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2/ Globalization—the process through which an increasingly free flow of ideas, people, goods, services, and capital leads to the integration of economies and societies (IMF,2002)
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4/ Global Trade Outlook and Statistics, World Trade Organization (April 2025)
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8/ ‘ﬁﬂgﬂﬁ 2018 Value Added in Asia and the Pacific, Asian Development Outlook 2020
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Shares of employment (%) by economic activity by ASEAN Member States, 2023
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