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Figure 1: Total Supply of Retail Space in BMR
(Sg.m., m)
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Source: CBRE Research, Krungsri Research

Figure 2: Total Supply in BMR by Location
(Sg.m., m)
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Figure 3: Total Supply in BMR by Location
(Q4 2024)
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Source: CBRE Research, Krungsri Research
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Figure 5: Total Supply in BMR by Developer
(as of Q4 2024)
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Source: CBRE Research, calculated by Krungsri Research

Note: 1) *Central Pattana PLC (CPN Group) acquired ordinary shares of Siam Future Development (SF), equal to 96.24% of all issued shares.
2) **All of Siam Piwat’s retail space was co-developed with other developers
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Figure 6: GDP growth & Retail Sale Growth (%) Figure 7: Consumer Confidence Index
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Note: Retail Sales Index at 2002 price
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Figure 8: Existing and New Supply Figure 9: Occupancy Rate by Location (%)
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Figure 10: Highest Retail Rents by Location Figure 11: Retail Rents by Segment in 2024
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Figure 12: Total Supply of Retail Space in BMR by Type, Q4 2024
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Figure 16: Retail Space in BMR
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Figure 17: New Supply of Retail Space in BMR during 2025-2027F
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Figure 18: Occupancy Rate by type (%)
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Table 1: Major Future Supply of Retail Space

Project Name Location Type Net lettable area (Sq.m.) Completion Year
Block 23 Samyan Enclosed mall 36,000 2025
Cloud 11 Sukhumvit 101 Enclosed mall 35,000 2024
The Forestias Bang Na Enclosed mall 38,000 2024
Central Phahon Yothin Phahonyothin Enclosed mall 100,000 2025
Dusit Central Park Rama IV Enclosed mall 87,000 2025
Portobello Mall Chaengwattana Chaengwattana Community mall 10,000 2025
BTS Visionary Park (Retail) Chatuchak Supporting retail 7,467 2025
Asiatique Phase 2 Charoen Nakorn Enclosed mall 30,000 2026
One Bangkok (Post 1928) Rama IV Enclosed mall 40,000 2026
Central Siam Square Rama | Supporting retail N/A 2026
Bangkok Mall Bangna-Trad Enclosed mall 90,000 2026

Source: Realist, thinkofliving, prop2morrow, compile by Krungsri Research

Note:  *Net lettable retail area
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