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Figure 1: GDP Origination from Accommodation Sector
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Source: Office of The National Economic and Social Development Council (NESDC)
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Figure 2: Average Hotel Price in Popular Destination of Asia Pacific
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Source: Trivago, as of 2 April 2024
Figure 3: 2021 Travel & Tourism Development Index
(Overall Rankings out of 117 Countries)
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Source: Travel & Tourism Development Index 2021 by World Economic Forum
Note: Index results represent the latest data available at the time of collection (end of 2021)

Figure 4: Share of Tourism Receipts
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Source: Ministry of Tourism and Sports (MOTS) , Krungsri Research
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Figure 5: Share of Foreign Tourist Arrivals to Thailand

(by region)
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Source: Ministry of Tourism and Sports (MOTS) , Krungsri Research
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Figure 6: Share of Foreign Tourist Arrivals by Nation
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Sources: MOTS, Krungsri Research
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Figure 7: Thai Tourists (Domestic Tourism)
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Sources: MOTS & Tourism Authority of Thailand (TAT)
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Figure 8: Large Hotels in Thailand
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Figure 9: Number of Rooms by Destination Figure 10: Number of Rooms by Province (2021)
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Sources: National Statistical Office (NSO), MOTS, Real Estate Information Center (REIC), and Krungsri Research

Note: 1) Tourist destinations include Bangkok, Chonburi, and Phuket.
2) Popular tourist provinces include Chiang Mai, Kanchanaburi, Prachuap Kiri Khan, Petchaburi, Krabi, Phang Nga, and Surat Thani (Koh Samui).
3) Regional center provinces include Chiang Rai, Pitsanulok, Udonthani, Khon Kaen, Nakhon Ratchasima, Ubon Ratchathani, Rayong, Chachso, and Song Khla.
4) Others include other provinces except 19 major provinces.
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Figure 11: Nationwide Occupancy Rate Figure 12: Occupancy Rate by Destination
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Sources: MOTS, Bank of Thailand (BOT) Sources: MOTS, Krungsri Research

3/ ghsndiniademinWidlszneunisitanelasgfisziu 65-70% (Annisdunealiszneunislasusuuasnstssnaanadeyaressnansuislsandlng)

gNSVAS

QI



Figure 13: Nationwide ADR and RevPAR Figure 14: ADR by Region
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Figure 15: Foreign Arrivals at Accommodations (2019)
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Table 1: Top 10 Most Visited Cities in the World (2023)

No Cities Number (m)
1 Bangkok 22.78
2 Paris 19.10
3 London 19.09
4 Dubai 15.93
5 Singapore 14.67
6 Kuala Lumpur 13.79
7 New York 13.60
8 Istanbul 13.40
9 Tokyo 12.93
10 Antalya 12.41
Source: MasterCard
Figure 16: Total Guest Arrivals Figure 17: Guest Arrivals at Accommodations
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Figure 18: Hotel Occupancy Rate
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Figure 19: Growth rate of International Tourist Arrivals by Region (%)
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Figure 20: International Tourist Arrivals

By Monthly By Yearly
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Figure 21: International Tourist Arrivals by Nationality
By Monthly 2023
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Figure 22: Thai Tourists
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Figure 23: Number of Guest Arrivals at Accommodations

Persons, m

2019 202

200

160 +41.9%

120

80
+78.1%

40

2 m 2023

+28.9%

+23.0%

B

Nationwide Bangkok, Chonburi,

Phuket

Sources: MOTS & Krungsri Research

Regional centers and
other popular tourist
areas

Other provinces

r

QI

gNSVAS



Figure 24: Occupancy Rate (%)

By Monthly By Area
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Note: Regional centers and popular tourist provinces include Chiang Mai, Chiang Rai, Phitsanulok, Kanchanaburi, Rayong, Chachoengsao, Nakhon Ratchasima,
Khon Kaen, Udon Thani, Ubon Ratchthani, Petchaburi, Prachuap Khiri Khan, Song Khla, Krabi, Phang Nga and Surat Thani.
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Figure 25: Thailand’s Average Daily Rate (ADR) Figure 26: Average Daily Rate (ADR) & RevPAR
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Figure 27: Performance of Selected Hotel Operators
listed on the Stock Exchange of Thailand
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Figure 28: Number of Foreign Tourist Arrivals Forecast
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Figure 29: Capacity of Airlines between China
and Top 10 Destinations
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Sources: OAG Worldwide, 2 April 2024

Table 2: Chinese Travelers Plan to Visit by Destination

(2023)

Ranks Destination Repeat (%) 15t Visit (%)
1 South Korea 6 94
2 Japan 15 85
3 Thailand 17 83
4 Hong Kong 25 75
5 Iceland 0 100
6 Macau 18 82
7 Maldives 11 89
8 France 11 89
8 Singapore 17 83

10 UK 7 93

Figure 30: Rate of Recovery for Total Number of International
Passenger Airline by Region (Compared to 2019 Level)
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Note: LAC refers to Latin America and the Caribbean.
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Source: Dragon Trail Research, Chinese Traveler Sentiment Report, September 2023

e Expected Year CAGR
of Recovery (2019-2040)

Africa 2024 3.4%
Asia-Pacific 2024 4.6%
Europe 2024 2.1%
Middle East 2024 3.7%
North America 2023 2.2%
LAC* 2023 2.9%
World 2024 3.4%
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Figure 31: Thai Tourists Forecast Figure 32: Number of Domestic MICE Visitors Forecast
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Source: MOTS, forecasted by Krungsri Research Source: Thailand Convention & Exhibition Bureau (TCEB)

Note: Fiscal year
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Figure 33: Construction Permits of New Hotels
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Sources: REIC, Krungsri Research

Note: The data includes only new construction permits for hotels (hotels, guest houses and dormitories) and
excludes renovations and extensions. From May 12, 2005, serviced apartments have had to apply for a hotel

construction permit.

Table 3: Some New Chain Hotel Projects in Thailand

Hotel Name Location Year of Operation
Intercontinental Chiang Mai Mae Ping Hotel Bangkok 1 Dec, 2023
Intercontinental Bangkok Sukhunvit 59 Bangkok 15 Dec, 2023
Vignette Collection, The Aquatique Pattaya Pattaya 2024
Kimpton Khao Yai Khao Yai 2024
Kimpton Hua Hin Beach Front Hua Hin 2024
Hotel Indigo Phayathai Bangkok 2024
Fairmont Bangkok Sukhumvit Bangkok 2024
Crown Plaza Bangkok Rama 9 Bangkok 2025
The Ritz-Carlton Phuket Phuket 2025
Dusit Central Park Bangkok 2025
Veranda Resort Phuket Autograph Collection Phuket 2025
Kimpton Pattaya Pattaya 2026
Intercontonental Bangkok China Town Bangkok 2027
Vignette Collection, Bangkok China Town Bangkok 2027

Source : Compiled by Krungsri Research, as of October,2023
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Figure 34: Occupancy Rate Forecast (%)
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Sources: BOT, MOTS, forecasted by Krungsri Research
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Figure 35: Number of Nights Booked and Gross Booking Value on Airbnb*
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Sources: Airbnb, Statista and Krungsri Research
Note: * Net of cancellations and alterations

Figure 36: Major Technologies that Global Hotels Plan to Implement in the Next Three Years (%)
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Smart mirrors/interactive walls to replace TVs
Automated comfort controls

Voice controls

Guests use their own devices for hotel access

On demand entertainment access

Source: Statista
Note: Worldwide; 2022; approx. 600; respondents were hoteliers that came from nine global markets
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Figure 37: Market Size of the Global Green Tourism Sector Figure 38: Share of Global Travelers Who Intend to Stay
in a Sustainable Accommodation at Least Once
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Note: 29,349 respondents from 30 countries and territories who had traveled
in the last 12 months and planning to travel in 2021

Figure 39: Green Hotel Certification Distribution in Thailand
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