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Figure 1: GDP Origination from Accommodation Sector
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Source: Office of The National Economic and Social Development Council (NESDC)
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Figure 2: 2024 Travel & Tourism Development Index
(Overall Rankings out of 119 Countries)

Score [ 2021 Overall score || 2024 Overall score @ Ranking

5.5

Japan Australia China Singapore South Indonesia New Malaysia  Thailand  Vietnam
Korea Zealand

Source: Travel & Tourism Development Index 2021 and 2024, World Economic Forum
Note: Index results represent the latest data available at the time of collection (end of 2024)
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Figure 3: Share of Receipts from Domestic and International Tourism
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Source: Ministry of Tourism and Sports (MOTS), Krungsri Research
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Table 1: Key Characteristics of Thailand’s Major Tourism Markets (Pre-COVID 2019)
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Source: Ministry of Tourism and Sports (MOTS), Krungsri Research
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Figure 4: Domestic Tourism
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Sources: MOTS & Tourism Authority of Thailand (TAT)
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Figure 5: Number of Hotel Rooms Nationally Figure 6: Number of Rooms, by Province (2024)
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Sources: National Statistical Office (NSO), MOTS, Real Estate Information Center (REIC), Sources: National Statistical Office (NSO), MOTS,
and Krungsri Research Real Estate Information Center (REIC), and Krungsri Research

Figure 7: Major Hotel Chains Active in Thailand
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Figure 8: Nationwide Occupancy Rate
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Sources: MOTS, Krungsri Research
Figure 10: Nationwide ADR and RevPAR
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Sources: MOTS & Bank of Thailand (BOT)

Figure 9: Occupancy Rate by Destination

% 2019 2020-2022 Average 2023 2024
100
80 : 74.8

58.0 56.7
60 536

40 31.8

20

Tourist destinations  Popular tourist & Other provinces
regional center
provinces

Sources: MOTS, Krungsri Research
Note: 1) Tourist destinations include Bangkok, Chonburi, and Phuket.
2) Popular tourist provinces and regional center provinces include Chiang Mai,
Kanchanaburi, Prachuap Kiri Khan, Petchaburi, Krabi, Phang Nga, and Surat Thani
(Koh Samui), Chiang Rai, Pitsanulok, Udonthani, Khon Kaen, Nakhon Ratchasima,
Ubon Ratchathani, Rayong, Chachoengsao, and Song Khla.
3) Others include other provinces except 19 major provinces.

Figure 11: ADR, by Region
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Sources: MOTS & Bank of Thailand (BOT)
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Figure 12: Rate of Growth in International Tourist Arrivals, by Originating Region (%)

% change compared with the same period in 2019

% change compared with the same period in 2024
33
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World Europe Asia-Pacific Americas Africa Middle East

Source: UNWTO (as of November 2025)

dusuiszindlng gsnaviaaiienlull 2568 uasamusuIwinvaufizsdunaznadadailunaiauan ulazldanfiad
anauauinviesies nendaenaiasieties Al

o inviaafignsnetRNIuIN 32.97 AuAu anad -7.2% il 2568 (mwﬁ 13) ANNNITARFTBIAAAAATY TnElanIy
Tnviefienaudaldndau 13.6% eesuautinviasfienssmmnammaiiiuniannglull 2568 Tntanasd -33.6% a1neam
ﬁ“q'mﬁwummﬂmmﬁﬂu%wﬁaLﬁmumﬂmqmmﬁﬂmm 217 netlvingnesenIe, AR SAUEE DY muduieneaidunes
RenlenfUnnIdnnnfTnugaeI9aY Tdauyn invieaisnausuaunnidenmunall Beaunm (+41.3% Yoy lull 2568) uay
njﬂu (+37.5% YoV lutqq 11 tiauusnl 2568) wni annAudeiiluduanuLaensefTanndn Ing WA RIS Uy

o

invieufieanade (dadou 13.7%) lulne Nanas -8.7% anuansgnufiuAssgiaresadeiseaesa uainunIaauna
a

g o o > . = 1= oA o S o 9w
NQUL ﬂ?ZHEUﬂUQWﬂﬂHIMﬂWﬂim%@dimﬂ‘ﬁq&ﬂﬁqﬂﬂ IﬂﬂL’?lW’]?JV]MWﬂELMEUjNLﬂuLLWZ‘]\WVNLV]F;I’JM@T]”II@Q‘H’WN’]L@ 178 911 110

t]

oo e X
unamesiullvieaiiaanielul ssmennai

o

aehalsfimu aaanandiseusnasaa laun e (Andu 7.5%) wazsaLde (Ana2U 5.8%) ffmuﬂmm“ﬁmﬂﬁ'@uzﬁmm
a3msviasienlne (mw%?i 14) Tnavnviesfienaudeiiai 12.1% ANUTIUnan Taun MR Tulaz e
Lﬂ@ﬂgﬁ@mﬂiuﬂizmﬂﬁﬁaLL%‘NLm nldstelunsiumelinadssmadalaldsunansen daunainiadenanes 8.8%
ABAARDINLINNIUEN A LeInang a1l (+12.4%) arflaadanmsiisduneiunseandling TREaNIZLim ﬁﬁluﬂuﬂmmw
Uaemmdnaesinviesfigaiaide mﬁ@uﬁqmmzﬁﬁﬁaﬁmmiﬁj‘@usi'amamiﬁuimmmqﬁﬁqmLﬂuﬁ@'ﬁ“ﬂﬁﬂmm%ﬁﬁwmw

ddnysieanuamsnlunisuteiuredine lugusaaninelatemiseention

r

QI

gNSVAS



Figure 13: International Tourist Arrivals

By Month By Year
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Figure 14: International Tourist Arrivals, by Nationality
Monthly 2025
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Note: *Preliminary data
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Figure 15: Domestic Tourism
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Figure 16: Occupancy Rate (%)

Monthly By Area
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Figure 17: Occupancy Rate by Province (%)
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Figure 20: Forecast Tourist Arrivals Figure 21: Forecast Tourist Arrivals in Asia-Pacific
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Figure 22: Forecast Growth in Domestic Tourism Figure 23: Hotel Construction Permits
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Source: MOTS, forecast by Krungsri Research Sources: REIC, Krungsri Research

Note: The data includes only new construction permits for hotels (hotels, guest houses and
dormitories) and excludes renovations and extensions. From May 12, 2005, serviced
apartments have had to apply for a hotel construction permit.
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Table 2: New Hotel Projects in Thailand

Hotel Name Location Year of Operation
Hotel Indigo Bangkok Phayathai Bangkok Q2 2026
InterContinental Chiang Rai Golden Triangle Resort Chiang Rai Q4 2026
Kimpton Chiang Rai Golden Triangle Resort Chiang Rai Q4 2026
Crowne Plaza Bangkok Grand Sukhumvit Bangkok 2026
Holiday Inn Express & Suites Asok Bangkok 2026
Six Senses The Forestias Bangkok 2027
Kimpton Hua Hin Beach Front Hua Hin 2027
Kimpton Khao Yai Nakhon Ratchasima 2027
Hotel Indigo Bangkok The Forestias Bangkok 2027
InterContinental Phang-Nga Bay Resort Pang-Nga 2028
Phuket Nai Yang Beach, Vignette Collection Phuket 2028
Kimpton Pattaya Pattaya 2029
Kimpton Bangkok China Town Bangkok 2029

Source: Compiled by Krungsri Research, as of November,2025
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Figure 24: Forecast Occupancy Rate (%)
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Figure 25: Travel Safety Ratings by Destination Figure 26: Chinese Outbound Travel Plans
for Chinese Outbound Travelers for the Rest of 2025 and Early 2026
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Figure 27: Global Smart Hospitality Market Figure 28: Constraints on the Transition to Smart Hospitality
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