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Table 1: Industry potential ranking by country

1 United States 17 Taiwan 33 Sweden 49 Lithuania
2 China 18 India 34 Greece 50 Morocco
3 Germany 19 Netherlands 35 Thailand 51 Portugal
4  United Kingdom 20 Korea 36 Indonesia 52 Tunisia
5 Japan 21 Brazil 37 Peru 53 Czech Republic
6 France 22 Singapore 38 Philippines 54 Croatia
7 ltaly 23 Argentina 39 HongKong 55 Romania
8 Saudi Arabia 24 Poland 40 Colombia 56 Hungary
9 Russian Federation 25 Finland 41 Malaysia 57 Slovak Republic
10 Spain 26 Belgium 42 Kazakhstan 58 Slovenia
11 Switzerland 27 lsrael 43 Costa Rica 59 Latvia
12 Canada 28 Denmark 44 Brunei Darussalam 60 Cyprus
13 Ireland 29 Norway 45 Luxembourg 61 Bulgaria
14 Mexico 30 Chile 46 Vietnam 62 Iceland
15 Australia 31 Austria 47 South Africa 63 Estonia
16 Turkey 32 New Zealand 48 Cambodia 64 Malta
Source: OECD, calculation by Krungsri Research
Table 2: Industry potential ranking by country and sector
Industry Rank 1 Rank 2 Rank 3 Rank 4 Rank 5
Agriculture, forestry and fishing United States Brazil China Argentina Canada
Mining and extraction of energy producing products Saudi Arabia Russian Federation Norway Canada Indonesia
Mining and quarrying of non-energy producing products Australia Chile Peru South Africa Brazil
Mining support service activities United States Norway Russian Federation United Kingdom India
Food products, beverages and tobacco United States China Germany Ireland Indonesia
Textiles, wearing apparel, leather and related products China Vietnam Italy United Kingdom Turkey
Wood and products of wood and cork China Canada Indonesia Germany United States
Paper products and printing United States Germany China Sweden Finland
Coke and refined petroleum products United States Russian Federation Saudi Arabia India Singapore
Chemicals and phari ical products United States Germany China Ireland Switzerland
Rubber and plastic products China Germany United States Japan Italy
Other non-metallic mineral products China Germany United States Japan Italy
Basic metals China Japan Russian Federation Germany United States
Fabricated metal products China Germany United States Italy Korea
Computer, electronic and optical products China Taiwan Korea United States Singapore
Electrical equipment China Germany Japan Korea Mexico
Machinery and equipment, nec Germany China Japan United States Italy
Motor vehicles, trailers and semi-trailers Germany Japan Mexico Korea United States
Other transport equipment United States France Korea China Germany
Other manufacturing; repair and i llation of hinery and eq China Ireland Germany United Kingdom United States
Electricity, gas, water supply, sewerage, waste and remediation services China Germany Canada France Italy
Construction Belgium Germany Australia Italy Poland
Wholesale and retail trade; repair of motor vehicles United States China Germany Japan Russian Federation
Transportation and storage United States China Japan Germany France
Accomodation and food services United States Spain France United Kingdom Turkey
Publishing, audiovisual and broadcasting activities United States United Kingdom Germany Hong Kong Ireland
Telecommunications United States United Kingdom Italy Indonesia Spain
IT and other information services India United States Ireland Germany United Kingdom
Financial and insurance activities United States United Kingdom Switzerland China Singapore
Real estate activities United States Italy France United Kingdom Spain
Other business sector services United States United Kingdom Germany France Netherlands
Public admin. and defense; compulsory social security France Spain Switzerland Canada Peru
Education United States Germany Italy United Kingdom France
Human health and social work United States Germany France Italy Spain
Arts, entertainment, recreation and other service activities United States United Kingdom Germany China Turkey
Source: OECD, calculation by Krungsri Research
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Figure 2: Thai sectoral potential ranking
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Figure 3: Herfindal — Hirschman Index
Change in Herfindal — Hirschman Index
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Figure 4: Future trend of Thai industry
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Figure 5: Changes in sectoral ranking in selected industry in Thailand and Vietnam
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Looking ahead, gaps between competitiveness between Thailand and Vietnam in several industries tend to be narrow such as rubber and plastic, chemicals, and computer.

Meanwhile, Vietnam would overtake Thailand in wood product and motor vehicle.

Source: OECD, calculation by Krungsri Research
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Figure 7: Industry that requires moving along the global supply chain
Moving upstream Moving downstream
1. Agriculture, forestry and fishing 1. Mining and extraction of energy producing
2. Food products, beverages and tobacco 2. Mining and quarrying of non-energy producing
3. Coke and refined petroleum products 3. Mining support service activities
4. Chemicals and pharmaceutical products 4. Wood and products of wood and cork
5. Basic metals 5. Paper products and printing
6. Computer, electronic and optical products 6. Rubber and plastic products
7. Motor vehicles, trailers and semi-trailers 7. Other non-metallic mineral products
8. Other transport equipment 8. Fabricated metal products
9. Other manufacturing 9. Electrical equipment
10.  Accommodation and food services 10.  Machinery and equipment
11.  Real estate activities 11.  Electricity, gas, water supply, sewerage, waste and
12.  Other business sector services remediation services

12. Construction

13.  Transportation and storage

14.  Publishing, audiovisual and broadcasting activities

15.  Telecommunications

16.  IT and other information services

17.  Public admin and defense

18. Education

19.  Human health and social work

20. Arts, entertainment, recreation and other service
activities

Source: OECD, calculation by Krungsri Research

Research Intelligence | Research 7



Table 3: Factors help improving sectoral potential by industry

Five most important factors affecting sectoral potential

Preferred partnership countries

Sector Preferred position in GVC
1st 2nd 3rd 4th 5th 1st 2nd 3rd
Agriculture R&D Position in supply chain Ease of doing business Market size Rail Upstream Brazil Malaysia Cambodia
Mining (Energy) Raw materials Position in supply chain Technology Participation in GVC Credit Downstream Saudi Arabia China Indonesia
Mining (Non-energy) Technology Raw materials R&D Ease of doing business Position in supply chain Downstream Australia Japan Indonesia
Mining (Energy) Raw materials Position in supply chain Technology Participation in GVC Credit Downstream China Japan Indonesia
Food and beverages Raw materials Credit Technology Position in supply chain Ease of doing business Upstream Singapore Cambodia Malaysia
Textile R&D Ease of doing business Participation in GVC Length of supply chain
Wood and wood products PORT Rail Position in supply chain Ease of doing business R&D Downstream China Cambodia Indonesia
Paper products Technology Position in supply chain Market size Rail Ease of doing business Downstream China Japan Germany
Coked and refined Petroleum R&D Position in supply chain Rail PORT Raw material Upstream Cambodia Vietnam Singapore
Chemical products Participation in GVC Position in supply chain Ease of doing business R&D PORT Upstream Vietnam Malaysia Philippines
Rubber and plastic Participation in GVC R&D Position in supply chain Technology Market size Downstream China Japan USA
Non-metal Position in supply chain Participation in GVC Technology Length of supply chain Market size Downstream China Japan Korea
Basic metals Participation in GVC Position in supply chain Technology Rail PORT Upstream Vietnam Cambodia Korea
Fabricated metal Length of supply chain Position in supply chain Participation in GVC PORT Rail Downstream China Japan Korea
Computer and electronic Position in supply chain R&D Technology Participation in GVC Upstream Korea Taiwan China
Electrical equipment Position in supply chain Technology Participation in GVC R&D Length of supply chain Downstream Japan China Vietnam
Machinery products Position in supply chain R&D Technology Participation in GVC Length of supply chain Downstream Japan China Vietnam
Motor vehicles Position in supply chain Technology R&D Length of supply chain Participation in GVC Upstream Japan China Indonesia
Other transport equipment Position in supply chain Market size Technology Rail Credit Upstream Malaysia Israel Cambodia
Other manufacturing Market size Position in supply chain Air Upstream Malaysia Cambodia Singapore
Utilities Technology Position in supply chain Ease of doing business Market size Downstream Saudi Arabia Indonesia Malaysia
Construction Technology Credit Market size Rail Ease of doing business Downstream China Japan Australia
Wholesale and retail trade Rail Credit Market size Length of supply chain Participation in GVC
Transportation Rail Market size PORT Air Ease of doing business Downstream Singapore Malaysia Japan
Accommodation Rail Market size Air Credit Ease of doing business Upstream Cambodia Vietnam China
Broadcasting Technology Position in supply chain Rail Ease of doing business Downstream China USA Singapore
Telecommunications Technology Market size Ease of doing business Position in supply chain Downstream China Taiwan Malaysia
IT Technology Length of supply chain Market size Credit Ease of doing business Downstream China Taiwan Malaysia
Financial services Ease of doing business Participation in GVC Credit Market size Technology
Real estate Market size Length of supply chain Ease of doing business Credit Technology Upstream Cambodia Vietnam Philippines
Other business services Participation in GVC Length of supply chain Technology Market size Ease of doing business Upstream Singapore Netherlands Ireland
Public administration Ease of doing business Market size Length of supply chain Position in supply chain Downstream Singapore USA UK
Education Technology R&D Position in supply chain Market size Downstream Taiwan India Singapore
Healthcare Market size Ease of doing business Technology R&D Position in supply chain Downstream Indonesia Vietnam Malaysia
Recreation Air Market size Rail Position in supply chain Ease of doing business Downstream Indonesia Vietnam Cambodia
Source: OECD, calculation by Krungsri Research
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Figure 8: Industry group by development suggestion
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Source: Krungsri Research
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Box 1: AARENNIsIUALATUUINIINISIIRULLIAIIRIRARIUNSTH
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