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Figure 1: Thailand Domestic Beverage Consumption (2023)

By Volume

Total Non-Alcoholic Drinks Alcoholic Drinks
Alcoholic drinks Carbonates & soda Spirits
22.8% 24.0% 24.5%
13,022.9 10,057 2,965.9
mn. litres Purified & mineral = mn. litres Juice 3.4% mn. litres Others**
bottled water 2.0%
Non-alcoholic drinks 61.5% RTD tea 4.2% Beer
77.2% Energy drinks 2.9% 73.5%

Others* 4.0%

Note: * Other non-alcoholic drinks include sports drinks (2.0%), RTD coffee (1.9%), and concentrates (0.1%)
**QOther alcoholic drinks include RTDs (1.0%), wine (0.9%), and cider/perry (0.1%)

By Value

Total Non-Alcoholic Drinks Alcoholic Drinks
Carbonates & soda Spirits
0, 0y
Non-alcoholic drinks S 36.1%
35.7% Energy drinks
25,314.6 9,045.8 8.2% 16,268.8
mn. USD mn. USD mn. USD
. . Juice
Purified & mineral 7.7% g
Alcoholic drinks bottled water Ssegor/
64.3% 37.2% RTD tea o0 Others**
6.0% 8.1%

Others*
9.4%

Note: * Other non-alcoholic drinks include sports drinks (3.6%), RTD coffee (5.0%), and concentrates (0.8%)
**Qther alcoholic drinks include wine (7.2%), RTDs (0.8%), and cider/perry (0.1%)

Source: Euromonitor

1/ A3 Euromonitor, Ministry of Commerce
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Figure 2: Thailand Beverage Exports (2023)

By Volume

Total

2,540.6
mn. litres

Non-alcoholic drinks Alcoholic drinks
93.3% 6.7%

Non-Alcoholic Drinks Alcoholic Drinks

Cider/perr
Energy drinks Zg‘;; v
29.6%
Juices Wine 8.0%
2,369.5 28.1% 171.0 Beer
mn. litres mn. litres 77 394
Others* Spirits 11.9%
30.8%
Purified & mineral
bottled water
Carbonates & soda 7.7%

3.8%

Note: *Other non-alcoholic drinks include RTD coffee (1.0%), concentrates (1.1%) and other drinks (28.7%)

By Value

Total

Alcoholic drinks
15.4%

2,781.9
mn. USD

Non-alcoholic drinks
84.6%

Non-Alcoholic Drinks Alcoholic Drinks

Juices

Energy drinks 31.3% de:,;)
30.8% :
2,354.4 427.5
mn. USD mn. USD
Cider/perry -— Spirits
1.4% 55.1%
Others* .
Wine
10/
Bl 15.1%

Note: *Other non-alcoholic drinks include purified & mineral bottled water (2.0%), carbonates and soda (1.3%),
concentrates (2.8%), RTD coffee (5.1%) and other drinks (26.7%).

Source: Ministry of Commerce (MOC)

r

QI

gNSVAS



Figure 3: Thailand Beverage Supply Chain, 2023

Domestic production
(98.6% of total consumption)

Local ingredients: Bottled Incoming water Filtration
A o (surface, underground UV light & ozone (reverse osmosis, >
& AT water water) microfilters) ‘
Sugar Fruit &  Water |
vegetables
Imported ingredients: Soft Mixing tank Chilling & carbonation ‘ .
—> . (concentrate, ti | > o
& drinks sweeteners, additives) (optional) ‘ Qr
S WP \ J 8
S 3
S N ; \ y . oton act N N &
Malt, vanilla, chocolate Brewing (adding hops) ermentation {acding S
coffee beans, green tea —> Beer —+ Mashing ingredients & chilling yeast to convert sugar Filtration
to alcohol)
Local supporting industries:
(- Fermentation (adding D:?tﬂzgtimo;;{;ergau?i:‘i"g ) Aging (preservation for )
@ I E —) Spirits Mashing ingredients yeast to convert sugar Zvaporation and 8 desired cplor 9r flavor)
to alcohol) condensation) & filtration
Packaging
Imports 196.9 mn. litres
0
(1.4% of Domestic market share by channel Domestic market
total consumption) - 13,022.9 mn. litres
Convenience -
stores 30.3% .
Soft drinks Soft drinks
Modern Carbonates & soda
Beer Carbonates Supermarkets < trade E-commerce 2.7%
17.4% & soda 5.9% 59.5% 24.0%
. 14.9% : Domestic
H ket ~, X
Wine RETE A o Retail < 83.7%
Juices .6% S 057
18.1% roduct Drink specialists . n. litres
P & mineral 56% < - Offl|9r|7935;60res purified @ mmeral RTD tea 4.2%
ed water _ Dls;';l;l;ms o bottled water Juices 3.4%
7.8 b o
Local grocers Vendlng I 2 9%
Splrlts ers 29.6% S Others 4.0%
5.2% b
= et e e — — mala e L L L L e e L E e <
Ce i . . . .
Laos China e Alcoholic drinks Alcoholic drinks
S Supermarkets Modern trade ggl EE/S
5%
Viet Australia 19.2% - outlets, 65.4%
ietham 6.4% ¢ —‘
15.7% Hypermarkets
'"dD"ES'a 29.1% S Offline stores 2 965.9 \ Others
\ o 100.0% . mn. litres
6 2% Drink specialists -
Others i Distributors ¢ Beer
36. 4% Israel 34.6% 73.5% Exports
Lo - 16.3%

Export market*

purified & minerl & Enerey drinks i RE
bottled water iy Glilils
. Myan;zar 29.6% Others
aos 3.5 0,
OStg%/:s e Others Cambodia a3 Others Vietnam /—\ 2\ = 74
5. s 43.4% Cambodia 28.2% 45.1% 2,369.5  Juices
usA 7% - | s 25406 Camqula
SR 91.2 | Myanmar 1/ 182.7 \ / 664.7 Others  / 700.4 | USA [ o itres
{mn. i 82% | mn. li Lo i 22.0% - Other 10.9%
Laos mn. litres \mn. litres “mn. litres .mn. litres 30.8%
8.3% p
Laos 2355‘;6 4 ified & mingral C Viegham
17.2% . % laos Capibodia ottled water 717% 11. 3%
2.4% - 8.7% Carbonates Mya
M China Myanmar : i B i/ﬁa/jr
yanmar 265% ) ‘
.5%
Alcoholic drinks <€—
[ [ [ By value
Wine Spirits Beer .
Cldt;rég/erry
Myanmar Myanmar 2R Others Cambodla
Others Mé’?"gr%ar = 49.9% il o | 34.2%
oo _ﬂ; /203 F’h'llprz)g}zes . /\ 8.0% 1710 2,781, \
: Ot ers \ i -
2.5% ‘mn. litres e \mn. litres mn. litres Spirits mn. litres 273 mn USD —)
303 South Korea 11.9% USA 14.5%
Cazngl;%/dla 3.7% Cambodia 1024
- ~Japan- 8.4% /M{;ﬁ{nar
11.0% 10.6% 4.1%

Note: * HS Code: 2009, 2201-2208, The percentage share is based on volume.
Source: Euromonitor, Ministry of Commerce (MOC), the Office of Industrial Economics (OIE), Krungsri Research
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Figure 4: Production Volume and Figure 5: Cost of Ingredients and Materials
Capacity Utilization in the Beverage Industry

% Cap U Capacity utilization % YoY % YoY Rice ==0— Sugarcane THB/kg
@=Q== % change in production volume (RHS) oo e@e e PET price (RHS)
70 10 60
60 o ! O/O 5 ; 50
50 i : 0 ; . 40
40 E 5 i 30
30 : -10 -40 i 20
2021 2022 2023 2024F | 9M23 9M24 2018 2019 2020 2021 2022 2023;9M23 9M24
Source: OIE Source: OIE, OAE, Plastic Intelligence Unit
Figure 6: Production Volume and Figure 7: Production Volume and
Capacity Utilization, Bottled Water Capacity Utilization, Soda & Carbonated Drinks
% Cap U Capacity utilization % YoY % Cap U Capacity utilization % YoY
@=Q== % change in production volume (RHS) @=Q== % change in production volume (RHS)
70 : 10 70 : 10
60 E 5 60 f ceo® 'o ; H 5
ceced ! o\o E
50 E 0 50 T 0
40 E 5 40 ; 5
30 ; -10 30 | -10
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Source: OIE Source: OIE
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Figure 8: Production Volume and
Capacity Utilization, Beer
% Cap U Capacity utilization % YoY
@=Q== % change in production volume (RHS)
70 ) 20
60 i 10
o | /
50 \ .'.. : ( 0
40 E -10
30 20
2021 2022 2023 2024F |« 9M23 9M24
Source: OIE
Figure 10: Production Volume and
Capacity Utilization, Spirits
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@=Q== 9% change in production volume (RHS)
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Figure 9: Stock Index of Beer
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Figure 11: Stock Index of Spirits
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Figure 12: Domestic Consumption of Figure 13: Domestic Consumption of
Bottled Water, by Volume Carbonates & Soda, by Volume
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Figure 16: Thailand Beverage Exports
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Figure 17: Thailand Bottled Water Exports
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Figure 18: Thailand Carbonate Exports
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Figure 21: Forecast Thai Beverage Production Volume
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Figure 22: Forecast Domestic Beverage Consumption
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Figure 23: Forecast Thai Beverage Exports
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Figure 24: Summary of 2025-2027 Beverage Outlooks by Segment and Product

Segment Product Production co?lts)tTr::)ttiii)n f(;‘:::
All beverages 3.5-4.5% 3.5-4.5% 2.0-3.0%
Non-alcoholic drinks 4.0-5.0% 4.0-5.0% 2.5-3.5%
Bottled water 4.0-5.0% 4.0-5.0% 4.5-5.5%
Carbonated drinks 3.0-4.0% 3.0-4.0% -1.5% t0 -2.5%
Alcoholic drinks 1.0-2.0% 1.5-2.5% -1.0% to -2.0%
Beer 1.0-2.0% 1.5-2.5% -1.0% to -2.0%
Spirits 1.0-2.0% 1.0-2.0% -1.0% to -2.0%
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