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5/ #i311: World in 2050: How will the global economic order change by 2050? | PwC
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https://www.pwc.com/gr/en/publications/specific-to-all-industries-index/world-in-2050-global-economic-order.html?nstoken=7SOY%2FFbMog3%2FTQb%2Ffodzv9w1V8LxlS8OTFmsqY3NouAHkThOMV%2F%2Bf9OfldJ1%2F3qC2QjvvoKtLvJ0vOYkIBHS3%2F%2FIbZEC%2FnO3NIwUP6yeWxwbu8f5b7rTJgfrdUs0bhb0YLC7gTdU6FsTGU63uCFNRCNSRYYHGvbyWTkFqj30oNFYp9A9dIoIzMJtj8hnWdadgVlxzT95Tl%2F6rRwFrRkuQvGiHqZqvzhveRsb%2FFRMSjH%2BXTbZ0BtOmaTN4w6ynjElSaqlUR5QNiksvyvA3Mu%2BO7L8mPYPKOWyCpHxir0BPiT%2BC6j%2Br%2BZfLuRnbhYz7sWb6DuwzsEBwF39LomX2uURajpJvN8t7ZTHsFdAcpuilyIpA5yloirWF3qg0LyAL6iay%2FmSWpJGEw2yEyOu57YoUFFsjJqW3Nzjz1a1bccR2ZxrNyPc0duqw8JsKN6hYdJo8uHjeMswRh%2FI5uu0LlG%2BalddNHCjCU8m9l5IpJFXxZS45PF31IUNucgkxJD1jwiz4MtkIiiVjEmDAK4bzMfhaN5wkpV0oT92Mw01v0yqCmZ%2BLOw7JrJrhPPp0rHlqTnyCaClcPprzTWCfpkITzyr74IEhE845nBJFegyYgsnwbkMZhyLDxnzvqr5kMfPJX6GI%2FN7bOVu857%2B0ebQyfZk%2BUMLWz%2FTrl4GQ%2BGrSZ3IBUuM4%2F4%3D&nscheck=oy%2FImIBgwi5bBprylVv3bQ%3D%3D
https://www.pwc.com/gr/en/publications/specific-to-all-industries-index/world-in-2050-global-economic-order.html?nstoken=7SOY%2FFbMog3%2FTQb%2Ffodzv9w1V8LxlS8OTFmsqY3NouAHkThOMV%2F%2Bf9OfldJ1%2F3qC2QjvvoKtLvJ0vOYkIBHS3%2F%2FIbZEC%2FnO3NIwUP6yeWxwbu8f5b7rTJgfrdUs0bhb0YLC7gTdU6FsTGU63uCFNRCNSRYYHGvbyWTkFqj30oNFYp9A9dIoIzMJtj8hnWdadgVlxzT95Tl%2F6rRwFrRkuQvGiHqZqvzhveRsb%2FFRMSjH%2BXTbZ0BtOmaTN4w6ynjElSaqlUR5QNiksvyvA3Mu%2BO7L8mPYPKOWyCpHxir0BPiT%2BC6j%2Br%2BZfLuRnbhYz7sWb6DuwzsEBwF39LomX2uURajpJvN8t7ZTHsFdAcpuilyIpA5yloirWF3qg0LyAL6iay%2FmSWpJGEw2yEyOu57YoUFFsjJqW3Nzjz1a1bccR2ZxrNyPc0duqw8JsKN6hYdJo8uHjeMswRh%2FI5uu0LlG%2BalddNHCjCU8m9l5IpJFXxZS45PF31IUNucgkxJD1jwiz4MtkIiiVjEmDAK4bzMfhaN5wkpV0oT92Mw01v0yqCmZ%2BLOw7JrJrhPPp0rHlqTnyCaClcPprzTWCfpkITzyr74IEhE845nBJFegyYgsnwbkMZhyLDxnzvqr5kMfPJX6GI%2FN7bOVu857%2B0ebQyfZk%2BUMLWz%2FTrl4GQ%2BGrSZ3IBUuM4%2F4%3D&nscheck=oy%2FImIBgwi5bBprylVv3bQ%3D%3D
https://www.pwc.com/gr/en/publications/specific-to-all-industries-index/world-in-2050-global-economic-order.html?nstoken=7SOY%2FFbMog3%2FTQb%2Ffodzv9w1V8LxlS8OTFmsqY3NouAHkThOMV%2F%2Bf9OfldJ1%2F3qC2QjvvoKtLvJ0vOYkIBHS3%2F%2FIbZEC%2FnO3NIwUP6yeWxwbu8f5b7rTJgfrdUs0bhb0YLC7gTdU6FsTGU63uCFNRCNSRYYHGvbyWTkFqj30oNFYp9A9dIoIzMJtj8hnWdadgVlxzT95Tl%2F6rRwFrRkuQvGiHqZqvzhveRsb%2FFRMSjH%2BXTbZ0BtOmaTN4w6ynjElSaqlUR5QNiksvyvA3Mu%2BO7L8mPYPKOWyCpHxir0BPiT%2BC6j%2Br%2BZfLuRnbhYz7sWb6DuwzsEBwF39LomX2uURajpJvN8t7ZTHsFdAcpuilyIpA5yloirWF3qg0LyAL6iay%2FmSWpJGEw2yEyOu57YoUFFsjJqW3Nzjz1a1bccR2ZxrNyPc0duqw8JsKN6hYdJo8uHjeMswRh%2FI5uu0LlG%2BalddNHCjCU8m9l5IpJFXxZS45PF31IUNucgkxJD1jwiz4MtkIiiVjEmDAK4bzMfhaN5wkpV0oT92Mw01v0yqCmZ%2BLOw7JrJrhPPp0rHlqTnyCaClcPprzTWCfpkITzyr74IEhE845nBJFegyYgsnwbkMZhyLDxnzvqr5kMfPJX6GI%2FN7bOVu857%2B0ebQyfZk%2BUMLWz%2FTrl4GQ%2BGrSZ3IBUuM4%2F4%3D&nscheck=oy%2FImIBgwi5bBprylVv3bQ%3D%3D
https://www.pwc.com/gr/en/publications/specific-to-all-industries-index/world-in-2050-global-economic-order.html?nstoken=7SOY%2FFbMog3%2FTQb%2Ffodzv9w1V8LxlS8OTFmsqY3NouAHkThOMV%2F%2Bf9OfldJ1%2F3qC2QjvvoKtLvJ0vOYkIBHS3%2F%2FIbZEC%2FnO3NIwUP6yeWxwbu8f5b7rTJgfrdUs0bhb0YLC7gTdU6FsTGU63uCFNRCNSRYYHGvbyWTkFqj30oNFYp9A9dIoIzMJtj8hnWdadgVlxzT95Tl%2F6rRwFrRkuQvGiHqZqvzhveRsb%2FFRMSjH%2BXTbZ0BtOmaTN4w6ynjElSaqlUR5QNiksvyvA3Mu%2BO7L8mPYPKOWyCpHxir0BPiT%2BC6j%2Br%2BZfLuRnbhYz7sWb6DuwzsEBwF39LomX2uURajpJvN8t7ZTHsFdAcpuilyIpA5yloirWF3qg0LyAL6iay%2FmSWpJGEw2yEyOu57YoUFFsjJqW3Nzjz1a1bccR2ZxrNyPc0duqw8JsKN6hYdJo8uHjeMswRh%2FI5uu0LlG%2BalddNHCjCU8m9l5IpJFXxZS45PF31IUNucgkxJD1jwiz4MtkIiiVjEmDAK4bzMfhaN5wkpV0oT92Mw01v0yqCmZ%2BLOw7JrJrhPPp0rHlqTnyCaClcPprzTWCfpkITzyr74IEhE845nBJFegyYgsnwbkMZhyLDxnzvqr5kMfPJX6GI%2FN7bOVu857%2B0ebQyfZk%2BUMLWz%2FTrl4GQ%2BGrSZ3IBUuM4%2F4%3D&nscheck=oy%2FImIBgwi5bBprylVv3bQ%3D%3D
https://www.pwc.com/gr/en/publications/specific-to-all-industries-index/world-in-2050-global-economic-order.html?nstoken=7SOY%2FFbMog3%2FTQb%2Ffodzv9w1V8LxlS8OTFmsqY3NouAHkThOMV%2F%2Bf9OfldJ1%2F3qC2QjvvoKtLvJ0vOYkIBHS3%2F%2FIbZEC%2FnO3NIwUP6yeWxwbu8f5b7rTJgfrdUs0bhb0YLC7gTdU6FsTGU63uCFNRCNSRYYHGvbyWTkFqj30oNFYp9A9dIoIzMJtj8hnWdadgVlxzT95Tl%2F6rRwFrRkuQvGiHqZqvzhveRsb%2FFRMSjH%2BXTbZ0BtOmaTN4w6ynjElSaqlUR5QNiksvyvA3Mu%2BO7L8mPYPKOWyCpHxir0BPiT%2BC6j%2Br%2BZfLuRnbhYz7sWb6DuwzsEBwF39LomX2uURajpJvN8t7ZTHsFdAcpuilyIpA5yloirWF3qg0LyAL6iay%2FmSWpJGEw2yEyOu57YoUFFsjJqW3Nzjz1a1bccR2ZxrNyPc0duqw8JsKN6hYdJo8uHjeMswRh%2FI5uu0LlG%2BalddNHCjCU8m9l5IpJFXxZS45PF31IUNucgkxJD1jwiz4MtkIiiVjEmDAK4bzMfhaN5wkpV0oT92Mw01v0yqCmZ%2BLOw7JrJrhPPp0rHlqTnyCaClcPprzTWCfpkITzyr74IEhE845nBJFegyYgsnwbkMZhyLDxnzvqr5kMfPJX6GI%2FN7bOVu857%2B0ebQyfZk%2BUMLWz%2FTrl4GQ%2BGrSZ3IBUuM4%2F4%3D&nscheck=oy%2FImIBgwi5bBprylVv3bQ%3D%3D
https://www.mckinsey.com/capabilities/geopolitics/our-insights/beyond-the-headlines-how-trade-agreements-are-reshaping-business
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https://data.worldbank.org/indicator/SP.DYN.TFRT.IN?locations=TH
https://data.worldbank.org/indicator/SP.DYN.TFRT.IN?locations=TH
https://data.worldbank.org/indicator/SP.DYN.TFRT.IN?locations=TH
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Middle East and Northern Africa 32.4% 67.6%
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Sub-Saharan Africa 19.6% 80.3%
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Source: World Economic Forum (2569)
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