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Figure 1: Thai inflation Figure 2: Google search of the word “Inflation” in Thai
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Source: Ministry of Commerce (MOC), Krungsri Research Source: Google trends, Krungsri Research
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Figure 3: Inflation forecast* Figure 4: Forecast of inflation by category
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*Impacts from government intervention are excluded from inflation forecast

Source: MOC, CEIC, Household Socio-Economic Survey, Bloomberg, Krungsri Research
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Figure 5: Price controlling measures
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Figure 6: Weight in Headline CPI calculation (%)

Housing & furnishing 22.66

Transpor
communic

Medical & personal care
5.61

Recreation & education
4.38

Apparel & footwears
2.18

Source: MOC, Household Socio-Economic Survey, Krungsri Research

Figure 7: Consumption basket by quintile

Size of bubble represents % share of spending in
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Figure 9: Wage and Real wage in 2022 by income group Figure 10: Wage and Real wage compared to pre-Covid level
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Figure 11: Spending by income group
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Figure 13: Impact on real wage and GDP from raising minimum wage
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Figure 14: Impact on wage by sector from increasing unskilled labor employment
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Figure 15: Impact on real wage by sector from increasing government spending
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