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HimsAsRnunuRBanNaTaduAn suieldiinoauRuanatsutia (Cash advance) RuldatinsiAsARAnINL WnteluauLTa
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llaussrunaunisdnsziiu Tnaniseulidudeasfintwiud (+0) AinsldiinsieTedus inlinisldanaaesdizinadaou

P
=&

azmanuazl5seesia (Seamless payment) Tuanizinszuaun1sd1952Ru (Clearing and settlement) sxu3n9g N 9aziinTunasaN

a v

FoAuAszann 1-2 41 (t+n) Taedidlnaaziidasnantasnsenidoszunni 45 SuneudnszAduAIuaziiznig (N i 2)

Figure 1: Thai Consumer Debt Outstanding (2023)

Credit card debt
Education loans %1%
95}

Auto loans
14.4%

44.2% Housing loans

Personal loans  31.9%

Source: Bank of Thailand (BOT), Krungsri Research

Figure 2: Credit Card Payment Processing

Credit approval (t+0)

S ... 2. Provide details Payment network

H : 7 of credit card 3. Request payment
Customer O | i Pointofsale =
(Card holder) 1.Pay using : (POS)

oA —

- =S
(Merchant bank) o —
D authentication R e

credit card
T
___________________ I ) 4. Request payment : f
7. Receive Issuer authentication [
s S it 1 111 1 1
authentication ‘ (Bank or non-bank) ‘ """""""""" :
< 5. Approve
e Verify the customer’s credit
e Check customer details and the level of remaining credit
1.Send a “batch” Payment network

of approved 2. Settlement

authentications (t+1) (t+1) TSA o .
" Acquirer ‘ ---------------------- @ Ucs
(Merchant bank) ‘: | E

: 5‘
Merchant' |
i 6. Transfer funds e __5. Transfer funds I
£ account : (The remaining amount - (The remaining amount - assessment fee) L
< : (t+1 to t+2) 1
ETHS ) (3 () 3.Send approved |
7. Bill customer’s transactions to |
account p ) each issuer (t+1) 1
Customer !4- ------------- ‘ Issuer ‘4 ______________ H
(Card holder) P (Bank or non-bank
8. Pay the debt V‘\ ( ) ”,\ 4. Transfer funds
=== Credential/authentication (t + 45 onward) (Total amount — interchange fee)
(t+1, t+2)

=) Payment

Source: Krungsri Research
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u

R
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- B

wisaauaaNazaan WiAnauadane lunsilinalasandeaninsuanmaaeundieins uaz (3) Andisslagisngg

=) 3

v o Y1 1 o 4? 1 va A dl o 1] o ]
qelalvgnetinsldanesdnuingminau iy nsliiRua (Cash back) N7azANATLUWINBUANTLAIUAALATYBITINTAR 1T NNT
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v e A
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suNAITUsageNadaanting (Issuer) iudeantinsiasinlitugnetnsuavidudewiAvzediasA 109152 Ru (Payment

O]
o v

authorization request) mwﬁqmﬂﬁmq@muﬁm@ﬁﬁ@ﬁmnmmqL‘fml,m”q laqiiu finsiasandivanadszian lawn (1) s
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(Electronic Data Capture: EDC) (2) 1A3235ULIRsIASARLARAUNA (Mobile Point of Sale: m-POS) (3) n1sdnszRuaaulaiilng
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RulpglifidaainsusRumileunisiioduan anvistaaidmstuanuazanniszlun1siu Runeuuniuai adelsinnu
unsendmmadndnlifousudissA@uduazuiniameiingiasie iWesannsunuensssitonaeingyin lasuRuldis

AU AN AMUAfeRuTuan Tun1ednsseuRIAIRe [l TeAuATUAN 500 U vsendnnselUdaduEinalaadn
ANSITLTENRNANWINTNIT RuA0eTRTLASH R

LA3RINEszULNTSE15E_U (Payment network) T1aqiiunisyingsnasueiuinsasin lulnaazgnaalililszsnanadaueiadnes
”Lﬁu'%mﬂusmmzmﬂ%aLﬂuq@ﬁﬂ‘ﬁlﬁLﬂ?@m’wm@umzgmi"q‘iaﬂﬁimé“umﬁum'ﬁ@g@ NeNLityd waznietnszaasEnIIHIL
wAsedng Aauarlaundungisylutlssma Immﬁ‘lﬁu?mﬁidwﬁag #uA VISA, MasterCard, American Express, China Union Pay
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o o 'y o a a a o I o 'y ) i
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suAsegINageaninsdviunmminisnainieqelagnAtanldananiuiing eanRunshngaamtin lignm FanifiuRuaindie
o = o A a X o a & ' = Ay ' v A ° A A
11719 sauDeFuUNIAAa NI ELAZAA AT (2) Assessment fee uANB9sITNARsae Il s UL T AUy
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Figure 3: Merchant Discount Rate

Interchange fee
(% of total payment + Issuer + payment network
fixed transaction fee)

75-80%

Assessment fee
(% of total payment)

Payment network

20-25% Acquirer

Source: Krungsri Research
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widdggannzidaululszna laun sunansngamn suiasnansing sumsmnsinesume suiesyled (Ing) sunansleddd
(Wszinelng) surmrswidze i fuuisngnaassurmssstlszna Idun sunansusialszinedu (Ussinalng) uazaainiunsiSu
awaena leun sUNAN2eNAY LA (2) sjﬂeznauqiﬁﬁﬁmmeﬁmﬁlu‘lﬁﬂmﬁumiﬁu” (Non-bank) 817 1@ luATaaunAng
Ng9e3Rg581 2 UM (L3 RsngerTegsen A1in uazisiv eysen uallnea wesiawma anin) ﬂ/ﬁliLﬂTaﬁlﬁlﬁu’]ﬂﬁ?ﬂ;ﬂﬂ?ﬂﬁﬁﬂﬁ

anfug1¥i3n19A11an (Co-Brand) (131 wwweiamsateRias a1 wazi S Tasad Sull wesiaima anne) 155 anda land
A1iin (wisasuAg lnawadiae) U tnsngslng anin (Wngw) (wiasuianangslng) Uy deeu sudundne (Inauaus) a1in
(1y9U) (UR9Ashngaew) uazlinaAsinaedy WTn1ssea Aa 131 awiEtu Bndnea (lne) adm (1ms American Express)

(NN 4)

Figure 4: Thai Credit Card Players and Market Share

Banks Non-banks
Key players
Commercial banks registered in Thailand : ~ Foreign bank Domestic players . Foreign player
| Subsidiary . :
| @ Lotus's |
: rungsri irst ! :
! %A S choice ! 3
Market Share (2023)
No. of Accounts Debt Outstanding
(%, million accounts) (%, billion baht)
Non-bank, Non-bank,
(62.8%, 16.51) (50.5%, 251.9)
Bank Bank,
(37.2%, 9.76) (49.5%, 227.0)

Source: BOT, Krungsri Research
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wtispanaiiay 2 lu 3 sasuauinsimun naaNMsAiuganages Non-bank sinsjedesAudenringudiioe |difandtas
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3 U a o v a J v K @ v K U val Y v val ' d’
UBUNAINEUIANTNIDETE ﬂ’?i‘iﬂUi‘ﬂ’Wi‘LLﬂQﬂﬂ’]’%l\ii']ﬁl,ﬁ"]l,l,@:iﬂ’?ﬂ’ﬁﬂLﬂﬂﬂﬂﬂ@]ﬂam?ﬁﬂiﬁu’ﬂﬂiﬂﬂﬂqq(ﬂ’]‘W‘V\ 4)

AusudSunanisldanaituinsiashinnudntl 2566 nisldanaenuinsieanlulssnafailudngdau 70.1% wasnisldans
NInNA WWNTY 6.0% a1ntl 2565 anuziinisldanseuinsneenlaad isnissedseme (fadon 15%) KW 56.8% waznisld
angruinslusnslssna (Fngau 8.2%) iinaw 30.6% AunisilinFuanasiin (§adaw 6.7%) sau 14.8% (317 5)

Figure 5: Total Card Usage Volume (2023)

Overseas purchase Unit: THB bn 2022 2023 %Yoy
| d tically-

Local purchase volume ;/SoSl:JQjecgrndsomes ically Local purchase volume on 1,717.20  1,820.98 6.0

on foreign-issued cards

domestically-issued cards
15.0% 8.2%, Cash advance

Local purchase volume on 248.28 389.26 56.8
foreign-issued cards

Overseas purchase volume on 163.30 213.25 30.6

Local purchase volume on R X
P domestically-issued cards

domestically-issued cards 70.1%

Cash advance 150.77 173.14 14.8

Grand Total 2,279.54  2,596.63 13.9

Source: BOT, Krungsri Research

a o a ' > o @ ' a < a wa o v a a @
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a < a o Y ¢ v v ol o o oo & v ' LA
sUIANSWIAIT LAz Non-bank willaunu Usznaudas inawsianusials etmssesisglddusiladlaendi 15,000 umsaimau
wiainsrua Ruannauiaue luinfduscazinanlidnindi 6 hew wagldilaeandt 15,000 unstabieu 1usu inasinsiansan
wRuiinsiasan laun (1) gRaelfmingt 30,000 uvmsereu azlaiunsiulainu 1.5 viaeselMadusamien (2) §laelamsus
30,000 wsiFIN31 50,000 U WFeLRan azlasueRuliify 3 winaesulaledusaibou uaz (3) glaelsd 50,000 umseRaudull az
o . ' a \ i I3 Y oo . X ° P a , Y e
15uaaRuliifu 5 wihaeers idadsseifan itnasinnsidaninuaanids A MsUniAetnezamIL3nig Aassuiian vdaidalsu

sralalifiu 16% sell (Effective rate) (113197 1) ineusimseiautis: dhetnsdeeudiszlinindi 8% vessannsinelull 2567-68

Table 1: Regulations Governing Credit Cards

Monthly income Credit limit Interest rate ceiling
THB 1.5-t|mes 16%
15,000-29,999 monthly income
THB 3-t|n?es 16%
30,000-49,999 monthly income
Over 5-times o
THB 50,000 monthly income iR
Source: BOT
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Figure 6: Total Number of Credit Card Accounts

Million cards Bank % YoY
Non-bank (Including subsidiaries)
30 @=Q== % Growth (RHS) 12
25 8
20 4
15 1O 0
10 -4
5 -8
0 -12

2017 2018 2019 2020 2021 2022 2023 6M24

Source: BOT, Krungsri Research
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Figure 7: Total Credit Card Transactions

THB, bn Bank % YoY
2,800 -o-;og;::’:: i::st,)lding subsidiaries) 40
2,400 30
2,000 20
1,600 o 10
1,200 0

800 -10
400 -20
0 -30

2017 2018 2019 2020 2021 2022 2023 6M24
| 91,419 | | 91,061 | | 91,936 | | 73,140 | | 70,300 | | 88,581 | 98,810 | 50,800 |

Total Spending per Card
(Average per card, THB)

Source: BOT, Krungsri Research
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Figure 8: Credit Outstanding
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Figure 9: NPLs
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Figure 10: Card Payment via Online and EDC

Volume Value
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Figure 11: Total Spending on Credit Cards
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Figure 12: Volume of Payment Transactions and Spending Value of
e-Money per Account
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Figure 13: The Proportion of Cash Usage
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Figure 14: Outstanding Loans (Nano Finance)
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