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Share of Thailand Canned Fish Share of Thailand Canned Share of Thailand Canned and
Production Volume (%) Tuna Consumption (%) Prepared/Preserved Seafood
) Export Volume (%)
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Source: OIE, MOC, Krungsri Research
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Share of Thailand Canned Share of Thailand Canned
Tuna Exports by Value (%) Tuna Exports by Volume (%)
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Source: MOC, Krungsri Research
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Share of World Canned Tuna
Exports by Value (%)
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Share of World Canned Tuna
Imports by Value (%)
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Source: Trademap, Krungsri Research
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Share of World Canned Tuna
Exports by Volume (%)

Seychelles
(2.2%)

Papua New Guinea
(2.4%) ‘
Mauritius -
(2.4%)

Vietnam ~
(3.8%)
Indonesia

(4.0%)

China
(10.6%)
Spain
(5.5%)

PHiIippines
(5.7%)

pdrumMsidRanduvilauinszilasaasian 1 2567

Share of World Canned Tuna
Imports by Volume (%)
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ﬁﬂﬂdﬂﬁ?:mﬂ@mj\mﬁnﬁm@ﬂniﬂﬁmﬁgﬂ aeaREAUIN (R 12.1% m@aﬂ?\mmm?ﬁﬁLﬂi’ﬂﬁmmmmm:ﬂﬂwmwé”g%)
fefiaaduagi 5,360 ARAANTANTT/AU uaziandnes (Fndiu 7.7%) fiazif 6,040 ARARNTANT/F fanamunatey
st uda mmmmmummzﬂﬂwmim%@gﬂiﬁm 6,500 ABANNTANTF/SU SetansindiAeety 2 ﬂizmﬂ@mwzﬁ”ﬂﬁﬁ
6,400 UAz 6,600 pRaANTauST/sl Ana1Ay i lilenalunisudsduaedinefuguisiinandinsiiey atnelsfinig ne
mfaLaﬂLﬂ?ﬂuﬂizmﬁﬁuﬁlﬂw’juﬂqﬁﬂﬁmm aehaingin (dadaw 7.2%) uas aulntids (@adaw 4.4%) Gedsann]dlusen
ﬁgﬂﬂ'jﬂm‘[mﬁ@ﬁizﬁmﬁﬁﬂ 4,520 UAT 4,700 paaaFaniy/ai muandu v lilaaninsanuds wilnelasuananssnu
fliguusain wianafinnuasiiazgnidadiuntisnainunedoy
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Average Price (USD/Ton)

ETOITer Share of US Import Share of US Import

2020 2021 2022 2023 2024 by Volume (2024, %) by Value (2024, %)
Thailand 4,868 5,015 5,345 5,181 4,781 49.4 47.3
Viet Nam 5,039 6,568 6,174 5,795 5,364 12.1 13.0
Ecuador 5,349 5,912 5,737 6,448 6,039 7.7 9.3
Mexico 3,238 3,359 3,731 4,315 4,520 7.2 6.5
Senegal 5,636 5,421 6,205 6,432 5,794 4.2 4.9
Fiji 7,261 6,702 6,715 6,240 5,458 4.2 4.5
Indonesia 4,121 4,571 5,272 4,993 4,700 4.4 4.2
Mauritius 7,201 6,526 6,630 6,062 5,281 2.2 2.4
Peru 3,415 4,321 5,847 5,448 4,953 1.8 1.8
Costa Rica 5,241 6,458 6,068 5,248 4,747 1.9 1.8

Source: Trademap, Krungsri Research
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USD/Ton
7,000 Thailand
6,500 s
6,000 Viet Nam
5,500 / \.' ....' Ecuador
5,000 * :
4,500 Mexico
4,000 s [ndoONESIa
3,500
3,000

2020 2021 2022 2023 2024 2025E*

Source: Trademap
Note: *2025E refers to the projected price after incorporating the impact of U.S. reciprocal tariff measures.
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% Growth (CAGR 2019-2024)

15%
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10% Switzerland
° Middle East
Russia
New Zealand
5% Japan
Chile USA
0% Canada Australia
(]
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Africa
-5%
0 5 10 15 20 25 30

% Share of export volume (5M25)

Source: Trademap
Note: The size of each circle reflects the export volume of canned tuna from Thailand to major markets during the first five months of 2025.
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