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ssfivlsvusy (sousSaasnuazinadisnd) lﬂus‘sﬁmﬁ'aalﬁ'aoﬁumnmsn‘amﬁaa Taowaanounudasoutuds:tne (GDP)
KUDQAWNLSL (Accommodation) ool 2560-2562 Aadudadou 2.5% uov GDP sounvUs:inA fipuno:aqav
dodadou 1.0% Wl 2563 ua: 0.6% Wl 2564 pvonldSuwans:nudINNISS:UIaUDY COVID-19 ik GDP
huaoﬁ’vVnusunocTaasjwsuuso (mwai 1) ﬁoﬁs1alduao§sﬁaTsousummnmsmaﬁaoWnthunén Aaludadou
65-70% uovs1BIAAVKUQ SovavIAD AMDIKISIAzIA%DVAL (Jaddu 25%) Taslsvusuuunanavdulufogius:Aau
4-5 a1 Jdadousieldonmoirisuazindovduuinnilsousuuunaldn Atkdotdusielddua (Fadou 5-10%) wu
USMSBN3a AIWUASIUA

Figure 1: GDP Origination from Accommodation Sector
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Source: Office of The National Economic and Social Development Council (NESDC)

Us:inAlngdullugarneyatsnogaaduuukoktouaoinhisvlAgdcoma oinmsdukavnavinusAdogany
auto@adudulanns:oieagamunmacdiva noUs:inA lagrawansoinwe Wnen ua:nuia WudovroviAuoAlasu
A WdgUgvs:aulan (World Class Destination) uonoINd TnegvidnduldssuduAIASDLBWILA:SIMKDOWNA
gnn31 MtkmsnoviAgdtUINeiANUAUMLBU (Value for money) WusnAUMSAULNAUAE:QINLINGUDIN
Insoa§1ov“§ug1uﬁ'nsasvvcuunﬁué’wdu ua:msuEnaﬁaaahocialﬁaouaoawmsﬁuﬁunuci’w (Low cost airlines)
ruutkmsnaviReslnggoAviAngMwiumsdoqadnnaviiedpgvcaLiioo 9Ins1wou “Travel & Tourism
Development Index 2021" uav World Economic Forum avuaigamsuwsiiaidauwgunmau 2565 wusida
A WEISOUMSWRIUMUNDVIAYIUDLINEDEIUSUAU 3 YavaBaU soVPINGVATUS ua:duladiBe ua:ahdun
36 o0 117 UszinAndlan (nwA 2) Taglneidusovivavalusua:suladidotudiu Safety & Security uru:Alng
TawSguadiu Price Competitiveness ua: Tourist Service Infrastructure
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Figure 2: 2021 Travel & Tourism Development Index
(Overall Rankings of ASEAN Countries, Covering 117 Countries)

Overall score @ Ranking

O 0 © © ©6 06 © O

Singapore Indonesia Thailand Malaysia  Vietnam Philippines Camobodia Lao PDR

Source: Travel & Tourism Development Index 2021 by World Economic Forum
Note: Index results represent the latest data available at the time of collection (end of 2021)

Figure 3: Share of Tourism Receipts

2019 2021
Foreigners Foreigners
65 % 15 %
Thai 35 % Thai 85%

Source: Ministry of Tourism and Sports (MOTS) , Krungsri Research

mAmMsnpvtAgdasvs1vlatrnuUs:InAtunda:tildususuuin Tast 2562 steldontnnoviAgddvsiGaattu
dadou 65% upvsiwldoiNMsrovIRedALVKUA (MWA 3) WD NTAMIESBcDRIFONIWA:UDUSUWNEIININ
UnnaoiAeds1olng Tagshususuwnenonsitinnooiiesiolng lagunnsviRedondea:suson (Su cdUu tMka
1d dovnv ua:ldndu) WunarathedRganvdiusield (Fadou 41% vposiwldoINUNRDVIALICOKIARDKUQ) La:
Fudu (Faddu 42% upvudUUNADYIALIVKEANVKUAQ) D8VISAMU U 2563-2564 S1udulinfiovlAudcvmda
KaddsuusYPIN3Nna COVID-19 dowatkdadsusisldoninnoviRedcoxiGanavikdaiwey 41% vovsialdoin
UnripviReoRvKUa WU 2563 ua:ndo 15% WU 2564 ogi 3.3 uauduuin ua: 0.4 uauduuin Wi 2563 ua:
2564 mwadu MmtksiwldongsivraviRusuavInguIINUNRpviRestuls:inAlukan Aaldudadou 85% uov
swldmnmsﬁamﬁu:}ﬁ\)huoh§aa£jﬁ‘ 22 uauduun Wl 2564 twuon 35% Wl 2562 (Mwi 3) dhusudu
UnrovlReaconal 2564 wusinnsviAgdoinglsunarsilduaarananunuBea:Suson lasddadou 59%
sovavul Ao N3Uaudm dadou 11% sdavdonmwanunitunissams COVID-19 Aduaving rlkcoxad
AW UlUMSITNUINDYIALD NaUsuMsAaadpsanIsiGunIveNUDNUS:INAUDYUNMADVIREIUSINAGUND
2evlsAMU MSANa1aKANDEOSUTLHLIASMSAUAUMSHDVIREIALILYIA TIudUUNNDVIAYIDINDLEE
a:3uppndvanaglududu 3 Jdadduanavindd 9% (MwA 4)



Figure 4: Share of Foreign Tourist Arrivals to Thailand
(by region)

% of total arrivals
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Sources: MOTS, Krungsri Research

drsuanumsaimsnpviigsunmuaaiakdnuavinstugovnsutiiadnga COVID-19 (U 2562) 1dun Su
vnade sulde uaSawde (Jadousouniu 47.2% upvsudulinhioviRgdcvxIanvkuaueving)

Su: Wuaaralheddudu 1 GinhoviAsous:uicu 11.0 duau (Faddu 28% vovUinrovIRgICOKIANVKUQ, Joyad
2562) (MwA 5) twudun 10 rhwind 2550 asiosield 5.4 uauduuin IoaJnn'a\)lr"ia:):‘)uUﬁoéauqoqo?unaw
WuRnovlAgdd&AtYAUs: InAvavIng (Mwh 6) TasdUodeaduayusin (1) mswouna1uulguIBADUAUMSIAUNID
roviRedudNUs:NA (Outbound tourism) uDvSFUIaduU? (2) msw‘\}uﬁuua\)na‘uzsuz?unamua\)maﬁuasjmsao@a
210 80 dwAutud 2545 1Tu 700 &uAulull 2563 (AU Statista) (3) MstWuduvavaromsdudunuchua:
IRedTUAsYs:KIWINe-3u Audodadvqa (Pull factor) (4) umsmseima§umsr‘iamﬁmua\)s‘gmalna Galg)
viasmsenduAisssutlou Visa on Arrivals (VOA) tRiudnnovolRendu ua: (5) msrhaaiaussnduwusaolasy
msnaviAgsingagvcoItipvuDYNASY U MSISals3ULDYIVa YBVSU ta:MSALEITNVIUNISADVIALIUKY
Us:tnATne (nnn.) cutdiovdiAtycioa Tdun Beold Univ AUKDY 13VQ La:n310Wd

Figure 5: Share of Foreign Tourist Arrivals by Nation

2019 (Pre-COVID) 2021
Germany 1%
e UK 9%

Malaysia 10%

. USA 9%
Others ‘ India 5% Others
47% S.Korea 5% 58%

Russia 7%
Lao PDR 5%
a0 ° East Europe 6%

Sources: MOTS, Krungsri Research

2/ Sguiadusunnativosulaumvlugavnoua:uih WaluigsunnaldnsousntudouwnAsmeu 2526 ta:kaoonduhibuausn WTO W
2544 MikdudavUuamudognwudiudiva sounvMshavined Miks1dSUIGUNMYDRNUSIINATALINDU (SLMSUKOUS:INATNY Tauieu 2557)
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Figure 6: Foreign Arrivals at Accommodations (2019)

Bangkok Pattaya
UK 3.9% ) .
India 4.4% China Russia 12.2%
Others 39.0%
South Korea 43 % 413%
India 7.1%
Japan 7.8%
China Others South Korea 7.0%
38.3% 405%
Germany 4.2%
Chiang Mai Phuket
Japan 5.0% Russia 9.4%
France 5.3% Others China Germany 6.6%
37.2% 32.2%
UK 66% Australia 5.0%
UK 3.5%
USA 7.8% China Others
38.1% 433%

Sources: MOTS, Krungsri Research

valde: Wuaaradudu 2 (daddu 10.5%) a$1vs191d 11 uaudruvintut) 2562 Gua'"naj\)mmﬁ'alﬁauﬁuoamiu
nauus:inAtWauUUuDENY CLMV (aswsieldsouiuyan 14 uauduuin) usdaunadetreilduaaiasdudu 1 laud
UosukuyuumnmisiGulauavmsAsigiaus:k3oling-ulade ua:msialdumoius:k3wingiuuiaiBoiwudu
91N 1By vlkU-Matautas noud:gnaaraduusolut 2555 (mwa 7)

Figure 7: Foreign Tourist Arrivals to Thailand
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Sources: MOTS, Krungsri Research
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sulde: Wuaaradudu 3 (dadd>u 5.0%) lagiddasimsvsngddius:dulavaavkandadonu 5 U (U 2558-2562)
aswseld 8.6 Kijuduuintul 2562 Jovgruuoin (1) msugﬁaz‘;utc‘iaf‘ilﬁqudatdaoua:msw‘\'/uﬁuuaod’wu3u
Usznsitdusudunano DINS1IWwVILYDYAMIVULAsUTNDUS:gNAuKvua (National Council of Applied
Economic Research: NCAER) uavaulds s:y31tull 2559 sudunaivluduiGedshuouus:uicu 267 duAu uazo:
wutdu 2 1mndo 547 duAu Wl 2568-2569 (2) mStUola?umo?nu’uaoawmsﬂuﬁunucﬁmnz‘)utdamé\ﬂnar‘i
vIndu MEMsIauNIVa:asnsdasd TagiRgatudnibovaAtydva Ulng 2R 10d YUTU wulu Jomaos tSan
Wev 4-5 soluoimdu ua: (3) msug_'imaéutc‘iaﬂauﬁomuuci\)mu?uInaldaomnm?ﬁdwcﬁuf'ivVnua:ms:‘)'omuqn
n3udaisuiumsSaviuldoviutusulGeréaUs:inASUa

Sage: Wuaaraglsududu 1 AurpviAgsTne (Faddu 3.7%) aswsield 10 uauduuvin Wl 2562 Uodaruums
auladioouoin (1) Anuluavulua:SuspnNnay dvratks1dsalBuUasuldunivnovIRYIDINILKEYRDVIAYIUDA
Jou WU qsiua:3aud viduukavrooiAedsudusavavuipgvlng a:ioudIngovl 2553-2556 BoliaavAsIy
B30 UnrpvtAsdsaBaunineisusuwuduods 46.1% doll iRsuniu 22.5% col ugovl 2549-2552 ua: (2)
asmsatuayuvavsguialng oA Jaanavsounus:kvlng-saBstumsuniSumsasdo3sntdumsiaumotive
q0Us:aoﬁuaomsriamﬁa:)wlﬁu 30 3u (Owaldouluwisu 2550) ua:msdalsals3uov nnn. (3) MstWUSUdU
IRY2TUAVIAYITUASLUAIEUKUIEN

Figure 8: Thai Tourists (Domestic Tourism)

Trips, m Trips @mmQu=e Growth (%) (RHS) %
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Source: MOTS

duaaratinfoviAgsTneitdunviuds:ina (Thai tourists or domestic tourism market) Dmstaumotwvudu
doltiovogf 144.8 dunsucial néolaulandy 55% ciol WEdv 2555-2562 (MWwA 8) Waon (1) msoon
uhasmisaviasumshoviigdagvcaltioy 91 LIASNMsaaKksdUMBEDINMIASY MSSAUKNSSUFVIESUNMSHDVIALD
ypvMANBUATUIDEVGDLTDYNNT (2) Msidulavovanymsiudunucd soudomsusudso/vgneauuiutu
Son3acva ua: (3) MsygngldunivALLNALNIYAUU doratkinnovingslngAdauIGUNYAIYSagUAEIUD
awnsahdvukavnoviAedlda:adnuindu aghvlsfiou wasnuiasmsaduAu COVID-19 AWUYIQ WU Ms
Us:mf Lockdown ua: Curfew aanapuuiasmskutGumvoinusvrda mtkinnovingsingiaunivaaaviugoot)
2563-2564 laguoas -43.6% cioU
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Room, k

Figure 9: Number

of Rooms by Region

Others W 6 major tourism provinces
m Chiang Mai Suratthani
1.000 1 Chonburi m Phuket
Bangkok
800
36%
600
m = = H,
B . .
20 o W . ad
21%
(6]
2016 2017 2018 2019 2020

Source: Real Estate Information Center (REIC), MOTS, Krungsri Research
Note: 6 major tourism provinces include 1) Prachuap Kiri Khan 2) Petchaburi 3) Rayong 4) Krabi 5) Phang Nga and 6) Song Khla

Others include other provinces except 6 major tourism provinces

dhnsuduoulsvusuuaFovwniduladaitipvluukavrsviAgokan TagtinioviAudhvKIGTNNS:RNDEU
nsotnwe BoldufgugnalomshiaviReoLa:MsIAUNVYDLUS:NA SOUFVNIAN La:wne (0.saus) Soduurkao
noviAgoMvN:lafddaidsvkéallunaknaUaisnviadiAny us:u:kav STUIalANANAULWUFVIESUMSNS:DE
ukavnoviAgdgWUAchva LINTU 9IR MsHpVIAYILDYSDY Us:npuiiumswauudunmvALLIALLA:EUILTUTU
NOMAKANEWURA rdsothikiianmsavnuuengssiolsousuwuiumuutuSoksafugnavniniAta:dovrovIAd
dhoa 1A WBeolkl Ns:0 tM:aye (0.451u0$510) dowatkSudukpLWNASUSINALWLUTUDIN 682,824 Koo WD
2559 1Ju 799,894 Kovlul 2563 néoldulaas 4.3% col (mwi 9) dollpvoinfvenadd 5.5% ol ugdod
2555-2558 pghvlsiionu Wigool 2561-2563 50S1MSUENeddupvIudukDvWNISUs:anav laatdula 25% ciol
(RBUAU 10.6% CdUUBIVT 2558-2560 WavINWURRDANuMWIBUKIGeNIU vtuzAsIMAGUUSUgOTU AT
FrudukpLWNINNS:NAd MULKaVHDVIREYEANY Tasdnvindaislsousulngua:lsousucoma (International
hotel chain) (MwA 10) Taet 2563 SudukovWNluWuA 11 SoranoviieddAnu® Aaldudadou 65% vov
SrusukovWnNvKUatuus:inA Tagnsoinwe GEaVWNUINAZaSUDU 165,870 Kov (daddu 21%) sovavul Taun
AQ 93,348 Kov (12%) vsaus 71,748 Kov (8%) dasunssil 41,067 Koo (5%) ua:zBuvlkl 38,741 Koo (5%)
awaidu

Figure 10: Large Hotels in Thailand
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dasuhwn (Occupancy rate: OR) USuaaavuiniul 2563-2564 U 2550-2562 SASUWNIDASAIUS:INADE]
uBov 60-70%* sn3udiAtiadngasivusvidonans:nuciomMshoviAd rMdaswncindis:au 50% wu U
2552-2553 1fia3nganstipvtuus:inAgdonalisastitnwnnous:inFAkdaIwev 50% U 2557 1nasgus:kis Sasin
Wnagi 55% ua:argasnna COVID-19 U 2563 sasudhwnuavlngusuacavuinuii 29.5% uazacavdaitovagiu
s:duchgatduus:3amsain 14.2% Wl 2564 musiusuldnnsviReslngua:cdosIGRKAdDEVSULSY (NMWA 11)

Figure 11: Occupancy Rate

% %
40 80
20 /\ /\ 70

-20 50
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-60 30
% Growth of Foreign Tourists

-80 Occupancy rate (RHS) 20

-100 10
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Sources: MOTS, Bank of Thailand (BOT)

4/ FasWIWNRALAMIFHUS:NoUMSWOWalDERs:AU 65-70% (INMsFuMUuniUs:naUMSISvUSUILa:MSUS:UanalpauRSLIMSIKVUS:NATNY)
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aomunisaunriIuul

U 2564 sshoripviAgoua:lsvusuAITanNBuiuN:SNnaDINMSUWSS:U1auaY COVID-19 datlipvond 2563
rtksgulanaieUs:inAndTanaonuiasmstatlov (Lockdown) uﬁanauqumsldumos:m‘wUs:mnIomaww:Su
(SvavkmulnhoviRga@uMmovoanuanUs:inAcatdoouidoudt 2563) dowalisiudutindoviAeoridlandoiiioo
aqav -72% whsunud 2563 AKadd -73% (MwA 12) laglawiznimAWByLUEWNIaSUNans:nuogvnln (-94%)
wovonUs:inAdhva tugimadwowadnnisviAgdSutudadougo(nwi 13) dowathSududnnaviRudcoma
TagsouuovUS:LNFACIIVA quﬁmnﬁaoaosuuso WU valBe (-96.9%) anu (-94.0%) voAlUS (-87.9%) Wudu

dnsuus:inATnal 2564 sshvripvifudua:lsvusuus:aulaymsuisioghoninmumo:ssionooiedlan dod

—— O 4 o

e UnrioviAgochvsaisiusou 4.3 uauau Kadd -93.6% aqavdotlipooind 2563 AGSIUOU 6.7 &UAU (-83.2%)
(MwA 14) veusAsioldog 3.8 Kijuduuin (-88.6%) TagSwusulinrisviRgachosiGngseWudutusovadol
KaL DINLIAsSMSWaUAAIWMSAZUAU COVID-19 (MsUsuaadudusuindouavlnniovRedcoua ua:
aunnathlaumvcislugowundiva auAmKkua) mulasomsdoiasumsroviAgdwadoqalinnoviReachona
nduunlngagholsudou wisunogoukdagus:noumslsousu 910 Tasoms Phuket Sandbox (15U 1
nsnMAU 2564) Tasoms Samui Plus Model (15U 15 nsnAu 2564) ua:lasomsasuvens 7+7 Au Phuket
Sandbox (13U 16 §oriAu 2564) tuutu:lGudiuUs:INAAUNIYKAIYA Us:mm§uaqrgm?ﬁunriamﬁ9:>lﬁumo
ponupnUs:INAldUINTU o1davdoindasinmsdaiaduasulaauindu Tast 2564 UnnpvlAgdBsIdIEDSIU
l@umvourlneuInigasusu 4.6 nijuau Aaludadou 11% vovunhoviRuachoKIAALINEIvKUA SBYALLN
Tdun ans1wso1ounSns (9%) USA (9%) Satde (7%) anuaidu (mwi 15)

e UnrisviAgdAulnglGuMLDLIAgatUUs:INANLAU 53.0 SunsU acav -414% (Mwi 8) vtu:Rsiwldogh 2.2
uauduuin (-60.6%) TagunnoviAgos1dingldumvaaavogvNtussviasuia 3 wagweo 11 Sunsudd
W@outrihdu (IRsunulasua 3 U 2563 wagn 8.1 S unsudaldou) WaPINNSS:UI0PE1VSULSOUDY COVID-19
rMitknoMsoaNUIASMSAdUAUARLILLIA §1A L1asms Curfew La:MsLQ/B:aMSLAUNMVTIUTLHIQ
kdvonduamumsaiisulsuaduiulasua 4 (laé'ia 8.5 dunsudoldou) DinmisWounareunasmsnduAULdU
ddu soudvunasmsns:dumshoviRedtuds:inAruLAUUtYdva Taglaw: “iIstAgdduuWa 4" (Tna
doud 1 aaA 2564 fiv 31 unsiAU 2565)

Figure 12: Growth rate of International Tourist Arrivals by Region (%)

(2019-2021)
m 2019 2020 2021
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Figure 13: Mainland Chinese Tourists as Share of Total Tourists, 2019 (%)

Hong Kong 78
Macau 7
Cambodia 36
South Korea 34
Vietnam 32
Japan 30
Russia 28
Thailand S 28
Taiwan 24
Laos 19
Singapore 19
Philippines 18
Australia 16
Indonesia 14
Malaysia 12
USA 4
ltaly 3
France 2

Source : CEIC, The Economist Intelligence Unit
Note: Data for the first 11 months of 2019 were used for South Korea, Singapore, Taiwan, Australia and Canada

Data for 2018 were used for Malaysia, Indonesia, Italy, France, Russia and Laos
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Table 1: Occupancy Rate (%) by Province

Province 2018 2019 2020 2021
Bangkok 824 822 282 13.0
Chonburi 796 804 289 ns
Phuket 76.0 752 195 77
Suratthani 721 682 200 54
Chiang Mai 760 743 418 205
Krabi 692 685 186 6.0
Phang Nga 663 64.6 219 no
Song Khla 735 715 212 65
Prachuap Khiri Khan 66.7 643 357 212
Petchaburi 705 69.0 415 246
Rayong 709 699 286 202
Kanchanaburi 696 693 425 226
Nakhon Ratchasima 66.8 66.8 394 250
Udonthani 721 724 420 155
Buriram 60.2 610 297 199
Chiang Rai 55.0 549 383 228
Nationwide 712 701 295 142

Sources: MOTS, BOT



Figure 14: Foreign Tourists to Thailand
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Figure 15: International Tourist Arrivals by Country (Top 10)
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e s mKovWnlnaudoAu (Average Daily Rate: ADR) foUs:nAacav -18.5% ogiil 914 un dowalksigldiode
ciokovwn (Revenue per Available Room: RevPAR) AoUs:inAUSUaqav -60.9% aijﬁ 129 un 1N 311 VN
U 2563 (nMwii 16)

Figure 16: OCC, ADR and RevPAR
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Sources: Bank of Thailand (BOT), MOTS, Krungsri Research
Note: RevPAR = OCC x ADR
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Taguvsig Taun Central Plaza Hotel (CENTEL) ua: Minor International (MINT) ﬂsw'(da1n§sﬁo5utﬁ1u1
&3 (1BU USMSPIKIS SIKUNEFUAMUWSU Wudu) mMikwaus:noumsidsSunans:nUUDEN31NITWSIU
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Figure 17: Net Profit Margin of Selected Hotel Operators
listed on the Stock Exchange of Thailand
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-100 CENTEL = Central Plaza Hotel Pcl

ERW = The Erawan Group Pcl.

MINT = Minor International Pcl
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Source: SET, Krungsri Research
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Figure 18: Number of Tourists in Thailand
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Figure 19: Foreign Tourists by Nationality (Monthly)
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Figure 20: Foreign Tourists by Nationality in 9M22 (Top 5)
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Source: MOTS

Figure 21: Occupancy Rate (Monthly)
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Sources: MOTS, Krungsri Research

Figure 22: Occupancy Rate by Province (%)
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Sources: MOTS, Krungsri Research
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Figure 23: Number of Foreign Tourist Arrivals Forecast
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2024F

Figure 24: Outbound Destination Preferences for Chinese Tourists
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Source: Dragon Trail Research, Chinese Traveler Sentiment Report, April 2022
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Note: Between 9-14 March 2022, Dragon Trail Research surveyed 1,011 mainland Chinese travelers
about their travel preferences and behavior, including appraisals of outbound destinations
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Figure 25: Thai Tourists
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Figure 26: Construction Permits of New Hotels
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Sources: REIC, Krungsri Research
Note: The data includes only new construction permits for hotels (hotels, guest houses
and dormitories) and excludes renovations and extensions. From May 12, 2005,
serviced apartments have had to apply for a hotel construction permit.
Table 2: Some New Chain Hotel Projects in Thailand
Hotel Name Location Year of
Operation
Intercontinental Chiang Mai Mae Ping Hotel Chiang Mai 2022
Intercontinental Bangkok Sukhunvit 59 Bangkok 2022
Holiday Inn Express Bangkok Ratchada Bangkok 2022
Centara Grand Resort & Spa Jomtien Pattaya 2022
Crowne Plaza Bangkok Grand Sukhumvit Bangkok 2023
Hotel Indigo Phayathai Bangkok 2023
Holiday Inn Express Bangkok Phayathai Bangkok 2023
Sofitel So Samui Koh Samui 2023
Novotel Phuket Naiharn Phuket 2023
Sheraton Khao Lak Phang Nga 2023
Radisson Hotel Mai Khao Phuket 2023
COSI Central Phuket Phuket 2024
Kimpton Hua Hin Beach Front Hua Hin 2024

Source : Compiled by Krungsri Research, as of June 2022
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Figure 27: New Hotel Projects in Thailand by Type
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Source: tophotelconstruction.com, as of March 2022
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Figure 28: Occupancy Rate (%)
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Sources: BOT, MOTS, forecasted by Krungsri Research
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Figure 29: Airbnb Demand (Nights) by Region
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Figure 30: Global Energy Use Intensity by Property Type, 2019

kwh/M2
300
250
200
150
100
50
o
ca = > = T O 0 -
& & & © = g g 22 9 5 8
3 @ B3 o € € & = 9 @ S
o - =N = © @ S =1 S i) <
2 s 35 % £ 8§ o 33 z £ %
[ w B < 5 o cpo & T 2
o w no O 2 c =5 = 3
2 [7] 53 < = 3 c 8 [¢] =
= n —_ = [o} @ 2 I o
3 g 2 3 o £ € 8
[0 - - [0} = =
x @ |4 [:3 v 3 T
=] =
3 2 ) 5
£ = o} I
x

Sources : ULl Hotel Sustainability Report, 2019 and Jones Lang LaSalle (JLL)
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Figure 31: Share of Global Travelers
that Want to Use Green Accommodations

2016 2018 2022

() Don't intend to stay at least once in an eco-friendly or green accommodation

) Intend to stay at least once in an eco-friendly or green accommodation

Source : Statista, July 2022
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