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Population aged 60 and above Population aged 65 and above
Millions Percent Percent
14 132M 25% 35% 31.6%
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2005 2014 2019 2023 2021 2022 2023 2029 2030 2050

Population aged 60 years and older (the elderly) Department of Provincial UN World Population
@@= Share of the elderly to total population (RHS) Administration Prospects 2022

Source: Department of Provincial Administration, Ministry of Interior, UN World Population
Prospects 2022, and Krungsri Research
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2/ Department of Older Persons (DOP), https://www.dop.go.th/th/statistics_page?cat=1&id=1

3/ Bangkok Post, https://www.bangkokpost.com/business/general/2643057/thailands-silver-economy-trends-and-opportunities
4/ UN World Population Prospects 2022
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Source: World Bank and Krungsri Research

f»:xLﬁu'hﬁ’eﬂugai'ﬂL"ﬂu‘lﬁwE'l'ﬁﬁ"\mﬂmiwﬁwmﬂezmﬁ Wasanlngazdasduipfaunisifulmiaasugianae

o P a v @ =) aa § ' < '
NIANLLTINTIUNANRN °l.u°1|mzmmnunﬁmwmﬂ'm@Ltaﬁgm’\gﬂﬁuqmnﬂwmmﬁm’f‘m ’ﬂF;I’]\‘IvL?ﬂa NMINNANNAIN

v [y

imeaesmaidigderngeiaasnadingtuuy wnuesluwgnffuilsasnulanianifiatuninungainnisrnefanedinn
g9t Ndenabiggeengnanadudidinandnanuilangy uazidunaindidnyreinisvingsiavanadsenn Anil unan

atiudazgiunyinund1siannuimieidgeatg inasaandnluausig g saunsazaraninidanlealilsds

TanangsianiiAnaniwlunmsaauauasiadinuazANNARINs1adE e g

5/ 81¢ed5eIg 1 (Median Age) ﬁ@mqmianmﬁquﬂaﬂi:‘mni@aﬂLﬂummduf-hwutm i

6/ Bangkok Post, https://www.bangkokpost.com/opinion/opinion/2504556/old-poor-and-unemployable

7/ National Statistical Office (NSO)’s Labor Force Survey (2023Q3),
https://www.nso.go.th/nsoweb/storage/survey_detail/2023/20231129152849_37606.pdf

8/ Smdaufiafieitgeant (Old-age dependency ratio) wantiia Samdauranlszannsiiag unquens 60 Tauhl devlszannsluitusesu fitene 1559 3
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Annual income
45.3%
24.0%
15.7%
9.0% 6.0%
below 10,000 10,000-49,999 50,000-99,999 100,000-299,999 300,000 and above
Baht
Main source of income Adequacy of income
Children/partner 36.7% - . - - . -
" Inadequate
22.2% 21.8%
14.8%
26.0%
° 32.3% Occasionally
adequate
Old-Age Allowance 19.2% Adequate
58.1% 58.4% 57.1%
53.0% 51.8% w15t
Pension/saving . 9.0% ' Surplus
4.9% 7.8% 6.4% 3.2% 21% ShiF
Others 2.7% From others
@ & & & & &
From themselves <9 & & & & &
& [¢; e & o
&

Source: NSO’s Elderly Survey (2021) and Krungsri Research
Note: % indicates the share of the elderly answering in each category

9/ NSO's Elderly Survey (2021), https://www.nso.go.th/nsoweb/storage/survey_detail/2023/20230731135832_95369.pdf

10/ Andnedusn o $unan 2567 aefil 330-370 Lmstedis (Ministry of Labor, https:/www.mol.go.th/gasaransdus)

11/ Uiindeyainshnwiend aia (wshinyls) wudn ull 2565 Uszanangueny 50 Tawll Snsneviliiailedieutu 1 2562 (gareulada-19)
e\iauluzymmwﬁlﬁﬂma‘mwm uarnIsintanelneslad (Thansettakij, hitps:/www.thansettakij.com/business/economy/578569)
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https://www.mol.go.th/อัตราค่าจ้างขั้นต่ำ
https://www.thansettakij.com/business/economy/578569
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Financial services

50000 (0.2%, 76k)
45,000 Electricity&gas Many hires, l l
low pay
40,000 : Agriculture Wholesale/retail
Education
~ 35,000
o~
o
I3
c
‘o 30,000 Finance Electricity & gas  Education
&
2
>
= 25,000
S Health
9]
€
@ 20,000 Water supply
& Professional
E Public Transport
15,000
Real estate Manufacturing
10,000 Mining Administrative Construction °
Arts Other services Hotel&Rest Wholesale&retail
[ ]
5,000 Activities of households .
Agriculture
(60%, 6k)
0
0% 2% 4% 6% 8% 10% 12% 14% 16%

Percent of total elderly workers (aged 60 and over) in 2022

Source: NSO’s Labor Force Survey (Q3) and Krungsri Research
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C o g o 9 9 9 LAY e A 1Y Ao A =
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45-59 T 42 wh (WeuiuAedenaanfiegn 3 wi) uazldfuAneuunuieandiou 2 Wi (Adsnnatanegi 1.5
win) Vel lunnsanussueny 45-59 I Hanelfiadeiiiay 20,000 umseRen Fannndussnugeangniaglfiies
13,000 L"sBIABY
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11.4%

Agriculture

20.5%
22.6%

Activities of households as employers 11.0% 15.2%

9.0%

Other services

Real estate

Accommodation and food service

Wholesale and retail trade

Arts, entertainment and recreation

Administrative and support services

Construction

11.9%

11.6%
11.8%

8.7%

10.4%
2018

9.9%
9.9% 2022

6.2%
9.8%

5.7%
7.3%

6.2%

7.0%

. 6.7%
Transportation and storage 5.3%
5.5%

Manufacturing .59
. 0

Source: NSO Labor Force Survey 2018 (Q3) and 2022 (Q3), Krungsri Research
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12/ NSO's Working Elderly Survey (2022), https://www.nso.go.th/nsoweb/storage/survey_detail/2023/20230505101915_73227.pdf
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a v ‘o . a Py @ .
mmﬁmguamﬂqlummu (Supply Side) mmﬁmﬂmuﬂﬁxn@um'a‘"l,umqggqmq (Demand Side)
tloyw/dasnin
anmganglaisnuae 57.8% anmuzelaimnziunguigeens 72.9%
Tlfsutamatiesandeuluang
) anmivineudlinfen/daznaniudgeang 44.0%
I .
An13ru W guAYAINaIWAY
e 5
1mmwnwmi@m’mg‘ faeengfitsz@vannlumsinanuleasnds 20.8%
laiflfundainaauiwanzan
fuswnaviteypansliviugdas 9.8%
. ,
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fasnnsintian/ \fiinagsy 9 ‘ N e
48.6% Armauunuggeeng lAuATuAann 5.9%
AsauAivlifaenislivinann 30.6%
- - npszdensing 4 "L;JLﬁfam"amﬁNamt;'quq 3.4%
TuiflTymimnanistu 14.5%

Source: Ministry of Labor’s Working Elderly Survey (2022) and Krungsri Research

13/ Ministry of Labor’s Working Elderly Survey (2022),
http://nirc.mol.go.th/imagesAll/2022426853528 _(Final%20Report: %ZOTﬂNmTﬁﬂHWTﬂLLUUmi‘V‘W’NWu%mmT’-ﬁN.Qdf
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N 2 Sn v - o & o o a o - = o P P = 50
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Source: TDRI, International Labour Organization (ILO), Department of Older Persons (DOP), and Krungsri Research
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16/ NSO's Informal Worker Survey (2023), https://www.nso.go.th/nsoweb/storage/upload_file/2023/20231214120252_84926.pdf

17/ HBQV\HUWLMHQU'TM”IDJLLM&%WW (nu.) Lﬂuﬂﬂ\i’/\u'ﬁ’ﬁ'@ﬁLﬂﬂ\i‘ﬂwﬂﬁ@Udﬂu@’“ﬁﬂiuLLTN’W‘LM%UUV\EJ@"IU 15-60 1 ﬁiﬂuﬂﬂﬂﬂﬂ“ﬂﬂmﬂ‘ﬂu ﬂn’ﬂ’lxﬂ’]ﬂi‘ﬁ’l Wilnau
i’l'ﬁﬂ’\i‘%i'ﬂiﬁ')ﬂ"lﬂnq wiuimﬂummmﬂnmwumm\immmw T&"I?Jﬁﬂ@’\\iLlﬂwuﬁﬂ’iNI?I’ENNSJV!UNML‘U”IH?NVM E»J"IEJ@AMM’W’A"I 3% 289A1909 (mmumumﬂu 60,000
un) Llﬂw@W‘W?Jﬂf_l'ﬂi"i_lLWN'E]I?I?'TNNV!U‘]JMEIﬂMLﬂH 10% luszaziaan 10 1 ‘Nu mm'm%’lﬁi"uﬁummuwmmmm@mmm 6011 Tmmmﬂ 2564 mmﬁﬁwmﬂmu
34maummﬂmﬁmwniwummmﬂmwummu@mmmmmfmm WAL mwnimmqmmm LAUBUAD Llﬂ”i’\\iﬂ{]ﬂkﬂi}ﬂﬂui;‘iﬁ’h\iﬂ"lil?li‘";"]ﬁ’“I'Ti‘m’liﬂil
ﬁwﬁmmﬂmmimmmq&ﬁm (Fiscal Policy Office, https:/www. fpo go. th/mam/\mgomam economic-policy/7776.aspx)

18/ Global Pension Index 2023 Tﬁm Mercer Waz CFA Institute W@’ﬁm’\imuﬂﬁmu@mmm'ﬂmﬂiﬁ,mﬂmﬂ T 3 fu T Aonuieene (Adequacy) mmﬂ\iﬂu
(Sustainability) waz Anathidete (Integrity) ‘Lhamuuummiﬂnﬂ@ﬂ‘mn@mdmﬂ (in9m D) Wi LUNAUTud Buiie A uavenfiaufiun ‘luwmummmifaalu
insA B+ daunniaie tnwals Lm”mﬂ.uﬂqlumm C+ (Mercer, https://www.mercer.com/assets/global/en/shared-assets/global/attachments/pdf-2023-mercer-

cfa-global-pension-index-full-report-11-09-2023.pdf)
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25% Social security
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20% .
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12.4% government-related

0
15% organizations, 15.0%

10%
Universal coverage

5% scheme , 81.9%
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Share of sick persons to the total population Share of the elderly by happiness level (2021)
by age group (2023)
100%
% 11.7% 13.2% 10.3% 9.9% 11.5%
89.0% 18.8% extremely
80% below 15 happy
15-24
63.3%
47.9%
60.4% 25-59 . very happy
60% 2Bk 47.8%  56.9% S41% 58.0%
60 and over
40% . moderately
28.6% happy
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20% . G . 6%
6 - 11.4% v 32.8%  28.0% Lo, 33.4% 288%  gighly happy
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Source: NSO’s Health and Welfare Survey (2023), NSO’s Elderly Survey (2021), DOP, and Krungsri Research
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19/ World Health Organization (2020). “How will population ageing affect health expenditure trends in Japan”. Retrieved from
https://extranet.who.int/kobe_centre/sites/default/files/How%20will%20population%20ageing %20affect%20health%20expenditure%20trends %20in%20Japan. pdf

20/ TDRI. (2023). “How does an aging society affect the social, economic, health, and medical expenses of Thai households?”. Retrieved from
https://tdri.or.th/wp-content/uploads/2023/06/wb202.pdf

21/ National Health Security Office (NHSO), https:/www.hfocus.org/content/2023/10/28769

22/ Siddhartha Sanghi. (2022). “Can Population Aging Explain Rising Healthcare Spending Across Countries?”. retrieved from https:/research.stlouisfed.org/publications/economic-
synopses/2022/06/30/can-population-aging-explain-rising-healthcare-spending-across-countries

23/ Glinskaya, E., T. Walker, and T. Wanniarachchi. (2021). “Caring for Thailand’s Aging Population”. World Bank. Retrieved from

https://documents1.worldbank.org/curated/en/249641622725700707/pdf/Labor-Markets-and-Social-Palicy-in-a-Rapidly-Transforming-Caring-for-Thailand-s-Aging-Population. pdf
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dc/

mmmﬂmwmmmmﬂmuaﬂmn LWi’W“’NNL%EI']ﬂ]’]EU@LL@G]@'ﬂ@ 24 TQI?N IﬂﬁliqﬂWWWﬂﬁi JBEAT LLW\T‘H%B’]’]N@\?@’]‘HQE

a

ANNAZAINUATLIINNITIELNAD

A15199% 2

U

uadsaalasanIsiataAad usugdgeansil 2566

q

Housing type Number of Number of beds Number of Occupancy Share of total Number of the

g typ projects (capacity) occupants rate occupants elderly per project

Nursing home 708 15,324 9,767 63.7% 72.3% 14
:;)::rl:?n?:td:rdf:zn dation 26 2,681 2,681 100.0% 19.9% 103
Residential 19 1,328 969 73.0% 7.2% 51
Hospital 4 155 83 53.5% 0.6% 21
Total 758 19,490 13,500 69.3% 100.0% 18

Source: Real Estate Information Center (REIC) and Krungsri Research

24/ NSO's Elderly Survey (2021)
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AeaN17491L7A1 (Excess Demand) zﬁﬂﬁuﬁ@gmﬁwmmm“g%ﬂﬁiﬂmumn

25/ Real Estate Information Center (REIC), https://www.reic.or.th/Activities/PressRelease/199

26/ annaiudeyamanthuindgeeny Ndnau (iadgeenguasynsvai) Buiane g Crowdabout (2021), hitps://crowdabout.io/blog/senior-market-nursing-home/
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Share of elderly people who use the internet Share of internet and mobile phone users by age group (2023)

6 and above — 88.5%

57.8% 95.1%
52.4%
48.8% 96.8%
6-14 96.7%
COVID-19
98.4%
33.3% -
b 15-49 99.0%
91.0%
18.6% 50-59 97.4%
10.3%
8.6%
6.0% 57.8%
3.9% 60 and above 83.0%

2015 2016 2017 2018 2019 2020 2021 2022 2023 Internet user

Mobile phone user

Source: NSO's survey on the use of information and communication technology, NESDC, and Krungsri Research

27/ NSO’s survey on the use of ICT, https://www.nso.go.th/nsoweb/storage/survey detail/2023/20230929102632_92912.pdf
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amiggeangwulunisldnuginsaifiaiauwaznisld Mobile Banking

Problems that the elderly encounter in using digital devices Factors that hinder the use of mobile banking by the elderly
(NSO, 2022) (Krungsri Research, 2020)
Do not understand the display in English _ 69% Security 52%
Do not know how to use it 55% Use of PIN/passwords
. . . . Cannot do all types of transactions
Not confident in online security _ 47%
Too small fonts
Do not know the benefits of using it 35%
Too many steps
Do not know rules/etiquette in the online world 33%
Difficult to find the menu needed
High expenses such as service/equipment costs 31%
Do not know where to begin 7%
There is no one to ask when in doubt 29% Too technical language I 5%
f i i UX/UlI . . .
Spending too much time online 9% Did not know mobile banking | 4%
No problems and obstacles 21% None 21%
Personal issues

Source: NSO and Krungsri Research

TusunisdnfeFniemienisiiu wodh dgeaneilunguiidnlaifien3nisnians@u (Unserved) snnfigangumniis
MauTn9Rdurn nsleu uaznistisziu Inefanmguanainannufacudilanesiuyinig uazgiuesnienisiun s
UENAINT LB HEAMUNATUTATNUINALTAINARATUINHENNINITIRY A9 IRHFI e N TauENIsN1eNIsIRY
lusduuuRanaladaandiAuiedunae nasfe annisiwIzideyan1siissdunediannseting (e-Payment)™
wudn daanglnadiingsnssuaaulaidasndiaudadunnn tne o Al 2564 Hfgeengiies 17% Aldusniemis
sz Rueminsdwiletiaviadumasiidn (Mobile/internet Payment) uazdndougldeulailaifisaunndnludosnisung
= A o \ o ] A 2w o | Al P 9 o A
szunn1dlsnladn-19 WaWiaudunguau (nwma 16) Bnvisdgeangdauiunguindacunzeinisldeu e-Payment sanfign

Tuanuziinguang 50-59 T Aldndoudldaulaifees

U

28/ Bank of Thailand and NSO's Financial Inclusion Survey (2022), https://www.bot.or.th/th/research-and-publications/articles-and-

publications/articles/article-2024mar19.html
29/ AMNNsAATZdRLA e-Payment ludnufaunangian 2563 Tadiausunan 2564 (18 Liau) aan 5 surAnslug) GaAsauAqugINgs 80% aviatszind

Iﬂﬂiﬁﬁ NALIT uazAUE (Puey Ungphakorn Institute for Economic Research (PIER), hitps://www.pier.or.th/abridged/2023/05/)
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Basic

Intermediate

Advanced

Types of banking services that the elderly use
(Krungsri Research, 2020)

Balance Inquiry

Deposit-Withdraw

Transfer

59%

73%

Debit/Credit Cards

Bill payment

79%

Mutual Funds, Insurance, and other investments

Source: Puey Ungphakorn Institute for Economic Research (PIER) and Krungsri Research

Share of mobile/internet payment users to the total
population by age group (PIER, 2023)

© Jul-2020
Dec-2021
[
[ J
67%
64%
[
47%
]
29%
°® ]
13%
11%
15-19 20-29 30-39 40-49 50-59 60 and
above
Age group

30/ EMULNANHUAZHANSENIR T https://www.krungsri.com/th/research/research-intelligence/ri-elders-20

31/ Bank of Thailand and NSO's Financial Literacy Survey (2022), https://www.bot.or.th/content/dam/bot/image/research-and-publications/2565ThaiFLsurvey.pdf
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Source: Department of International Trade Promotion (DITP), Prachachat, KINN, and Krungsri Research

32/ NSO's Household Socio-Economic Survey (2023), https:/www.nso.go.th/nsoweb/storage/survey_detail/2023/20231102091434_51782.pdf

33/ Deloitte, https://www?2.deloitte.com/content/dam/Deloitte/sg/Documents/strategy/sea-so-monitor-deloitte-the-silver-avalanche.pdf

34/ Bangkok Bank SME, https://www.bangkokbanksme.com/en/silver-economy-marketing-elderly

35/ The 1 Insight, https://workpointtoday.com/the-1-silver-spenders/

36/ Inmunde (Nutraceutical) ﬁﬂmmiﬁﬁﬂi:‘[miﬁ@mmw uazilassnanimieen awnsodesiuuasinmlsn ST anANLTI
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https://asia.nikkei.com/Spotlight/Work/Japan-retirement-trends-job-seeking-seniors-double-in-10-years
https://asia.nikkei.com/Spotlight/Work/Japan-retirement-trends-job-seeking-seniors-double-in-10-years
https://www.mol.go.th/wp-content/uploads/sites/2/2019/03/prakaasphuusuungaayu.pdf
https://area3.labour.go.th/attachments/article/46/dg290.pdf
https://olderfund.dop.go.th/บริการให้กู้ยืมเงินทุน/
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