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Figure 2: Number of charging stations worldwide Figure 3: Electrification targets/ICE bans
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1/ Electric Vehicle Outlook 2021, BloombergNEF (June 2021)
2/ AN&4 Alternative Fuel Infrastructure Directive (AFID) 2124 European Union ma'muLLmuiﬂuwwmmum«m'anmwumﬂum
3/ Global EV Outlook 2021, International Energy Agency
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Figure 4: Survey Respondents
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Source: EV survey, Krungsri Research
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Figure 5: Location, residential type, and family members
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Source: EV survey, Krungsri Research
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Figure 7: Transportation characteristics
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Source: EV survey, Krungsri Research
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Figure 8: EV drivers
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Source: EV survey, Krungsri Research
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Figure 9: Behavior changes after driving an EV
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Source: EV survey, Krungsri Research
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Figure 10: Why are drivers not using an EV?
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Source: EV survey, Krungsri Research
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Figure 11: Most appealing type of EV Figure 12: Opinions on EV

2.6

Has knowledge on EV

2.4 Driving distance is enough for normal usage
2.2 EV is good for environment than ICE
2.0 EV maintainance costs are cheaper than ICE
18 EV driving experience is better than ICE
HEV PHEV BEV
0.0 0.3 0.6 0.9 1.2
Source: EV survey, Krungsri Research Source: EV survey, Krungsri Research
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Figure 13: Plan to buy a car in the next 5 years

Already own a car Car age
Price is too high
Technology
Do not go anywhere
Use public transport ;ii Need a second car
No parking space 83% For a gift
Cannot drive No other transportation
No supporting policy mode
Others Others
0% 50% 100% 0% 50% 100%

Source: EV survey, Krungsri Research

Research Intelligence | Krungsri Research 6



FRENFIATNLN adudanifinasanisiasoaudaului 5 s laun NYYRBUULUFAUNIN FEAUSIELA mn‘iu‘[aa nmsianlu
ATALATY LATANYTD Tnefienyden Sazduaeldgs Saanudureumalulafsziigs Loeiliinlunsauni Suustinacias naudAulmivannds
Un# uﬂﬂmﬂur;wmaﬂusﬂ,umﬂummmm‘[uwmmaﬂumﬂumnﬂ 358 7-10 1

Figure 14: Factors influencing car purchase decision

Age Income Technology level Has a child Main car age
64+ 250,000+ 108
s 150,001-250,000 Advanced Have a 7_[1)0 z:
100,001-150,000 child
45-54 75,001-100,000 Intermedla 57 yrs
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5534 30,001-50,000 No Child 1-3yrs
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25 below 15,000 or lower OWE% T:gﬁ ‘
50% 75% 100% 60% 80% 100% 50% 75% 100% 50% 75% 100% 50% 75% 100%

Source: EV survey, Krungsri Research
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Figure 15: Expected future EV purchase Figure 16: Reasons favoring an EV purchase
More charging stations
35% Shorter charging time
30% Longer battery insurance
Longer distance
25% Higher safety
20% Lower maintenance

Cheaper price
15% Lower maintenance costs
Free maintenance

10% Battery swapping services

5% Better promotion

Tax subsidy

0% Preferred brands

within 6 6month 1-2yrs 3-5yrs 5-10yrs 10+yrs no plan Non-financial benefits
months - 1yr 3.0 35 4.0 45

Source: EV survey, Krungsri Research
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Figure 17: EV preferences

Car price Driving range Maintenance costs Charging time per 100 km Where to charge your EVs
>5M o
500+ 5% or more 3+ hrs
3-5M Hotel
2.5-3M 401-500 4.1-5.0% 2.1-3 hrs Workplace
2:25M P
152 M 301-400 3.1-4.0% 1-2 hrs Department
125-15M 201-300 2.1-3.0% 30-60 mins store
1125M Station 50.4%
0.75-1M 101-200 1.1-2.0% 15-30 mins o
0.5-0.75M i . .
<0.5M 0-100 0-1% 15 mllg\?v(e): Residential 88.0%
0% 25% 50% 0% 25% 50% 0% 25% 50% 0% 25% 50% 0% 50% 100%

Source: EV survey, Krungsri Research
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Figure 18: Characters of potential EV buyers

- p
° ® ‘ : =
Car age 4-10 years 4-10 years 4-10 years
Number of cars in family Do not own a car or have more than 4 cars
Technology level Lower Higher Higher
Age 25-44
Education Higher education Higher education
Daily commuting distance 20-100 km a day 5-50km a day 5-20km a day
Income level High income High income
Location Live in large cities Live in large cities Live in BMR or large cities
Devices Prefer health devices

Source: EV survey, Krungsri Research
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Figure 19: Potential sales by price range and phase

m0-2yrs m3-5yrs 5yrs+

== o=
<1M 1-3M 3-5M >5M
EV price

Source: EV survey, Krungsri Research
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Figure 20: Levels of brand attraction

Try new existing brands,

378, 59%

Source: EV survey, Krungsri Research
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Figure 21: Ratio of public chargers per EV by country
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Source: International Energy Agency (IEA)
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