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Figure 1: Sales Value of Construction Materials and Figure 2: Market Shares by Sales Value
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Office of Industrial Economics (OIE) Note: Construction steel referred to bar and section (hot-rolled structural steel)

Note: Construction materials include cement, ready-mixed concrete, construction steel,
ceramic tiles and sanitary wares.
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Table 1: Structure of the Construction Material Industry (Main Products) in Thailand
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Source: Office of Industrial Economics (OIE), Department of Business Development (DBD) and MOC, compiled by Krungsri Research

Note: 1/ Data from the Office of Industrial Economics on production capacity utilization and domestic consumption and production have been adjusted from 2016 onwards.
2/ The move by Thai producers to establish production facilities overseas and then to reimport from there to Thailand has led to a large jump in the import figures.
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Figure 6: Ready-mixed Concrete — Production Figure 7: Construction steel - Production, Domestic Sales,
and Domestic Sales Export and Import
Cubic meter, m THB, bn Tonnes, m Tonnes, m
s Production Domestic sales s Production [ Domestic sales
25 =0 Sales value +6.5% 35 12 === Export volume (RHS)  ==@=Import volume (RHS) 0.6
30 10 0.5
20 +7.8% +7.7%
25
8 -32.9% 04
15 20
6
-24.4%
10 15 %
4 -15.7% 0.2
10
> s 2 01
0 0 0 0.0
2016 2017 2018 2019 2020 2016 2017 2018 2019 2020
Note: Ready-mixed concrete industry has no export. Note: Construction steel referred to bar and section
Source: OIE Source: Iron & Steel Institute of Thailand (ISIT)

Krungsri Research 4



Iuoliussio/aaannnssu U 2564-66 | ssiodaqrioaso

e nsziladWw/edadsdin: Usunanisuananae 8.7% Figure 8: Ceramic tiles - Production, Domestic Sales,
A .
Weufutl 2562 MANTY 2.4%) 1nizilsu1an1saining Export and Import
o \ Py o Sq.m., m THB, bn
TuilszinAnnsa 3.2% gl 163 AU AI.N. (NWA 8) WAAIN
250 mmmmm Production Domestic sales 12

o e - A
mfmnummj'aqmmmuiumﬂ@ﬂ“ﬂmmmmﬂummm@q 9— Export value (RHS) O— Import value (RHS)

21Ae azfauanduautiuaiaafaaansidoulungamny 200

= o o o o a 9y o ' -9.3%
wazdTunuma ounu 4 WHIANANJNNA un @eelud

10T 2eULIN LAz Lin (Fndiu 78% 2asdnuautiuaia 10 "8.7% R 2%
i3aaanziiensialssina) T 2563 nada 5.0% (A 9) i 100 .
gadqmsdmamﬁ'uﬁyu 9.9% WIIUYUAINAAINAUTT 0 "
(PA1AF9RaNTUAL 3 389anNlauNILaY 411 .a09) yann 2
0 0

ﬂ’]’a“ij’]lﬂ‘l’ﬁﬂﬂ’s\d 9.3% mmmwmﬁwmnm:ﬁaa%’w
2016 2017 2018 2019 2020
AABNTY
Sources: OIE & MOC

o guimiigsdin: USniun1suanuana 14.7% waan

ARENAUAAZANARLFNI NN (LN URUANAIARANT Figure 9: New Registered Housing
17.4%) anuzipgaruddniunisauiigludssinavunna ‘000 units

' . , . HBMR = ChiangMai = Chonburi mKhon Kaen ® Phuket
9.9% (NN 10) YAAINITRIBANULNLAD 1.4% AIHAAIA 250 ene ! onbur on feen e

nanad19anigy (+32.5%) LLmtﬁﬂu (+18.7%) YAAINNT 200 12.2%

0w o s o da 4 -11.3% 5.0%

dndnanas 4.0% Ingnisidianneauisuaziuaaiy :
150

AATANNENEUAL 2 waz 3 2849lNe (38931NAW) ARAI 50.4%

WAT 51.6% ANAIAL 100
50
0

2018 2019 2020

Note: Housing referred to detached houses, duplexes, townhouses,
condominiums and shophouses
Source: Real Estate Information Center (REIC)

Figure 10: Sanitary wares - Production, Domestic Sales, Figure 11: Construction Material Price Index
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Figure 12: Major Producers’ Business Performance
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Note: Major producers include (1) Siam Cement (2) Siam City Cement (3) Chonburi
Concrete Product (4) Dynasty Ceramic (5) The Royal Ceramic (6) TPl Polene (7) The Union
Mosaic Industry (8) Daimond Building Products (9) Millcon Steel (10) G J Steel (11) SCG
Ceramics and (12) Quality Construction Products

Figure 13: Major Modern Traders’ Revenue
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Figure 14: Major Modern Traders’ Net Profit Margin
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Table 3: Construction Materials Situation (1Q21)

Products NG Production A | LIS e R g
(mn) YoY Sales YoY (THB,bn) YoY
Cement Tonnes 10.33 4.6 9.47 8.2 213 11.6
Ready-mixed 4.58 -7.3 4.57 -7.3 - -
concrete
Construction steel  Tonnes 1.13 4.8 1.18 1.6 2.17 38.0
Ceramic tiles Sq. m. 35.09 0.9 44.06 8.4 0.82 7.9
Sanitary wares Pieces 1.83 -1.9 0.82 2.2 1.77 13.2

Sources: OIE, ISIT, Krungsri Research
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Figure 15: Construction Investment Forecast
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Figure 16: Cement Industry Forecast
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Figure 18: New Launched Housing (BMR)
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Table 4: Timeline of Ongoing and New Mega Projects Investment in Thailand

Investment
Mega Projects of Transport Infrastructure Development Value 2017 | 2018F 2019F 2020F 2021F 2022F 2023F 2024F 2025F 2026F
(THB, bn)
1 Mega projects in EEC: High speed train for Bangkok to Rayong (connecting 3 airports: 179.4
Donmueng-Suvarnabhumi-U Tapao)

2 Mega projects in EEC: U-Tapao international airport 215.0
3 Mega projects in EEC: Map Ta Phut deep sea port phase 3 86.0
4 Mega projects in EEC: Laem Chabang deep sea port development phase 3 84.0
5 Mega projects in EEC: Maintenance repair and overhual (MRO) at U-Tapao airport 4.3

6 Dual track railway: Denchai-Chiang Rai-Chiang Khong 85.3
7 Dual track railway: Khon Kaen to Nong Khai 26.7
8 Dual track railway: Hat Yai to Padang Besar 6.7

9 Dual track railway: Paknampho to Denchai 62.8
10 Dual track railway: Jira to Ubon Ratchathani 37.5
11 Dual track railway: Chumphon to Surat Thani 243
12 Dual track railway: Surat Thani-Hat Yai-SongKhla 57.4
13 Dual track railway: Denchai to Chiang Mai 56.8
14 Dual track railway: Banpai-Mukdahan-Nakhon Panom 66.8
15 Mass Transit System: Orange Line (Bang Khun Non to Thailand Cultural Center) 128.1
16 Mass Transit System: Purple Line (Tao Pun to Rat Burana) 115.0
17 Mass Transit System: Dark Red Line (Rangsit to Thammasat University) 6.6

18 Mass Transit System: Red Line (Bang Sue to Hua Mak and Bang Sue to Hua Lamphong) 44.2
19 Mass Transit System: Red Line (Taling Chan to Siriraj and Taling Chan to Salaya) 16.8
20 Mass Transit System: Brown Line (Nonthaburi to Lam Sa Lee) 48.5
21 Motorway: Bangkok to Mahachai 40.1
22 Motorway: Hat Yai to Malaysian border 34.1
23 Motorway: Ruangsit to Bang Pa In 25.1
24 Motorway: Northern expressway (Kasetsart-Nawamin road: N2) 17.6
25 Motorway: Rama Il Road to Dao Khanong and Western Outer Ring road 31.2
26 Motorway: Katu to Patong in Phuket 139
27 Motorway: Nakhon Pathom to Cha am 79.0
28 Lightrail in Phuket 30.2
29 Lightrail in Chiangmai 107.2
30 Lightrail in Nakhon Ratchasima 13.6
31 Lightrail in Khon Kaen 139
32 Regional Airport (Chiang Mai, Nakorn Srithammarat and Trang) 17.5
33 pier development (Tha Chang, Tha Tien, Samui island) 0.2

34 Donmueng Airport Development Phase 3 37.6
35 Dry port development at Khon Kaen 1.8

36 Logistics centers at Nakorn Phanom 1.1

37 Logistics centers in regional (border towns) 8.1

38 Logistics centers in regional (main cities) 8.3

["] FeasibilityStudyand Detail Design ~ [I11] Approving and Bidding I construction

Source: The Office of Transport and Traffic Policy and planning (OTP, compiled by Krungsri Research (as of January 2021)

NAAINITAIRaNT 2564-2566 ATMIIAzNAUNILALTA Figure 19: GDP Growth for CLV countries
waganguLgInnlull 2563 mumiﬁuﬁm@mﬂmﬂﬁmm:
msawuneainelulszing cLV ‘EmﬂL@wqﬂm‘m%\iﬁugml,mz ¥ 2021F 7 2022F = 2023
Tasannsadannsunine (mm\ﬁi 5) V”Taf: NBNUNITRUILIGN

dsznd (IMF) aann9ad GDP 1] 2564-2566 aa4lszind CLV 6

o oA - X o =
ATUELNLAIADLUAY (NTWN 19) WaNAINU Qﬂi‘xﬂﬂ'ﬂﬂ’]ﬁ‘ﬂ

wualdnvaanisdanantusenanalud anf eadainsiae 4
a a s 1 [~ = = Y o |
Tatuaud atnelsfinu aanalsusndua ltiunsedavseszas
At anAN i uine un19annnEes Tedanansenumawua o 2
3 4. od e L X .
nsasuialssinniiegenduuaylildnegende visl Tuilaqiiu
0

a a 1 ¥ o o
paulnifianluuastnafesindsdszauiloyun oversupply Cambodia Laos Vietnam

Source: International Monetary Fund (IMF), as of April 2021

Krungsri Research 8



1uoliussio/anannnssu U 2564-66 | ssindaqrioaso

Table 5: Major Construction Investment Projects in the CLMV during 2021-2022
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Figure 20: Ready-mixed Concrete Forecast
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Note: Ready-mixed concrete industry has no export.
Figure 21: Construction steel Forecast
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Figure 22: Ceramic tiles Forecast

Sq.m., m Production Domestic sales THB, bn

200 @ efj== » Export value (RHS) e===@Qm=== Import value (RHS) 10
1.8% 3.0%

0.7%
150 o\o\o L - 8
1.2
100 6
50 4
0 2
2018 2019 2020 2021F 2022F 2023F
Source: OIE, Krungsri Research’s forecast
Figure 23: Sanitary wares Forecast
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Figure 24: Growth of Construction Material Price Index
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Source: Ministry of Commerce (MOC), forecast by Krungsri Research
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