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Figure 1: Thailand’s Ready-to-eat Foods Domestic Consumption (2022)
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Figure 2: Thailand’s Ready-to-eat Food Exports (2022)
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Figure 3: Share of Ready-to-eat Food Factories by Type (2022)
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A gasunssuamnsdiagy (Ready Meals)
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Figure 8: Domestic Ready Meals Market Share Figure 9: Plastic Price for Packaging
by Product (2022)
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A aasunssugduiauazgUinusnmlilauiu (Dry Soup & Shelf Stable Soups)
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Figure 10: Thailand’s Ready-to-eat Industry Supply Chain 2022

Domestic Production
(89.5% of Total Supply)
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Figure 11: Domestic Consumption of Ready-to-eat Products
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Figure 12: Domestic Consumption of Instant Noodles
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Figure 13: Domestic Consumption of Ready Meals
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Source: Euromonitor, Forecasted by Krungsri Research
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Figure 14: Domestic Consumption of Ready-to-eat Cereals
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Figure 15: Domestic Consumption of Ready-to-eat Soups
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Figure 16: Exports of Ready-to-eat Products
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Figure 17: Thailand’s Instant Noodle Exports
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Figure 18: Thailand’s Ready Meal Exports
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60 300 20
55 250 15
50 / 200 10
45 150 5
40 100 0
35 50 -5
30 0 -10
2018 2019 2020 2021 2022 2023 2018 2019 2020 2021 2022 2023

Source: MOC

12/ il 2565 Mendeeanuzuiinedfagilaedlneiateagi 2,856 naaanfavigsiasi
doudulailideecii 1,910 peaafanigsedu (Mun: MOC, Trademap)

13/ finn: nauduaunnaAsEILlszing

14/ fisn: USDA

r

QI

gNSVAS



'
e~

e TFaansanniu: lull 2565 Fanudiaanaenasia 11.5% uazyaavinguenasa 8.0% annisdeanlildinaiauani
e8I AN AaAMILAE (+19.0%) WAZANITY (+60.7%) °Lwﬁ':mwzﬁw,ﬁ@qﬁqﬁumﬂuﬁﬁzﬁ”ﬂ%@mméﬂ?‘ﬂnﬂ LRI TR LV
Aenitnandnsieiiisnengnesid Foaifisdu sauvanadeeentesddaaannaanunsaudeiuldlunaialan 11l 2566
nsseaanaEnafa 2.7% luidalFannues 7.7% Tuidayaan 5\1u,ﬁ’mﬂﬁdq@@ﬂ%ﬂ?”uﬁqqq%um?{ﬂmﬁ 3,173 pananTaniy
Aaf (+4.8%) LLﬁiﬂﬁim'ﬂ@ﬂET\iLﬁuTmié’ﬁImﬂqummmmﬁgﬂ (+11.3%) mnmq:rﬁhm@q?‘nwﬁ'ﬁamwﬁﬂﬁ@uﬁmﬁumuﬂnﬂ
avnsfianansadnidldine u@nmn'f':ﬂizLLmi‘”ﬂzgmmwﬁﬂﬁmqmﬁwmmﬁmﬁmﬁuﬁu atalafimudseaninemdousanasi
frunsutedifigeatuanmsdadimadudelmsivesgesm’® iedweensoiall dannmgls vinlBunnideeeniGualnely
gaannngladuasa (-11.2%)

Figure 19: Thailand’s Cereal Exports
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Figure 20: Thailand’s Soup Exports
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Figure 21: Forecast Ready-to-eat Domestic Consumption
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Figure 22: Forecast Thai Ready-to-eat Exports
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