Loans Outstanding (% Share)
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Source: BOT
Note: The data include auto hire-purchase loans for automobiles and
motorcycles made by commercial banks

Figure 2: Automobile Loans, 2018 (% Share)

Used car
18.6%

Car for cash

a 8.6%
New car el
68.2% Floor plan

1.6%
Others 6%

3.1%

Source: Thai Hire-Purchase Association

Research 1



Iluoliussio/eaanhnssu U 2563-65 | ssAnisiBoenueud

luilaqiiu gliudnisgsiaiindesuaunlulnadsznausag (1) aa1dun19ldu doulugidusuiatswidiad aransuianswidiad
piatlszinA uavgsnalulAsasuiag (Bank's subsidiaries) in g AN snguilflisununisRuaindfliusnisszunnau (2) Captive finance il
A X . X o iy . y " - T .
unumlugsiadingesnauieesneniniuludamanaditiumn Ingendoasulfnffouainnisaiuayuneanisiuanisdmuad deinidueosnaus
uazaireauliFaudinagniainnisduiusinsmisgsfauaziinisaaniasoniufaunuaininasaauslulszma (Dealer) (3) Non-banks
Fliusnsduideringasnewsiatlszunn 300 Meviatsuna’ doulva)idugliisnsaada iusnisduaedngesates Ing Non-banks dnidenzay
o a 4~ o v Y a = = , > 4 G o § vy y 0y a P , X
suRunulenauiugliusnisdszinnau wesanndaulunidudiszneunisauiananvreauiadninlifeaduliindned wiaeidnge

o - = PR a X ' v a oo ] @ va v ¥
immmuﬂummemmmew'&mﬂm‘vmmmgamﬁsﬁummiﬂqmumngmgﬂmmuslmyl,ﬂugmwimu'aﬂ

WaRansandauntinaiaianizgsiadidasaaualull 2561 aznudrguinmsiillugariunisdudinsigauutinaingegn tne
Hendudude 64.5% 10980nAANALTRTINTT0LWMTINNA LAY Captive finance NEYULLNAANATEIAINT 29.0% Tuunued Non-banks R&auuL4

AANALNEN B.5% 7 (NN 3)

Figure 3: Market Share by Lender Type, 2018
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Figure 4: Vehicle Sales and Auto Hire-Purchase Situation
(2011-2018)
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Source: TOYOTA, THPA, compiled and estimated by Krungsri Research

Note: (1) Passenger cars include SUVs
(2) The auto hire purchase of new cars and used cars
(3) The data have been revised from 2015 since the number of member
companies increased from 40 to 44

Figure 5: Auto Hire Purchase Debt Outstanding
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Note: (1) Auto hire purchase of new cars and used cars
(2) The data have been revised from 2015 since the number of member
companies increase from 40 to 44
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Figure 6: Car for Cash Loans
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Source: Thai Hire-Purchase Association

Note: The data have been revised from 2015 since the number of member
companies increased from 40 to 44

Figure 7: Farm and Non-Farm Income
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Figure 8: NPLs
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Figure 11 : Used Car Price Index
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Figure 12: Domestic Car Sales under the First Car Buyer Scheme
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Table 1 : Responsible Lending Policy

Do Don’t

1) Corporate culture e Cultivate the responsible lending culture within * Design the KPI of banks’ staff based on loan targets
organization over the long run

2) The Development of * Develop financial products that match customers * Design financial products with low debt payments at the
financial products needs and their ability to pay, especially for more beginning and larger debt payments at the end of loan
vulnerable customers

3) Sale of financial products  * Sale of financial products with condition made clear * Induce customers to become over-borrowing by offer some
for customers financial product without their request such as the cash card
for credit card customers

4) Lending standard base on ¢ Give loans to customer base on their ability to pay * Give loan to customers base on the value of collateral
customers’ ability to pay and their affordability to pay without considering their overall debt burden and total
income
5) Fair lending condition * Provide the fair lending condition for customers * Set high penalty charges on borrowers such that they are

not able to pay back their debt by its due date

Source: BOT and Krungsri Research
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