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Figure 1: Thai Consumer Debt Outstanding (1Q2025)

Credit card debt

Education loans 3%

5.3
Auto loans 12.7%

45.0% Housing loans

Personal loans 33.3%
Source: Bank of Thailand (BOT), Krungsri Research

Figure 2: Credit Card Payment Processing

Credit approval (t+0)
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Source: Krungsri Research
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Figure 3: Merchant Discount Rate

Interchange fee
(% of total payment +
fixed transaction fee)

Issuer + payment network

75-80%

Assessment fee
(% of total payment)

Payment network

20-25% Acquirer

Source: Krungsri Research
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Figure 4: Thai Credit Card Players and Market Share

Banks Non-banks

Key players

Commercial banks registered in Thailand i Foreign bank Domestic players Foreign player

| Subsidiary i

3 Lotus's ! 3

: @ MONEY PLUS i 1

BRTTY First

3 choce | EEE3) 3
Market Share (2024)

No. of Accounts
(%, million accounts)

Non-bank,

Bank (64.0%, 16.66)

(36.0%, 9.38)

Source: BOT, Krungsri Research
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HuTRslusnassmne (§adas 8.2%) WNTW 6.4% AuniaiinRuananentin (FRdIu 7.4%) N 18.7% (AW 5)

Figure 5: Total Card Usage Volume (2024)

Overseas purchase Unit: THB bn 2023 2024 % YoY
Local purchase volume volume on domestically | ;a1 purchase volume on 1,830.13 1,88235 2.9
ontoreign-issued cards domestically-issued cards
16.5% 82%a Cash advance
7.4% Local purchase volume on 389.26 458.79 17.9

foreign-issued cards

Overseas purchase volume on 213.91 227.70 6.4

Local purchase volume on 67.9% domestically-issued cards

domestically-issued cards

Cash advance 172.10 204.19 18.7

Grand Total 2,605.40 2,773.03 6.4

Source: BOT, Krungsri Research
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Table 1: Regulations Governing Credit Cards

Monthly income Credit limit Interest rate ceiling
THB 1.5-t|mes 16%
15,000-29,999 monthly income
THB 3-times o
30,000-49,999 monthly income Gk
Over 5-times o
THB 50,000 monthly income e

Source: BOT
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Figure 6: Total Number of Credit Card Accounts
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Figure 7: Total Credit Card Transactions
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Figure 8: Credit Outstanding
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Figure 9: NPLs
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Figure 11: Total Spending on Credit Cards
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Figure 12: Volume of Payment Transactions and Spending Value of
e-Money per Account
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Figure 13: Outstanding Loans (Nano Finance)
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