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Figure 1: Global Beverage Market
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Figure 2: Global Beverage Consumption Volume

by Type
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Figure 6: Thailand’s Beverage Industry
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Table 1: Thailand’s Beverage Imports
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Figure 9: Alcohol Consumption per Capita in ASEAN Countries (2016)
(15+ years of age)
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Source: World Health Organization (WHO)
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Excise Tax Structure on Alcoholic Drinks

Fermented Spirits

Distill
Tax Base Beer Wine»& Ferrnen_tgd Others  Spirits
Sparkling  fruit spirit
Wine

Tax base on Value
Before Sep 16, 2017 60% 60% 25% 25% 50%
Sep 16, 2017 onwards  30% 30% 30% 30% 30%
Tax base on Volume (THB/Litre/100 alcoholic degree)
Before Sep 16, 2017 300 2,000 150 150 400
Sep 16, 2017 onwards 3,000 3,000 3,000 1,000 1,000

Tax base on Tax base on

Value Volume
Before Sep 16, 2017 80% 20%
Sep 16, 2017 onwards 40% 60%

More alcoholic degree = Expensive Tax

Source: The Excise Department

Impacts arising from the imposition of new taxes

on beverage drinks

Product Change in taxation

Carbonates without sugar

¥ THB 0.25-0.36 /bottle

Carbonates with sugar

A THB 0.13-0.50/bottle

consumers of the drinks in
that market

costs, and incorporates the

producer’s profits structured

their recommended retail price is

Source: Post today newspaper, BLT Bangkok

Sugar Tax on Non-Alcoholic Drinks

mﬂamn%u Energy drinks A THB 0.32-0.90/bottle
Fruit and vegetable juice A THB 0.06-0.54/bottle
Basis for calculating excise duties on beverage drinks Green tea A THB 1.13-2.05/bottle
) . . ) Coffee A THB 1.35/can
Alcoholic Drinks Non-Alcoholic Drinks
Canned beer A THB 0.50/can
Before Sep 4, 2013 to Sep 16, 2017 to Before Sep 16, 2017 to d
Sep 4, 2013 Sep 15, 2017 present Sep 16, 2017 present Bottled beer A THB 2.66/bottle
* Excise duties levied  * Excise levied on * Excise levied on  * Excise duties levied * Excise levied ¥ THB 0.99-2.05/bottle (premium beers)
on domestically- both both on domestically- on both - -
produced alcoholic domestically- domestically- produced alcoholic domestically- Rice whiskey ATHB 0.84-3.49/bottle (according to
beverages at the produced and produced and beverages at the produced and the type of drink and alcohol content)
factory gates. imported imported factory gates. imported -
* Duties levied on alcoholic alcoholic * Duties levied on alcoholic Domestically-produced colored A THB 8-30/bottle
imported alcoholic beverages beverages imported alcoholic beverages distilled products
bev'er'ages based on kgased on their based on their bev_er_ages based on  based on their Imported colored distilled products ¥ THB 3-26/bottle
their import value, final wholesale recommended their import value, recommended
to which excise is price, less VAT. retail price, less  to which excise is retail price, Domestically-produced wine (less ¥ THB 25/bottle and
goded VAT. added. less VAT. than THB 1,000/ bottle) ( /oottle and up
Recommended retail price is based on -
- - - - - Imported wines A THB 110/bottle and up
Producers or importers The price is based on Operators are required to inform
suggest a target price for production and marketing the Excise Department about how Source: Local Press, Krungsri Research

Timeline Sugar content per 100 ml
Incentive Sep 16, 2017 to Sep 30, 2019 0-6 grams 6.01-8 grams 8.01-10 grams 10.01-14 grams >14.01 grams
Exempted 0.10 THB/litre 0.30 THB/litre 0.50 THB/litre 1.00 THB/litre
Penalty Oct 1, 2019 to Sep 30,2021 0-6 grams 6.01-8 grams 8.01-10 grams 10.01-14 grams >14.01 grams >18.01 grams
Exempted 0.10 THB/litre 0.30 THB/litre 1.00 THB/litre 3.00 THB/litre 5.00 THB/litre
Oct 1, 2021 to Sep 30,2023 0-6 grams 6.01-8 grams 8.01-10 grams 10.01-14 grams >14.01 grams
Exempted 0.30 THB/litre 1.00 THB/litre 3.00 THB/litre 5.00 THB/litre
Oct 1, 2023 onwards 0-6 grams 6.01-8 grams 8.01-10 grams >10.01 grams
Exempted 1.00 THB/litre 3.00 THB/litre 5.00 THB/litre

Source: The Excise Department

Research 7



Iuoliussio/eaannnssu U 2562-64 | eaannnssuindondu

» 1l 2558-2559 panAlAzasRNLaanagaaiansALlAA1 NaNTENUAINEUTINATTALNATN-A195NATEIINITIdan NNy 1THesan

mmaué’ﬁLﬂwm'ag_"iluizﬁurﬁlwrﬁi'alﬁm LL@:NME&]mwmlﬁwmluﬁwﬁmﬁnqmﬁﬂLLﬁaquLm (na22491/31nn1301 EI Nino) Annasiasiaasnin
Tunsieainuasguan a7 ul 2558 mqmiﬁmmm?muaum@ﬁﬁmmmtﬁﬁlmﬁuLmaﬂ@a@@“lwawﬁﬂmﬁ@@mﬁmwmmﬁim “u 1)
mm@m@ﬁﬂumﬁlﬁﬂmmumm‘%‘iﬂﬂLﬂ?'mﬁ'mm@ﬂ@a@ﬁ(mﬁmﬁmﬁm waz MFdnesuREIATI LAY N UEgeeIY) 2) ATLANNIT
Imwmq/miﬁ'@mimimmmLmd'ij'aq?wluLL'amﬂ'aamfs) mﬁuwumﬁmﬁwmsmmmﬁLﬁfaﬂi"uLﬂ?ﬁlﬂumﬁﬁﬂummﬁm LAY 4) NIATN1FINNANNT
g Tnedningesaanatuing © Lmzﬁwum@mzﬁuﬁﬁ;ﬁﬂLﬂ?lmﬁ'ml,ﬂaﬂ@aﬂﬁ7/ dauludl 2559 AaaeTesduLeanagefuaa it
Insunagarinauesd] naannnenisaandNiania lunseainaats/AanssuiiuiiesdniulsznaunislugoauananINeaEN13a935ANTEY
Fnnaf 9 uazn1amaiesnaainvienfisrdululnsinageinsrestannmetlnudsiasgudsiuyresiguiaTng (il 2559 faiinis
amendasanad 3.2% Yoy LL@ZQE’]LWIN%HLWH\? 1.4% YoY)

1 2560 maalutlszinAgiasuenanasnn annistiulassairenidasnainludiualisararmitarzesanneanagedtngsont iy
Uy oy .

WNTUAINNNIENENGeTY Insanziiniuuinliunuueanesedqe (9reazidenlu Box A uti 7) dsznauiunissusadannisuilng
4 . o aao X4 aan o v e 4 d .

winannueanegesuaznnanssuguilnanldlaluguninuiniu Sualifisinauedewinliidinanrsednnitiunnuueane sedmas uas

4 .
Anlninauny

- aaadiasaanana 2.3% Yoy Tnanaiafiasszfiu Economy n1azAeudnansesia Wasainsaidanminaiindununiszn1#ngeau
UszNnnd 0.5-2.66 U msewaa/nIziles vdaaay 1.3-6.8% tnanguiuiinanandanueeulusiesangs usnaadefozdy Premium €4

o 12 dl = dd‘ ' A d’l a a o a I'd
2858 1Hesandsaanasmuniszn#nanas 0.9-2 umsiaaan/nsziles wieanad 1.8-4.0% wanaini anudeni3lnansiiides
(Craft Beer) ¥ iiis@unnn (T 2560 aanaideafaswilulnefiyas ldunidszunns 300 Auum uiddnsniadiulngandn 40% Yoy ey
naradaslagsaniniiule 6%) Gedoulug)dludafind ¥ sl aanadeslulsznall 2560 Hfiinain Ae uan.yyseniizanesidou
WLNAATA 51.3% 9Liuaunnaminendafiannalulng mnsas uua. Inawuwnesa 42%) waz uan. e wide wlddla 13ane? (4.9%)
(M1: Euromonitor) winansauniluseauusus wudn ‘ale’ dauuiiinanngega 52.0% sasyarinainiiefaautlszanm 2 uaudiuum

= e

FENAINT AR “EN9 (35.0%) ‘FaF (8.0%) ‘Ll (3.2%) ‘8117’ (1.0%) (NN uxa. neiumineisa)

- ARIAFSIVENEAD 3.0% YoY Imﬂmmngﬁﬂﬁuqmw%mww (Andausn 42% m@qﬂ?‘mmmﬁwmiwa;iﬂuﬂi:mﬂ%\mm) Tnnsdfu
TusAmunsUFuIunn S launniin (0.84-3.5 UNARUIA muﬂ?mmumnﬂam’ﬁ@wﬁr Vidoifaa 1.6-6.6%) ANILNUANNFRINT
Uslnalainnnidn mummmzgm?l”lﬁ%umamzwumnmsﬂ%‘u?ﬁyumﬁﬁﬂﬁmmf«‘hmiwﬁuL‘ﬁ'm?ﬁyu 8-30 umsaran ANFNIMLeanaaes
133 videiindu 5.7-21% Sualifuslnaaamsslnavieiuniiineiasindueanegedaiiaduiitisnengn idu 41917 gaivuling
s il dountiinaingsilull 2560 wuadn UN’%.iV]F;IL‘LIWL’)ﬂL?’ﬂﬂ?ﬂdd@uuﬂdm@ﬁﬂ@d@mﬁ 81% m@qﬂ?‘mmmiﬁmmﬂzgﬂ%\mumlu
e mnudae uan. fenate T @wiLed Wazmelng) (0.8%) Uan . elaud uiudlne (0.7%) LLZWU?“ETV]%IW] (17.5%) unnAanseuilugne
WUTUA WL zgﬂﬂzi'”m;mu 399819’ Hdauutenanngegn 51.7% se91Fu1namminegalulng aausoy zgmmi'”uﬁ YENBY (9.6%) 431
NAUA "LIAuA 285 (9.5%) zgmm%uﬁmu 1nae (2.8%) zgmna&uﬁ uaalan’ (2.4%) @iﬁn§u§ il (2.0%) LL@zLLUTuﬁ%u’] (21.9%) (Fau:
Euromonitor)

Table 2: Thailand’s Beverage Exports
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G A & 1 1 o a . N
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% Growth 32.8 8.4 39.7 154 - 908 - 982 - 100.0 - 100.0

Source: MOC
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