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Figure 1: Electrical Appliance Producers
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Source: E&E Intelligence Unit, as of September 2019

Figure 2: Thai Electrical Appliance Markets
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Source: OIE, compiled by Krungsri Research

Figure 3: Export Value Share by Product (2018)
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Figure 4: Export Market Share (2018)
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Table 1: Thai Electrical Appliance Exports World Rankings

Air conditioners

Export value % share of .
(USD) world exports Ranking
2016 4,842,745 11.7 2
2017 4,815,299 10.8 2
2018 5,327,295 10.9 2
Compressors
Export value % share of A
(USD) world exports Ranking
2016 954,277 7.1
2017 909,422 6.6
2018 869,405 6.2
Washing machines
Export value % share of :
(USD) world exports Ranking
2016 1,059,144 7.9
2017 1,515,528 10.7
2018 1,358,949 9.8
Refrigerators
Export value % share of .
(USD) world exports Ranking
2016 1,872,057 4.7
2017 1,931,305 45
2018 1,840,820 4.0
Rice cookers
Export value % share of A
(USD) world exports Ranking
2016 378,142 3.7
2017 347,812 3.1
2018 386,598 3.0
Microwave ovens
Export value % share of A
(USD) world exports Ranking
2016 209,367 5.4 3
2017 212,287 5.2 3
2018 240,373 5.6 3

Source: Trade Map

Microwave ovens

or

Figure 5: Position of Thai Electrical Appliances in World Market by Product
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Source: Trade Map, compiled by Krungsri Research
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Figure 10: Growth of Electrical Appliance Sales Forecasts
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